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Artist 's rendering of the Social and Behavioral Science Building at Cal State, San Bernardino. 
Commercial Real Estate Lagging 
in Use of Technology 
Though the commercial real 
estate market and its associated 
fees represent one of the largest 
segments of the U.S. economy, it is 
one of the last major business sec-
tors to automate, acco rding to 
James Young, president of The 
Jameson Group of San Diego. 
Young recently told members 
of the Society of Industrial and 
Office Realtors (SIOR), "The most 
upsetting news about the Internet is 
the commercial real estate market 's 
slow pace of adoption. It is still 
commonplace to see support staff 
with Office Depot catalogs, instead 
of logging onto officedepot.com," 
he stated. "The industry is finally 
looking seriously at technology as 
a means to improve an outdated 
way of gathering, organizing, ana-
continued on page 58 
Ground breaking 
for SBS Structure 
Kicks Off New Era 
at Area University 
The long-awaited 
groundbreaking for the 
Social and Behavioral 
Sciences Building at Cal 
State, San Bernardino, 
took place on April 19 
and marked a new era of 
development for the uni-
versity, said President 
Albert Karnig. 
University personnel 
and community mem-
bers assembled on the 
northwest side of the 
campus for the ceremo-
ny. 
"The university's 
been waiting 10 years 
for this day and we're 
very excited about the 
prospects," said Karnig. 
"Over the next 20 years, 
we'll need to construct 
many buildings if we're 
to handle the 25,000 stu-
dents we expect to be 
serving in the coming 
years. The new Social 
and Behavioral Science 
Building will not only 
help us meet our current 
needs, it will also help 
focus our efforts in cre-
ating new and living 
partnerships around San 
Bernardino and 
Riverside." 
At $32.8 million, the 
project is expected to be 
completed in April, 
2002. Voters approved 
funding for the complex 
back in November, 
1998. The 139,000 
gross-square-foot struc-
continued on page 17 
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Sally LaBonte 
$2.00 
Total Annual Con pensat1on 
Packages for Some City of 
ntario Workers Far xcee 
by Rod C. Jackson 
In a community with 
an annual median per capi-
ta income of $19,000, 
would it surprise you to 
Jearn that roughly a quarter 
of city workers make more 
than $100,000 a year? 
That's the conclusion 
of data recently supplied to 
the In land Empire 
Business Journal under 
California 's Open Records 
Act by the city of Ontario. 
That data reveals that 
20 Ontario city employees 
have an annual salary of 
$100,000 or more but that 
nearly 200 of the Ontario's 
857 full-time employees 
have total compensation 
packages exceeding the 
$100,000 mark. 
Put another way, frac-
tionally more than 23 per-
cent of Ontario municipal 
workers - one in four -
cross the $lOOk mark, and 
the majority of those are 
police officers and fire -
men. 
The accompanying 
table shows that total com-
pensation is broken down 
in the following areas: 
base salary, overtime, 
other benefits and total 
continued on page 8 
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Entertainer Vern Acree, "Tile Cowboy, " at left, strums his 
faithful guitar for his friends - Hugo Rangel and Nora 
Carrillo, in front of the Carlos Far111S produu stand on 
Archibald Ave., south of Foothill Blvd. in Rancho Cucamonga. 
Carlos Rangel, not pictured, and Hugo Range/are the propri-
etors of the popular stop for huge strawberries and seasOIJill 
freshly· grown herbs and vegetables. See story on pt1ge S. 
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ABOUT THE COVER 
The Women in Business Expo 2000 will arrive at the sparkling 
Ontario Convention Center on May 12, bringing with it esteemed 
keynote speakers: Patty Duke - Oscar and Emmy award-winning 
actress and humanitarian; Maureen Reagan - political analyst and 
talk show host, and the daughter of former president, Ronald 
Reagan, and Lola D. Gillebaard - businesswoman, associate pro-
fessor and humor advocate. This event also presents a variety of 
feature speakers, whose wisdom and expertise will be of benefit to 
all women who wish to improve their lives, both professionally 
and personally. Come join us and reap the benefits of this special 
day for women who live or work in the Inland Empire! (Or ... who 
want to!) See centerfold o n pages 32 and 33. 
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Hard Work, Quality and a Good Friend Produce a Sweet Story 
by Georgine L01·eland 
Five years ago, two brothers -
Carlos and Hugo Rangel, began 
growing strawberries and produce 
in their backyard in Chino. The tiny 
enterprise developed into Carlos 
Farms, and due to dawn-to-dark 
labor, the brothers have expanded 
their business. 
They grow plants fo r the 
wholesale market, hauling plants 
into Los Angeles; cultivated two 
leased fields; built a retail stand by 
hand at 8398 Archibald Ave. in 
Rancho Cucamonga, and are grow-
ing and offering for sale, an ever-
increasing variety of produce. 
Carlos Farms is known for its 
giant, superb strawberries. The 
berries ' five-month season ends in 
July, and the Rangels are currently 
planting a full range of gourmet 
herbs, in addition to tomatoes, 
cucumbers, corn, and more. 
There is always a wide grin and 
a sweet st rawberry ample awaiting 
customer . The brothers are also 
talented musicians, and their group, 
"Los Denamicos" has played for 
weddings, parties, at clubs, and 
special events for nine years. Hugo 
Rangel plays the bass guitar and 
Carlos erenades their listeners. 
Another treat often waits at the 
Carlos Farm tand, to croon old 
cowboy tunes and original songs on 
his old Ventura gu itar. Vern Acree, 
"The Cowboy" met the Rangels 
when he saw them building their 
retail outlet ; s topped by, and has 
been a loyal supporter of the broth-
ers ever since. "They are the nicest 
family I have ever met," Acree said, 
"and they work so hard!" 
Nora Carrillo, who also works 
long hours selling produce for 
Carlos Farms, said, "The cowboy 
Letter to the Editor 
Do you realize that individu-
als pay $100 an hour to have a 
plumber unclog a drain, but 
Medi-Cal will pay a surgeon only 
$97.54, total, to explore a knife or 
gunshot wound in a patient's 
chest? The price for a basic mani-
cure is $20, but, according to the 
state of California, a physician's 
services and expertise for stitch-
ing up a multi-layered wound is 
worth $14.89. The rates are so low 
that many physicians cannot 
afford to take any new Medi-Cal 
patients. 
Because the legislature has 
failed to comprehensively address 
inadequate Medi-Cal rates, our 
children, elderly, and the disabled 
are being denied necessary health 
care. Shame on California for fa il-
ing to protect an important part of 
our safety net. California, the rich-
est state in the nation, ranks at the 
bottom of all 50 state1. in per capita 
spending for health care. 
Today, California's economy 
and funds in the state's coffer-. are 
the highest in years. This spring the 
California Medical Association 
asks Californians to support us in 
our effort to convince the 
Legislature and the Governor to 
keep poor people's access to quali-
ty medical care open In the past 15 
year., increases in Medt-Cal reim-
bursements have been so low that 
in terms of inflation, physicians are 
actually receiving 54 percent less 
than in 1985. It's time to raise the 
rates, because we want to help our 
patients to be able to receive care 
from the physician of their choice. 
We care. Let us. 
Dev A. Gnanadev, M.D. President-
elect of the San Bernardino County 
Medical Society. 
Never tell a young person that something can not 
be done. God may have been waiting for centuries 
for somebody ignorant enough of the impossible 
to do that thing. 
-Dr. J. A. Holmes 
brings the customers." He sure 
helps; drivers in cars rolling up and 
down busy Archibald Ave. honk 
their horns, wave and sometimes let 
out a "Yee Haw!" The cowboy 
makes people feel better. He brings 
a chunk of warmth and a bit of nos-
talgia to a hard-edged world. 
Acree is a native of Texas who 
spent many years in Oklahoma. His 
maternal grandparents came We t 
in covered wagons from Tennessee, 
and when they reached the North 
Ford of the Red River " in 18 and 
93," it was impassable and they 
camped for weeks until the water 
receded. They later joined the his-
toric "Oklahoma Land Rush." His 
mother, Annie Lee Hawkins and 
her family put together a family 
band which played on weekends. 
Acree's father's family emi-
grated to Sepulpa, Okla., from West 
Plains, Mo. and they operated a 
hardware store and mattress facto-
ry. The cowboy's father drifted 
down to the Oklahoma oil fields, 
and met and courted Annie Lee 
Hawkins. They married and had 
nine chi ldren. "But, during the 
Depression," Acree remembered, 
"Dad took a little walk and never 
came back." 
The cowboy holds great respect 
for his late mother, who raised her 
children by herself in a very unfor-
giving time for women. When they 
had no home, the boys created a 
dugout in a hillside. There they 
lived for some years, learning to 
deal with "visitors"- snakes, cen-
tipede , and other critters -as well 
as rain dripping through the sod 
roof where everyone slept together 
in a big featherbed. "She raised the 
family up the best she could," 
Acree recalled. 
Mrs. Acree gathered wild 
greens for food and medicine; 
hauled water from a windmill a 
mile away, kept her children warm 
with an old woodstove, and played 
games with them inside the dugout 
when the weather was bad. One of 
these was, "Going Out West -
What Are You Going to Bring?" 
"She was a super, super lady," 
Acree said. "She had to be, to sur-
vive." 
So, Vern Acree brings his mem-
ories to his music and his friends. 
He is a veteran of the U.S. Marines 
and spent years working in machine 
shops to raise his five children. But, 
his heart is in his music: The origi-
nal " Pretty Little Star," "Railroad 
Hill," "The Rancho Cucamonga 
Blues," and " I'm Just a Jay-Walkin' 
Man. " He also sings the old 
Western ballads - "The Cattle 
Call," "Tumbling Tumbleweeds," 
and many more, while accompany-
ing himself with bells strapped to 
his boot, and delighting listeners 
with his imitation of a horse's 
whinny. He often volunteers to 
entertain at the senior citizen center 
in Rancho Cucamonga. 
He and his band, the "Feather 
River Boys" played at the opening 
of Disneyland -just one of his 
many professional performances 
through the years. Vern Acree is 
great fun, a true friend as the 
Rangel brothers confirm, and con-
tented when he can sing, play his 
guitar, and, "Bring a little happi-
ness and joy to the people." 
When Your Family's the Boss 
How to Survive the Stresses of 
Working in a Family-Owned 
Business 
by Laura Michaud 
If you think the large, faceless 
corporations are taking over the 
business world, think agai n. The 
most recent fi ndings reveal that 
more than 80 percent of all busi-
nes..-.;es in the United States are pri-
vately held, with 50 percent of them 
extending beyond just "mom and 
pop." 
Unfortunately, the majority of 
family-owned businesses don't sur-
vive past the second generation. 
While the succeeding generations 
have every intention of keeping the 
business going, factors ranging 
from - the lack of estate planning 
to dissension among family mem-
bers - cause the business to close 
its doors. And no matter what the 
business, when you add children, 
continued on page 17 
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__ EDIT<>R.~L ~ 
The Naked 
Has No Emperor Hockey Team 
Something is truly wrong in 
Ontario. Now that the ice rink they 
don't need has been approved, they 
are going forward with the sports 
arena idea, which they also don't 
need. 
And it gets worse. It seems that 
the keys to the arena are going to be 
given to a man named Barry Kemp. 
He is a 1V producer and sports 
entrepreneur. But his record with 
sports teams is pretty shaky. Kemp 
owns the "Long Beach Ice Dogs." 
They are a minor league hockey 
team who, it is said, are about $12 
million dollars in debt. 
Kemp also owns a defunct 
Tucson hockey team and he is a big 
player in the new arena football 
league, which almost didn 't get to 
have its season opener because it 
was broke at the start. Arena football 
is the sponsor of those stupid bill-
boards about hundreds of men leav-
ing their wives for other men. The 
best word to describe the operation 
is "undercapitalized." 
So Kemp comes to Ontario, 
using his bad debt and busted teams 
as leverage, and the city fathers give 
him a chance to bail himself out 
through a tax increment financing 
program, that lets them tell people 
they have teams to play in the arena 
that they don ' t have and don 't need. 
Yes, the lnland Empire has been 
a good horne for the California 
league baseball teams - the 
"Quakes," the "Stampede" and the 
"Storm," but remember that the Cal 
senior fall league failed, as has 
minor league football. And come to 
think of it, Riverside tried twice to 
have a single A ball team and lost it 
twice. 
Building a new sports palace for 
a bad debt team owner is simply 
throwing money away. Tax money 
at that. And, to add to the joke, the 
Inland Valley Daily Bulletin says 
that this arrangement is the start of a 
beautiful friendship. This is the 
same paper that once said Joe Lyons 
was the official mouthpiece for the 
city of Ontario. It looks as if the 
Bulletin has taken its own title back. 
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I Don't Care What People Say, 
Rock and Roll Has Gone Away 
I heard it on MTV and VH-1. I 
have heard it from friends, and yes, 
I also "heard it through the 
grapevine." Rock and roll is dead! 
Today 's pop music consists of 
several variations of urban, Latin 
pop, which is not really Latin. And, 
of course, plain old pop. But 
Brittany Spears and Christina 
Aguilar are little more than 
Mouseketeer alumnae who mirror 
Tiffany and Debbie Gibson, whose 
roots, in turn, go back to Leslie 
Gore and Little Peggy March. 
The recent "Grammy" awards 
gave nods to such dinosaur acts as 
Santana, Elton John and Cher. The 
crowd that told us to never trust 
anyone over thirty, is now itself 
over fifty. Gone are the days of 
Credence Clearwater Revival and 
the Beach Boys. The Rolling Stones 
st ill tour, but they are playing 
"Satisfaction" to their first fans' 
grandchildren. Today, it is almost 
impossible to find three guys with 
guitars, jumping up and down in 
front of a drum set. Yes, I am aware 
that AC/DC and Metallica are cur-
rently on the charts, but again, these 
guys are getting long in the tooth. 
Most of the great groups are 
doing revival tours - the Eagles, 
the Doobie Brothers, the original 
Motown acts. KISS is on its 
farewell tour. If there is any good 
news here, it is that things were dull 
like this back in the very early 60s. 
Elvis was in the Army; solo singers 
were crooning ballads like "Blue 
On Blue" and very little of the early 
fresh days of "Rock" were there. 
Then the Beatles hit and every-
thing came back around. I hope 
musical history will repeat itself. 
Just recently, I attended a perform-
ance in Claremont of a show called 
the British Rock Symphony. It was 
an ensemble performance of some 
of the great British Invasion tunes 
from the Beatles, the Stones, the 
Who and others. As I listened to the 
music, I came to realize that even 
songs I have never liked, such as 
"Stairway to Heaven," were better 
than what I am hearing today. In the 
past couple of years, I have seen 
performances by Heart, Moody 
Blues, Ted Nugent and Alice 
Cooper. They are still "Rock and 
Roll" to me, but very little else out 
there is. 
Five Million People and 
a Pot of Corned Beef 
by Joe Lyons 
I never thought I ' d see the day 
that l would criticize the 
Archbishop of the San Bernardino 
Diocese, but he is, after all, only 
human - and when he is wrong 
- he is wrong. 
The Saint Patrick's Day dis-
pensation was bad enough. 
Catholics in San Bernardino could 
burn in the fires of eternal perdi-
tion for eating corned beef on 
Friday, March 17, while their 
brothers and sisters in L.A. and 
Orange County could eat guilt-
free. 
A sin should be a s in, regard-
less of county lines. Then, to 
mimic the words of Pope John 
Paul the Second on his recent tour, 
Archbishop Gerald Barnes accept-
ed the blame of Holy Mother 
Church for its silence in World 
War II over the murder of six mil-
lion Jews in the German concen-
tration camps. 
Let me state for the record that 
I am not one of those fools who 
tries to say the Holocaust never 
happened. It did! My own father 
was there, right behind General 
Patton, when he liberated 
Auschwitz. But the fact is that 11 
million people died in those death 
camps, and certain people have 
politicized the atrocity, which does 
an immoral disservice to the other 
five million. Poles, Gypsies, 
Czechs, homosexuals, Slavs, 
Croats, POWs; anyone whom 
Hitler saw as an enemy of the 
Third Reich was imprisoned and 
put to death. 
continued on page 27 
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CLOSE- UP 
Associated Engineers Receptionist Is a Public Relations 
Dynamo Who Plays an Integral Role in the Company 
by June Casey 
Sally LaBonte speaks like a 
chief execut ive officer - albeit a 
sweet-voiced, soft-spoken CEO. 
When the rece sion hit in the 
early '90s, bringing residential and 
commercial construction to a virtu-
al standstill in the In land Empire, 
"We needed to evolve so we could 
keep the doors open," recalled 
LaBonte, referring to Ontario-
based Associated Engineers Inc. 
"We've branched out into utility 
research for large agencies, such as 
Caltrans and SAMBAG." 
LaBonte, 57, is not the CEO of 
the civil engineering company. She 
is the receptionist, although that is 
probably far too limiting a designa-
tion for LaBonte, who joined 
Associated Engineers a decade and 
a half ago, shortly after April 
Morris took over the reins of lead-
She "treats everyone 
who walks through the 
front door with the 
same cordial warmth 
and respect, whether it 
is a state senator or the 
UPS delivery man. And 
she invariably remem-
bers their names. " 
ership from Morris senior, who 
founded the company in 1952. 
In addition to fielding more 
than 100 telephone calls a day, 
LaBonte is responsible for all con-
tract administration as well as word 
processing, fil ing and other secre-
tarial tasks. When she goes on 
vacation, the company must hire 
two temps to fill her shoes - one 
to man the phones and a second to 
handle her adminis trative duties. 
Last year, she was named "sec-
retary of the year" by the Ontario 
Chamber of Commerce. In nomi-
nating her for this honor, Morris 
said that while the front desk posi-
tion is often considered one of less-
er responsibility, LaBonte has 
transformed the job into a profes-
sion. 
"Sally is a professional in every 
sense of the word. She is the single 
be t public relations person at 
Associated Engineers," wrote 
Morris of her employee. 
Morri said LaBonte "treats 
everyone who walk through the 
front door wi th the same cordial 
warmth and respect, whether it is a 
state senator or the UPS delivery-
man. And she invariably remem-
bers their name ." 
"Work is great ," said LaBonte. 
" I can't imagine not being there." 
Ironically, however, when she start-
ed with the company 15 years ago, 
" it was not where I wanted to be." 
She had previously been a 
Christian school secretary, where 
she had the freedom to tailor her 
work around the schedules of her 
two daughters and son. She accept-
ed the eight-to-five position at 
Associated Engineers, envisioning 
that it would be a temporary, inter-
im position until she could find 
something else. 
Inevitably, life intervened to 
change her carefully wrought plans. 
From that " temporary" position 
in the company's small satellite 
office, she gradually became an 
integral part of the business, evolv-
ing personally and professionally 
as the company itself grew and 
changed direction. Over the years 
her children grew, too, and left 
home. 
Her life took another dramatic 
turn when her husband, Tom, suf-
fered major injuries in an accident, 
compelling him to retire from his 
job as an electrician with the San 
Bernardino School District. 
Following his accident, LaBonte 
explained matter-of-factly, "We 
traded responsibilitie in our rela-
tionship." 
Now LaBonte continues to 
head out to the office each morn-
ing, while Tom stays behind, work-
ing on the property they bought in 
Redlands six years ago. Tom, a 
painstaking craftsman who does 
"fine, fine work," has gradually 
transformed the once "unlivable 
fixer-upper" into a beautiful home. 
"He is my greatest supporter 
and friend," said LaBonte. 
In addition to her role as recep-
tionist-cum-administrative 11ssistant 
extraordinaire, LaBonte is a free-
lance floral designer on the week-
ends, running her business out of 
her home, where she cre-
ates sophisticated 
European-style arrange-
ments using "permanent 
botanicals." 
Said LaBonte, "The 
term silk flowers just 
doesn't do justice to 
these blooms." With 
some of the faux flowers 
costing as much as $12 
per bloom, her wealthier 
clients may spend up to 
$250 for one of 
LaBonte's flora l arrange-
ments. 
LaBonte now finds 
herself in demand for 
exhibits nround the 
Southland. She has 
shown her work at the 
Laguna Design Center 
and the Claremont 
Village Venture and will 
be featured during the San Juan 
Capistrano garden tour in early 
June. When she isn't designing 
arrangements and exhibiting at 
home and garden shows, LaBonte 
is attending design conferences 
several times a year, to see new 
products, or traveling to Los 
Angeles and Orange County to pur-
chase flowers wholesale. 
While she finds her profession-
al life satisfying, LaBonte, who 
"grew up with a mom whose yard 
was filled with flowers," said that 
floral design is her "passion." 
In reality, passion appears to 
infuse every aspect of this dynamic 
woman's life. Generally she is up 
and out the door by 5:30 a.m. with 
Baja by her s ide, sometimes cover-
ing as many as seven miles on their 
morning walk. Baja is the eight-
year-old "Mexican mutt," aban-
doned as a puppy on a Baja 
Cali fornia highway, that was res-
cued by her son and ultimately 
adopted by LaBonte. 
"It's the best time of my day," 
she confided. "It's like heaven liv-
ing out here. While I love the peo-
ple I meet in the workplace, at 
home I'm such a recluse. Tom will 
even answer the telephone and field 
Sally LaBonte 
the calls," she added, laughing, 
"because he knows I don't want to 
talk." 
One of the people she especial-
ly loves in her workaday world is 
daughter Danika, 32, now the sec-
ond-generation LaBonte working 
for A<; ociated Engineers. LaBonte 
said she balked when Morris decid-
ed to hire Danika, because she 
feared their mother-daughter rela-
tionship might intrude on their pro-
fessional lives. Bu.t 11 years later, 
Danika, as competent and inde-
pendent as her mother, is an impor-
tant member of the accounting 
department. 
"It hasn't been a problem," 
LaBonte said with her characteris-
tic upbeat attitude. "I'm Sally in the 
office, but Mom at home." In fact, 
over the Easter weekend Mom 
helped Danika move into the sec-
ond of two homes the younger 
woman has owned, filling it, natu-
rally, with exquisite flowers. 
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Total Annual Compensation ... 
continued from page 3 
cost to the city. "Other benefits" 
includes such items as: pension and 
40lk contributions by the city, 
access to city car , uniform 
allowances and continuing educa-
tion reimbursements. 
An interesting view of how 
Ontario city government works 
emerges as you look into the data. 
For example, did you know that 
while City Manager Gregory 
Devereaux has the largest salary of 
all city employee· at $150,815, he 
actually ranks third on the total 
compensation package? Battalion 
Supervisors in the Ontario City Fire 
Department hold the first two slots. 
Would it urprise you to learn 
that Fire Department Chief Fred 
Nelson actually makes less money 
than several of his battalion supervi-
sors and captain do? So much for 
being the big boss. 
"It doe n' t surprise me at all," 
says Devereaux, "because when it 
comes to our police and fire person-
nel, overtime will boost their 
salaries tremendously." 
In fact, nearly a dozen members 
of the city's fire and police ranks 
will make more than half their base 
salary in overtime this year. When 
you add uniform allowances, pen-
sions and continuing education into 
the mix, the numbers just keep 
growing. 
"For example, each of our fire 
EMT units has 'Advanced Life 
Support' training. That not only 
cost the city more in training, but 
the city offers bonus incentives to 
our EMTs to take that training," 
says Devereaux. "The city's made 
the decision to provide that training; 
offer those bonuses; becau e we 
want our re idents to know that 
when an EMT roll , they're getting 
the be !-trained person available." 
Ontario faces the same prob-
lems most municipalitie do these 
days - a lack of available, quali-
fied personnel to fill empty posi-
tions, competition for the people 
who are out there, and a sky-rocket-
ing economy which brooks no 
patience with paltry salaries. Even 
if you find a person willing to take a 
smaller than anticipated salary, the 
benefits they seek will push the 
overall cost to taxpayers higher and 
higher. 
Devereaux puts it this way, 
"We're a $250 million corporation 
and we face the same labor prob-
lems many of our biggest private 
corporations face. Find a qualified 
person, get them to come work for 
us, and keep them from going to the 
next company that offers more 
money or better benefits." 
With that said, Ontario eems to 
be in slightly better shape than some 
of its neighbors in attracting quali-
fied people. Police and fire salaries 
are in line with, or ahead of, neigh-
boring pay rates for example. On 
the other hand, Ontario's city man-
ager says they 're having problems 
finding and keeping people in the 
planning, engineering and public 
works ectors. In fact, only the plan-
ning director, city engineer and 
assistant city engineer show up on 
our li ·t of those topping the 
$100,000 mark. These positions 
involve no overtime; the figure is 
strictly salary and other compensa-
tion. 
By now you've got to be asking 
yourself, "Well, if the city spends so 
much money on overtime, why 
don 't they just hire more people and 
save the city money?" The answer 
i the complicated sort that will 
drive any human resources manager 
- or city manager- crazy. 
Essentially, it's a problem with 
cheduling the people you do have, 
says Devereaux. 
" If you can guarantee me that 
when I hire those extra people, that 
'ghost squad,' that we'll know 
MAY2000 
exactly when to use them and where 
- I 'II be happy to hire them. The 
problem is that you start with a cov-
ered shift, and then something hap-
pens: a fire has to be handled; a DUJ 
has to be booked. It's not like you 
can simply hand that fire or drunk 
driver off to the next shift when the 
guy's eight-hour hift ends. Those 
people have to finish what they're 
doing, knowing that the next shift 
has already moved on to the next 
problem." 
Then there's the reality that 
even if you hire several new work-
ers, when you add their base salary 
with the overtime they'll undoubt-
edly earn, and throw in pensions 
and uniforms and cars - well you 
actually end up losing money. 
That's something taxpayers have 
little patience for. 
lf there's a concern for taxpay-
ers, it's the potential for escalation 
of the rising salary rate. For exam-
ple, five years ago, the city of 
Huntington Beach had just 18 
employees hitting or exceeding the 
$100,000 mark. Today the number 
is nearly 50. If Ontario already has 
nearly 200 people exceeding that 
benchmark, where will it be five 
years from now? 
That's something city managers 
and city council must consider as 
the next budget sessions approach. 
CITY OF ONTARIO $UOK CLUB 
POSITION SALARY OVERTIME OTHER TOTAL 
Supv. 109,807.91 31,893.48 75,046.11 216,747.50 
Fire Batt. Supv. 109,669.43 32,205.73 66,725.65 208,600.81 
City Manager 150,815.52 0.00 51,902.41 202,717.93 
Fire. Batt. Supv. 109,807.91 31,152,65 60,882.65 201,843.21 
Fire. Batt. Supv. 105,206.78 27,328.52 66,488.51 199,023.81 
Fire. Batt. Supv. 99,959.54 31,039.46 62,323.10 193,322.10 
Fire Captain 88,057.94 44,814.53 59,735.56 192,608.03 
Fire Captain 93,228.85 40,165.65 56,832.99 190,227.49 
Fire Captain 85,630.65 48,227.57 54,916.33 188,774.55 
Fire Captain 88,916.61 37,368.54 58,804.59 185,089.74 
Fire Chief 121,133.55 0.00 63,867.27 185,000.82 
Police Chief 130,867.31 0.00 50,011.88 180,879.19 
Fire Captain 77,459.87 51,454.92 50,224.67 179,139.46 
Fire Batt. Supv. 93,589.84 26,752.96 58,781.76 179,124.56 
Sr. Dep. Fire Chief 126,129.11 0.00 52,783.94 178,913.05 
Fire Captain 84,483.59 39,787.03 53,237.57 177,508.19 
Fire Captain 81,709.27 41,287.33 51,992.03 174,988.63 
Fire Captain 84,483.59 38,568.74 51,225.46 174,277.79 
Fire Captain 86,954.50 28,973.50 56,821.76 172,749.76 
Dep. Fire Chief 119.841.29 0.00 48,967.74 1681809.03 
Fire Captain 80,745.84 34,094.72 53,884.74 168,725.30 
Fire Captain 89,659.41 21,616.15 57,362.20 168,637.76 
Fire Captain 87,958.08 28,210.27 49,910.78 166,079.13 continued on page 16 
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This Beauty Has Used Intelligence and Foresight to Direct Her Life 
by Diana R. Jackson 
A Miss America Pageant fina l-
ist , graduate of Notre Dame's 
Kings College and founder of two 
companies, Dina Marie Schon 
speaks with pride about her career. 
As co-founder and executive vice 
president of global sales and mar-
keting for Ontario-based 
FULLeCOM, Schon has charted 
her career carefully, starting with 
the Miss America Pageant. 
Wrapping up a telephone con-
versation with her marketing con-
tact in Austria, she explains why 
the Miss America Pageant was an 
important part of her career design. 
"I entered the pageant because 
of its academic orientation. I used 
the scholarship funding I won in 
Pennsylvania to pay for my educa-
tion at Notre Dame. I now have 
degrees in healthcare administra-
tion, international business and 
marketing, and gerontology. The 
experience also gave me interview-
ing skills. Pageant interviews are 
intense and handling those sessions 
gave me confidence to interact in 
the business world," she said. 
In 1990, Schon worked closet y 
with her Murad Company co-
founder, Dr. Murad, and chemists 
to develop skin care products fo r a 
global market. As the company' 
director of marketing, she devel-
oped corporate strategy, eo-direct-
ed sales initiatives, product 
research and development, and 
managed advertising and public 
relations campaigns. She produced 
an award-winning infomercial 
which generated more than $300 
million in front-end sales and 
developed a groundbreaking sales 
program resulting in another $100 
million in sales. 
After several years of success 
with Murad, Schon decided to 
retire from the Manhattan Beach, 
California-based business. But as 
she explains, "I thought I would 
retire - but when I received a tele-
phone call which turned out to be 
an invitation to become part of 
what is now FULLeCOM, I had to 
say "y.:.!>.'' This idea for a mer-
chant-supported eCommerce serv-
ice was brilliant." · 
So in 1996, Schon 
became co-founder, 
with Joseph J. Gioeli, a 
pioneer in the comput-
er programming and 
customer service 
industries, of 
FULLeCOM Inc. As 
she explained, "We 
created a simple pro-
gram. And by that, I 
mean simple to imple-
ment and use by our 
merchant customers. 
Within two hours, they 
are ready for Internet 
bu iness. A person can 
go to the merchant's 
site and once the deci-
sion is made to order 
product, our program 
takes over. 
"The customer is 
in a secure site which 
not only takes the 
order, but checks for 
product availability 
and initiate delivery 
with in about five sec-
onds." As 
FULLeCOM's execu-
tive vice president , 
sales and marketing, 
Schon boasts that the 
company is the "only 
true real-time process-
ing company." Within 
six hours, the product 
is ou t-the-door and 
heading toward the 
customer. FULLeCOM 
can deliver, because it 
handles stock ware-
housing and delivery 
for the merchant. And a 
valuable asset for the merchant is 
the company's ability to approve 
credit and have funds deposited to 
the merchant account within three 
to five seconds! 
"During a five-week period at 
Ctiristmas, we sent 800,000 pack-
ages. All of those orders were in 
stock and 100 percent of those 
orders were out-the-door the same 
day," she said. With 600 domestic 
clients and 300 international 
clients, that's no small feat. And 
with service satisfaction at 100 per-
Dina Marie Schon 
cent, it's no wonder that Schon has 
won over clients like Sony 
Playstation, 1-800-FLOWERS, 
Body By Jake, Vienna Chocolates 
and Mautner Markoff. She directs 
the company's merchant services 
program, brand marketing for 
FULLeCOM's domestic and inter-
national transaction and fulfillment 
services, and holds the company 's 
secretary of the board of directors 
position. 
On the personal side, Schon 
juggles her busy professional 
schedule with that of wife and 
mother. She and husband, Jodey 
Drendel, have a three and a half 
year old daughter named Sarah, 
and their second child is due in 
October. Jodey is an EMT and per-
sonal trainer. As a certified volun-
teer counselor for abused women 
and children, she gave her services 
to the Children's Bweau of Los 
Angeles. More recently, she's 
begun working with "Hilltop" in 
Chino, devoting her efforts to 
fundraising for the organization. 
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b) Ron Burgess 
CORNER ON THE MARKET 
LA. Spring Internet World 2000 
Perhap~ the bigge~t reg1onal mar-
ketmg new.., is the annual Internet 
World Conference \vhich wa~ held in 
the Los Angeles Convention Center, 
April 3-7, for Internet profe~1onals. Of 
cour-;e, the Internet conference is much 
broader than marketmg, hut the Impli-
cations of some of the announcements 
and new developments have historic 
significance in the future of marketing. 
Unfortunately, getting to the show 
could ea~ily take some of the enthusi-
asm out of the exhibits, with attendees 
complaining of no parking and slow 
check-in. But once inside the exhibit 
and conference halls, the spirit of the 
techno-enthusiast quickly soars. 
The Internet conference has easily 
equaled the glitz and promotional blitz 
of the famed Comdex Show in Los 
Vegas, so the booths and multimedia 
exhibits ranked with the best. The dif-
terence, of cour-.. e, between Comd~:x 
and other media e\h1h1110ns i~ that 
ever) thmg 1-.. dehvered \ m the Internet! 
And the orientation of the entire show 
is natural!) centered on this incredible 
ne\v technolog) (except the parJ...ing!). 
This is immediately apparent a~ 
checJ...-in is via the Internet. Once your 
reg1~tration is calkd up (and a short 
4uestionnaire is ansv.ered) on-line, you 
immediately go to the printer to pick up 
your registration tag. Lines were due 
more to the hunt-and-peck typing tech-
nique of the mid-50s security guard-
turned-data-entry clerks, than to the 
Internet technology. A sharp contrast 
of one age into the next! 
Every booth (more than 800 
exhibitors) was connected to the 
Internet, with a variety of technologies 
and demonstrations via the Web. 
ReaiPiayer demonstrated its newest 
technology to deliver a variety of 
streaming audio and video as clear as 
Consider a certificate ProQram from the Col~ of Exttnded Learning 
California Sta~ Unlvtrslty, San ~ardlno. 
All ttrtlfkate progrems are offered In the evening or weekends, and 11Wf~~'!ll 
can be comp~ within a yeer. You receive hands-on tralnlnQ from knolliflri!W 
ed~ble Instructors In sldlls employers want 
Current CertHkate Prosrams: 
• Computer Appl~tlons • Financial Planning 
• ~naQement Pr~ • PC Technical Support 
• Mortgage Banking • Grant Development 
• Human Qesources • Computer-Aided Drafting 
• Geographic lnforrMtlon 
Systems (GIS) 
for more lnfonnatlon or to receive a 
free course catalog, call Extended 
Leamlns at (909) 88Q-5981, ext. 230 
or access: http://cel.csusb.edu 
your TV, m theater type surrounding~ 
on a huge screen. The video cl1ps were 
as smooth as ~tandard v1deo, with 
excellent audio features. The site 
demonstrates hm'> a ··voice-over" plays 
when the cursor 1s placed over a topic. 
ll1en upon selection, the full video 
(\\ !th audio) starl\. 
Dozens of other companies dis-
played and hawJ...ed a varidy of statisti-
cal packages; shopping card software; 
credit card clearing; multi-media; data-
base dynamic servers, and tools for 
delivering better, faster and more easi-
ly accessible Internet communications 
to the hundreds of millions of Internet 
surfers worldwide. 
_But the news that may have more 
impact than any other, was the 
announcement of AOLand Gateway to 
deliver appliances, connected to the 
Web, built for every room of your 
house. These new flat panel appliances 
will bring content specific to each func-
tion in the house. (This column predict-
ed a built-in panel in refrigerators more 
than two years ago.) 
This announcement is just the first 
of many others to come forward in the 
coming months, as Microsoft has plans 
of its own. AOL intends to offer con-
tent and Internet connections via the 
Gateway appliances, which will allow 
the transformation. Imagine your 
weekly menu schedule in the kitchen, 
with automatic transmission of the 
ingredients to your home by a shopping 
delivery service, or your calendar on-
line in the study, and your customized 
newspaper online by your bedside in 
the morning. 
The new appliance uses a wireless 
dev1cc connected to a local transmitter 
in your home. With new cahle and DSL 
connections, these systems can he 
w 
"always on." Which means that all 
information that is d1splay~:d \'viii be 
updated in real-time. 
This m:w development will have 
vast implications for marketing. The 
ability to reach into evcry room in the 
house will be ju!->t as exciting to mar-
keters as it i~ apprehensive for con-
sumers! With all thc implic;,tions for 
advertising jockeying for space by the 
big players, it will also present very 
narrow niches for small businesses that 
take advantage of it. 
I think of the time I could save in 
my garage every time I realize I need a 
special bolt or help on repairing my 
car, if I had the ability to look up the 
help screens and then order the parts 
on-line. Every hardware store and 
parts company in the local area could 
afford to place a small ad on that par-
ticular screen, when they may not be 
able to afford the ad in the local news-
paper, which is only marginally direct-
ed to their customers. Niche marketing 
will provide access for small business-
es that can only afford to ad~ertise to 
the exact person, at his exact time of 
need. 
The Internet continues to march 
steadily onward with incredible new 
innovations. As usual in technology, 
most of us barely know how to use it, 
but in time that will come too! 
Ron Burgess is founder of Burgess 
Management CoiiSulting. He has been 
involved in marketing management 
and technology for 20 years. lie can be 
reached at HYPERLINK 
It lip: //www. burg e ssm an. co m 
www.burgessman.com, HYPERLINK 
mallto:ronb(it burgessman. com 
ronb(!1 burge.nman.com or 909-798-
7092. 
Research + Strategy + Creative + Execution = 
Strategic Design 
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GE'ITING ORGANIZED 
Recipe for Organizing Your Time 
by Monica Y Jackson • 
Danielle was unable to land the 
Bradley account because she did 
not complete the research. She was 
late getting the printout from her 
secretary, who t:ould not locate the 
Web site where she originally 
found the information. She had left 
the printout on top of her kitchen 
table and one of her children ~pi lied 
milk on it, and the babysitter could 
not fax the milk-flavored docu-
ment. Therefore, Danielle did not 
get the promotion due to the fact 
that she was unable to meet the 
deadline. 
If you can relate to Danielle 's 
day or have experienced being out 
of balance, out of control, frustrat-
ed, having numerous interruptions, 
mentally overloaded, having too 
many priorities and not enough 
time; then you are in need of a serv-
ing of time management to organ-
ize your mind, body, and soul. After 
all, if your mind isn't organized, 
your body can't be, and neither will 
your soul nor your business. 
The recipe to help you better 
organize your time is: 
Step 1: Add a cup of positive atti-
tude 
Make a conscious effort to 
adopt and institute a positive atti-
tude. It helps to deflate the stress 
levels that negatively impact each 
day. Start each day off with an "I 
can do it" motto and end each day 
with an "I did it." 
Step 2: Stir in a planning sy~tem 
Choose a visual tool , such a~ a 
paper-based and/or electronic plan-
ner. Whatever you select, make 
sure it is simple for you to use. By 
using a planning system, you will 
increase your personal and profes-
sional productivity, balance your 
time, achieve goals, eliminate time 
wasters, and be able to better man-
age crises when they occur. 
For those who ilre more tech-
nology savvy, an electronic-based 
planning sy tern is recommended. 
The benefits are that it is light-
weight; information can be down-
loaded or uploaded to and from a 
personal computer, and it is feature-
rich (i.e. contains daily calendars, 
"to do" list, address book, memo 
section, reminders). The disadvan-
tage is that it may be a more expen-
sive system. 
If you are not as savvy with 
technology, then a paper-based sys-
tem works just as well and offers 
many of the features of its electron-
ic counterpart. The key is to stir in 
a planning system to help whip up 
better organization of your time. 
Step 3: Knead in planning sessions 
Establish a regular date and 
time for planning. Ideally, you 
should reserve an hour at the end or 
beginning of each week to record 
your obligations into the planning 
system that you selected in Step 2. 
During your planning session, 
you should record all of the 
"whats," •·whens," and "wheres" of 
SBA. LOANS 
• Purchase of Business 
PffiRCOULnS 
AssiStant Vtee Pres1dent1 
SBA Loan Spec1aflst 
• Commercial Real Estate 
Purchase/Refinance 
• Construction/1m provements 
• Equipment Financing 
• Working Capital 
CALL 
Peter Coultis 
TEMECUlA (714) 692-7611 
VAllEy BANk .. ~= ~ 
IICMilttFDIC EDUAL HOUS/fi LEIIDER 
each day into their appropriate time 
!->lots. The key to planning is not to 
inundate your schedule, hut to pri-
oriti7e, and delegate tasks, when 
pos~ible. 
There are only so many hours 
in each day and you will never be 
able to do it all. Learn to effective-
ly utilize the time that is available. 
Avoid unrealistic expectations, 
which leads to disappointments and 
in doing so negates Step 1. If you 
learn to successfully organize mul-
tiple priorities, then your planning 
sessions will be extremely benefi-
cia I. 
Step 4: Set 15 minutes aside to 
recap 
At the end of each day, recap. 
This allows you to make adjust-
ments in your schedule for the fol-
lowing day, in the event you com-
plete a task earlier than scheduled 
or did not have time to complete a 
particular task. 
Step 5: Fold in a pinch of back-up 
resources 
Make sure your files are organ-
ized so that you could instruct 
someone else to pick up and go -
based on your instructions. You 
should: 
1. Institute a consistent paper-
based or electronic filing system. 
2. Institute a backup system. In 
the event of a disaster, have a mir-
ror image of your production envi-
ronment stored offsite. You need to 
be able to conduct business in the 
event that your main system fails so 
that your business' downtime is 
minimiLed. 
3. Clean your desk at the end of 
each day. It allows you to mentally 
put a close to the current busmess 
day and be ready to open for the 
next busines.., day. 
Step 6: Add a pinch of spice 
Life is not all business. 
Schedule time each day to sharpen 
the saw. This could be something as 
simple as a bubble bath, a movie, 
reading a hook, or enjoying a 
hobby. This recipe yields 12 cups of 
rejuvenation for your mind, body, 
and soul, so that you can run a more 
organized and efficient business. 
Monica Y Jackson is the founder 
and m1mer of Written Expressions 
Enterprise, specializing in provid-
ing writing, proofreading, and 
copyediting services on a variety of 
topics, ranging from legal, techni-
cal, organizing, and creative. You 
may colltact her at (909) 371-0160 
or mjackson@ writtenexpres-
sions.org. Please visit www. written-
expressions.org for additional 
information. 
~ BARTER EXCHA,cfE3>'Jta ~dditional Business throu2h Bartering 
(The Penonal Toucll} 
Attention Business Owners! 
How would you like more CASH in your pockets? 
• Owr 150 Barl~r l\l~mb~rs • Harter lb~ n~~ds fm· ~our hu,in~" 
• P~nonal • L~gal • Landsc:tpin~ • i\lcdkal • Corpuralt· gilh • \(hl'rli,in:: 
• l'holo~raphy • Aulo Expcns~s • Catering • T\.'s 1appliancc Etl· .... 
Now doem 'tthat .\omul GRE.·\ T? 1.\'TERE.\'Tf:/)? 
(909) 881-6131 & 6132 • 1-/\X 19091 881-613.' 
15 YEARS IN BUSINESS 
GOOD NEWS FROM THE FRONT ... WE ARE NOW 
SERVING THE HIGH DESERT. CALL OUR NEW OFFICE 
(760) 952-3336 ASK FOR KEN OR TONY. 
COMPUTERS/SOFTWARE 
Look at All Those Rumors, Running Around on Me 
by J . Allen Leinberger 
It has been more than a decade 
since Bobby Brown warned us about 
rumors, and it wa a generation 
before that, that Marvin Gaye 
warned us about what we heard 
"through the grapevine." Still, today, 
if we see it on the Net, we presume it 
must be real. 
E-mail is a great invention 
because we only have to click the 
forward button and link the address-
es of people we know, so that fresh, 
clean digital clones of the original 
message run out around the world. 
Sure, it's only stupid lawyer jokes, or 
insensitive humor related to certain 
racial or gender groups. But consid-
ering how grainy those faxes got just 
a few years ago, these pristine copies 
of dumb stuff are state-of-the-art in 
both technology and tastelessness. 
So here we are in what many 
insist on calling the 21st Century, 
and people are still gullible enough 
to believe anything and others are 
still evil enough to feed that gullibil-
ity. 
This is why, nearly two years 
ago, this column, with the coopera'-
tion of the Symantec Anti-Virus 
Research Center (SARC) in Santa 
Monica, alerted you to fake virus 
warnings. 
Did you listen? Maybe. But 
many people believed the Wobbler 
hoax of last year. The Ontario 
Chamber of Commerce even includ-
ed the warning in their weekly fax. 
We sent them a retraction but they 
never got around to it. Their original 
source had seemed reliable and they 
didn't want to get into the middle of 
a hooting war. Wobbler was still 
making the round as late as this past 
February. 
Wobbler was rather tame as lies 
go. Some virus hoaxes have prom-
ised to burn your computer wiring, 
hort out the screen and destroy your 
computer. As a joke, someone sent 
around a virus warning about a file 
that, when downloaded, would do all 
of that and then cause you great 
physical harm, drink all of your beer 
and kick your dog. 
No animal lovers, they. 
Now, the chain letter - a hoax 
that dates back to medieval times, 
has found new life in the computer 
age. 
Please believe me when I tell 
you that St. Frances, St. Patrick and, 
yes, even the Virgin Mary herself, 
never had e-mail access. Letters that 
claim to be started by them ... were 
not. 
Neither are the letters from par-
ents or doctors claiming to be in 
search of a kidney or liver donor. 
They just do not search that way. 
Friends of mine in Orange 
County got all excited not long ago, 
when they informed me that America 
Online, m conjunction with 
INLAND EMPIRE * NEWS & WEATHER 
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*FEATURES 
*HEALTH BREAK 
*SPORTS 
* ENTERTAINMENT 
* RESTAURANT REVIEWS 
The Inland Empire's 
only Local TV 
Newscast 
ask your cable company 
where to find us! 
Microsofr, were paying people five 
cents per e-mail as part of a test. 
They even quoted Bill Gates himself 
in the matter. 
I personally called AOL in 
Dover, Va., and got a denial from 
them. 
Undeterred, hoaxers have sent 
news around about discounts from 
the GAP stores based on how many 
e-mails you could send out. 
Forwarding e-mails is just an 
update of the urban legend of collect-
ing soup labels for iron lungs, or 
some such nonsense. 
Speaking of which, the follow-
ing came aero s my line in March. It 
purports to be a combination of all 
current urban legends. 
"I was on my way to pick up my 
ca e of free M&Ms (sent to me 
because I forwarded an e-mail to 
five other people celebrating the fact 
that the year 2000 is MM in Roman 
numerals), when I ran into a friend 
whose neighbor was home recover-
ing from having been served a rat in 
his bucket of Kentucky Fried 
Chicken (which is predictable, 
because as everyone knows, there is 
no actual chicken there, which is 
why the government made them 
change their name to KFC). 
Anyway, when this guy woke up, he 
was in a bathtub full of ice and when 
he got out of the tub, he realized his 
KIDNEY HAD BEEN STOLEN. 
"He saw a note on the mirror that 
said 'Call 911,' but he was afraid to 
use his phone because it was con-
nected to his computer and the virus 
on his computer would eat his hard 
drive if he opened the file marked 
'Join the Crew.' He knew it wasn't a 
hoax, because he happened to be a 
computer programmer who was 
working on a program to prevent a 
global disaster, when all of the com-
puters got together to distribute the 
$250 Neiman-Marcus cookie recipe 
under the leadership of Bill Gates. 
(It's true-! read it la.<;t week in a 
mass e-mai1 from BILL GATES, 
HIMSELF, who was also promising 
a free DisneyWorld vacation and 
$5,000, if I would forward the e-mail 
to everyone I know.) 
"The poor man tried to call 91 1 
from a pay phone to report his miss-
ing kidney, but a voice on the line 
asked him to first press 90, which 
unwittingly relea ed full access to 
the phone line at the guy's expense. 
Reaching into the coin return, he got 
jabbed with an HIV-infected 
"Welcome to the World of AIDS" 
needle. 
"Luckily, he was only two 
blocks from the hospital - the one 
where the little boy is dying of can-
cer and wishes that everyone in the 
world would send him an e-mail, and 
the American Cancer Society has 
promised to pay him a nickel for 
every one he receives. I sent him two 
e-mails. One was made up of Xs and 
Os in the shape of an angel. (If you 
get it and forward it to more than 10 
people, you will have good luck. If 
not, you will have bad luck for seven 
years.) 
"So anyway, the poor guy tried 
to drive himself to the hospital, but 
on the way he noticed another car 
driving without its lights on. He 
flashed his own lights and was 
promptly shot at as part of a gang ini-
tiation. Send this to everyone who 
send<; you junk mail and you will 
receive four green M&Ms. 
"If you don't, the owner of 
Proctor and Gamble will report you 
to his satanic friends and you will get 
sick from the Sodium Laureth 
Sulfate in your shampoo; your 
spouse will develop a skin rash from 
the antiperspirant, and the govern-
ment will put a tax on your e-mail 
forever. I know this is true because I 
read it on the Internet." 
All of this just goes to prove that 
your grandfather was right when he 
warned you about things that appear 
too good to be true. 
Subscribe Now. (909) 484-9765 Ext. 27 
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EMPLOYERS GROUP 
Advice From the Frontline7 Four Inland Empire Businesswoinen Share Their Secrets for Success 
by Wendy Taylor 
Those who know them consid-
er them trailblazers. As the story 
goes, back in the 70s, Zelma Beard 
and Susan Mitchell were two Air 
Force wive who met at an officers' 
club luncheon - and a booming 
Inland Empire busine was born 
that day! 
Twenty-two-years later, their 
company, Riverside Personnel 
Services (RPS), special izing in the 
placement of full-time, part-time 
and temporary administ rative and 
accounting po itions, remains one 
of Riverside's most successful, 
respected businesses. And, Beard 
and Mitchell have become role 
models for other women entrepre-
neurs. 
In the beginning, however, they 
knew nothing about running a busi-
nes ; professional resources for 
woman business owners were virtu-
ally nonexistent in tho. e days. Not 
only that, early on each was struck 
by a per onal loss: Mitchell's hus-
band was killed as his B-52 crashed 
during take-off, and a short time 
later, Beard became divorced. Still, 
they persevered. 
"They've done extremely well 
in a very difficult, competitive 
field," said Cindy Roth, president 
of the Greater Riverside Chamber 
of Commerce. "One rea on is they 
involve themselves in our commu-
nity." Not only do the women help 
raise funds for the United Way, they 
also sit on such non-profit boards as 
the YWCA, the University of 
California, Riverside (UCR), and 
the Riverside Chamber of 
Commerce. 
"We believe in giving back to 
the community," said Beard, who 
also sits on industry-related board'>, 
including Personnel Industrial 
Relations As ociation (PIRA) and 
the Employers Group, a California 
non-profit employer advocacy and 
human resource consulting organi-
zation. 
Beard's advice for today's 
fledging women business owners is 
this: "Don't think of yourself as 
'gender-based;' I think of myself as 
a businessperson. Also, some 
women think they have to 'do it 
all,' which is a mistnke. It 's all 
about choices and deciding what 
you really want to do most in any 
given day." 
"The issue today is less about 
being a woman and more about 
being taken seriously,'' said attor-
ney, Elizabeth Blakely (of Rodi, 
Pollock, Pettker, Galbraith & 
((We were caught in 
a shipwreck, " said 
Beard. ((It was sink 
or swim. " And swim 
they did. 
Cahill), who is the public policy 
chair for the Los Angele Chapter 
of the Nntional Association of 
Women Business Owners 
(NAWBO). ·' It 's still not a level 
playing field, but it 's getting bet-
ter." 
It 's true that in the corporate 
arena more women are rising to the 
top today. According to last year'. 
analysis by Catalyst, a New-York-
based women's research group, the 
number of women holding so-
called "clout" positions inside 
Fortune 500 companies rose from 
2.4 percent in 1995 to 5.1 percent in 
1999. The findings further indicate 
that although only 10 to 15 percent 
of professional women make it to 
the top jobs, women are steadily 
gaining ground among executive 
ranks. 
Barbara Crouch never worried 
much about climbing the corporate 
ladder; yet, in her own way she has. 
In 1975, she was a secretary at the 
Employers Group (then called the 
Merchant 's and Manufacturer's 
Association). By educating herself 
in the human resources (HR) field, 
she advanced to HR consultant 
until leaving to head up HR for a 
4,000-employee retail chain. Later, 
Crouch returned to The Employers 
Group, where she became the first 
regional mt~nager for its Inland 
Empire office in Riverside. 
After 1-l years, Crouch 
"retired" from the compt~ny, and at 
age 64, . he now runs her own busi-
ness . She also teaches human 
resource credential programs at 
UCR; is an Employers Group board 
member, and still has time to men-
tor others in her profession. 
"Life provides opportunities to 
re-invent ourselves as we go 
along,'' said Crouch. " Everything 
I've done has been the perfect 
segue into the next stage of my 
career. My advice for women who 
yearn for the higher corporate posi-
tions, or who want to start their own 
business, is: (1) find and work with 
a mentor; and (2) network, net-
work, network! Your contacts are 
invaluable and will serve you indef-
initely," she adds. 
Carolyn Vogler echoes 
Crouch's wisdom. In fact, the two 
have "networked" with each other 
for years, and a referral from 
Crouch actually led Vogler to her 
current position as HR manager at 
California Steel Indu tries. Like 
Crouch, she began as a secretary 
with her first job at Kaiser Steel. 
Ironically, years later she would 
return to the same location, albeit a 
different company (California 
Steel), in a much higher position. 
By virtue of her leadership in 
the HR industry, Vogler is a mentor 
to many. As chairman for two sepa-
rate districts of Professionals in 
Human Resources Association 
(PIHRA) she frequently speaks at 
schools and organizations on the 
human resource profession. 
Clearly, Vogler, Beard, Mitchell 
and Crouch represent some of the 
heights businesswomen can reach. 
The common threads seem to be 
determination and persistence. 
Each one is doing what she loves, 
and doing it successfully. They also 
know that "coming a long way" 
doesn't mean that it's an easy road 
today for women to move into top 
corporate executive offices or to 
build their own ultra-conglomer-
ates. 
"Although vice presidents and 
CEOs are still predominantly men, 
we're making inroads,'' said Vogler. 
" It's really not ' us against them.' 
We're in it together, and the more 
confident and positive we are about 
our contributions, the sooner it will 
happen." 
Wendy Taylor is the editor of publi-
cations and newsletters for 
Employers Group in Los Angeles. 
The following summa-
rizes the advice of suc-
cessful Inland Empire 
businesswomen Zelma 
Baird, Susan Mitchell, 
Barbara Crouch and 
Carolyn Vogler (see 
article) for women 
building a business or 
aspiring to executive 
levels within 
a company: 
* Network: Within 
your field, within your 
company, industry, 
business networking 
groups, colleges, and 
professional 
organizations. 
* Mentoring: Select a 
mentor who has 
already reached a pro-
fessional level to 
which you aspire. 
* Community 
involvement: As a 
business owner, active-
ly support 
charitable organiza-
tions (time and 
money), sit on non-
profit boards and 
sponsor events. 
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MANAGING 
The Learning Organization 
by J.M. £\'OSe\'ich, Ph .D. 
In his b ook entitled , "The 
Fifth Discipline," Pe ter S enge 
define five disciplines necessary 
for crea ting o rganizatio ns that are 
capable of "continually expanding 
their capacity to crea te their own 
future ." This theory is wide ly 
acknowledged in the co rpo ra te 
world, b ecaus e he provides a 
rationale for organizational trans-
formation based on systemic theo-
ry. The five di sciplines o f a learn-
ing organizatio n are as follows: 
Personal Mastery- This is the 
discipline of continually cla rify-
ing and deepening our personal 
vision, o f focusing o ur energ ies, 
of deve loping pa ti ence, and of 
see ing reality objectively. 
Mental Models- The disci-
pline o f working with mental 
models s tarts with turning the mir-
ror inward, learning to expose 
m s cntenor plane. speciCJhsts tor O!.·er len !,f!.:!'> 
UJt! can achtelA! a lusn 
alm0$phere {or you. USU1g 
top qu.alily green and col· 
orfuii)J blooming plants 
We have a tully S(oc~ed 
~ {aclltQJ with a 
lluge vwentory o f plants 
o ne· ideas to rigorous sc rutiny. It 
also includes the ability to ca rry 
o n " learning" conversations that 
b a la nce inquiry and advocacy, 
where people expose their own 
thinking effectively and make that 
thinking open to the influence o f 
others. 
Building Shared Vision-
When there is genuine v is io n, as 
opposed to a "vis ion s tatement," 
people excel and learn, no t 
because they are told to, but 
b~cause they want to. The practice 
of shared vis ion involves the skills 
of unearthing shared " pictures of 
the future" that foster genuine 
commitment and enrollment , 
rathe r that compliance. 
Team Learning- The disci-
pline o f team learning s tarts with 
"dialogue," the capacity o f mem-
bers of a team to suspend assump-
tio ns and enter into a genuine 
" thinking together." Dia-logos, to 
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Restaurants • Model Homes We are fully traUled co 
~ and de.s.gn p lan! 
 thal will enhance 
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PHON~ (714) 898-2636/(6191 941-4610 FM 171 4) fi4·7938 
the G reeks, meant a free- flowing 
of meaning through a g roup, 
allowing the group to d iscover 
ins ights not attainable individual-
ly. 
Systems Thinking- The disc i-
pline o f seeing wholes. It is a 
framework for seeing interrela-
tionships rather than things; fo r 
seeing patterns of change rather 
than static "snaps hots." lt is a set 
of general princ iples dis tilled over 
the course of the twentieth centu-
ry, spanning fields as diverse as 
the physical and social sciences, 
engineering, and management. 
A lea rning organizat ion is a 
healthy organization. Continually 
learning about the systems and 
people as ists businesse move 
successfully into the ever-chang-
ing future. 
With the stream of informa-
tion bombarding us on a second by 
second basis, it is easy to get 
caught up in the interruptions and 
paperwork that dominate our day. 
Having a disorganized approach to 
the day can leave us wondering if 
we accompl ished anything. 
Becoming organized and gaining 
control of time and tasks or time 
management is the place to s tart. 
A concise lis t of w hat you need to 
do wa presented in "The Working 
Wo man Report" w ith Gay Bryant. 
Read the list and check the o nes 
you sho uld concentrate o n to 
improve your manageme nt of 
time. 
l) Draw up a plan each day of 
what you would like to accom-
plish. 
2) Develop daily, weekly, mon th-
ly, and yea rl y lis ts of goals. 
3) Set pr io rities, and learn to 
weigh yours against those of your 
boss. 
4) Do no t pass ively accept a 
deadline that you cannot meet. 
5) Schedule time fo r qu iet work 
and othe r times w hen you are 
available to others. 
6) Never handle a p iece of paper 
more than twice. 
7) Use technology- computers, 
calculato rs, phones. 
8) Cut down o n bus iness read ing. 
Skim read . 
9) Attend o nly the m o t impo r-
tant meetings. 
10) Do business du ri ng coffee 
breaks and lunches. 
ll) Exerc ise at least 20 minutes a 
day to clea r your head and boost 
your energy. 
12) Delegate. Use your ti me and 
effort for those tasks tha t o nl y you 
have the authorit y or sk ills to han-
dle. 
The payoff of managing your 
time well is enormous. Being effi-
cient not onl y helps you be suc-
cessful in your job but also in your 
personal life, by giving you more 
ti me to do the th ings you love to 
do. 
J.M. Evose1•ich, Ph.D., is presi-
den t of Peak Performance 
Group, a firm specializing in 
assisting organizations and indi-
viduals in developing maximum 
potential. lie can be reached at 
(760) 778-4929 or j mppg@ 
progidy. net. 
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LAW 
The Myrialdll,'ll .ltln I~,IW' ! .. ,~~c~ploy~ ~?c~ch ~ ~~p!~o '~~g~.~~d~~'~"~~cy 
by Lazaro E. Fananda, Esq. · 1 with 20 or more employees. At this bus me~- and what may not apply- to ass IS you. 
Most folks dream of owning a 
small business where they can run the 
show and enjoy the profits. However, 
dreams can also have nightmarish 
aspects, and compliance with the myri-
ad of state and federal laws is such a 
case. Some examples follow: 
Regardless of the number of 
employees, yes, even one counts, there 
are state laws relating to age discrimi-
nation. Agricultural employers must 
deal with the state's "Agricultural 
L1bor Relations Act." There are both 
state and federal laws regarding child 
labor. The confidentiality of an 
employee's medical records and dis-
ability insurance coverage are a must. 
Dress code requirements are a 
matter of state law, and any state con-
tractor or grant recipient must provide 
for a drug-free environment. Federal 
law governs drug testing. There are 
state and federal laws regardmg poly-
• . graph examinations. Dependtng on the 
industry in question, an employee reg-
istry may be involwd. 
Now, let us move to pay. There are 
state and federal laws regarding equal 
pay for equal work. The issue of work-
place ergonomics is a matter of state 
law, and there are state and federal laws 
regarding the usc of credtt reports as a 
way of screening job applicants. 
Regarding immigration, all employers 
must comply with the "Immigration 
Reform and Control Act," which is the 
form 1-9 requirement. 
There are state laws that relate to 
jury and witne&'> duty leave, and state 
and federal laws that govern military 
duty leave also. Employers must also 
give employees time off for voting pur-
poses. There are state and federal laws 
against workplace haras.<,ment, as well 
as wage and hour provisions; not to 
mention whistle blower protections. 
Cal-OSHA requirements are a must for 
all employers. 
The more employees one has, the 
mort: with which one must comply. For 
example, there are Cal-COBRA 
requirements if the busint:ss has two or 
more employees. Federal COBRA is 
an issue if there are 20 or more 
employees. Pregnancy disabili ty is an 
issue if there are five or more employ-
ees. At 15 or more employees, both the 
"Americans With Disabilities Act" and 
the "Equal Employment Opportunity 
number of employees, . tate law on is a small investment, when con~idt.:red 
COBRA extension comes into play. against the possibility of dt.:fending 
All 111 all, there are countle ~ laws against an indiv1dual or state entity, or 
with which one must comply. Indeed, both, that allege a violation of any of 
Lazaro E. Fernandez IS a partner in the 
downtown Rivers1de law firm of 
DesJardins, Fernandez and Smith, 
the number can be overwhelming. A the above. If the situation appears to be LLP. 
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POSITION SALARY 
Fire Captain 81,258.97 
Fire Captain 81 ,258.97 
Fire Captain 74,082.43 
Fire Captain 79,963.49 
Fire Captain 85,058.21 
Fire Captain 79,517.23 
Fire Capt. 40-Hr 78,743.58 
Fire Captain 80,103.39 
Fire Captain 75,778.47 
Fire Engineer 74,931.64 
Fire Captain 77,459.87 
Fire Captain 77,459.87 
Fire Engineer 73,903.72 
Po_lice Sgt. 91,965.32 
Police Captain 118,200.35 
Fire Captain 77,459.87 
Police Sgt 87,612,18 
Financial Dir 113,530.77 
Police Sgt. 88,182.05 
Police Captain 116,425.43 
Police Lt. 103,623.87 
Fire Captain 77,459.87 
Police Captain 116,429.14 
Fire Captain 71,071.40 
Fire Engineer 77,116.49 
Fire Engineer 75,444.57 
Fire Engineer 71,672.58 
Police Sgt. 92,518.01 
Fire Captain 73,631.69 
Fire Engineer 69,018.91 
Fire Engineer 65,732.95 
Fire Engineer 74,546.17 
Fire Engineer 62,495.55 
Fire Engineer 71,619.12 
Fire Captain 67,373.23 
Fire Engineer 73,903.72 
Fire Engineer 65,732.95 
Police Sgt. 91,474.47 
Fire Engineer 65,732.95 
Police Lt. 102,521.98 
Public Works Dir. 101,020.86 
Development Dir. 105,556.61 
Fire Fighter 66,275.93 
Police Lt. 101.522.96 
Fire Engineer 65,732.95 
Fire Enginer 65,732.95 
Fire Engineer 72,158.48 
Police Sgt. 94,081.25 
Police Detective 83,891 .99 
Police Sgt. 88,393.04 
Fire Engineer 73,824.62 
Fire Prev. Inspec. 67,918.97 
Fire Captain 81,258.97 
Police Sgt. 88,279.95 
Police Sgt. 85,423.84 
Fire Engineer 65,732.95 
Police U. 104,101.09 
Police Sgt. 90,874.44 
I I i I I 
CITY OF ONTARIO $110K CLUB 
OVERTIME OTHER 
31,440.83 51,33-l.89 
28,424.78 51,316.40 
39,245.09 47,571.52 
28,457.56 51,608.42 
20,822.79 53,924.36 
26,653.36 53,021.19 
30,4889.04 49,294.95 
27,245.58 50,448.84 
33,131.53 47,851.94 
32,112.52 49,649.27 
30,046.01 49,177.98 
30,213.88 47,360.27 
30,244.97 48,894.09 
25,511.92 33,804.48 
0.00 32,703.82 
25,964.11 47,327.00 
27,741,56 34,956,19 
0.00 36,720.20 
27,742.56 33,482.92 
0.00 33,176.08 
5,485.64 39,773.54 
24,059.55 47,318.50 
0.00 32,407.33 
28,607.61 47,801.91 
21,843.81 48,498.59 
25,010.12 46,245.5 1 
27,801.75 45,925.50 
16,466.62 35,438.15 
22,559.97 47,856.19 
28,946.12 45,217.82 
34,708.06 42,611.91 
18,381.18 49,655.83 
37,437.73 42,016.35 
23,994.58 45,809.67 
28,364.62 45,461.82 
21,789.43 45,438.54 
31,197.21 44,120.12 
16,225.28 32,897.62 
29,978.42 44,881.92 
71.98 37,782.41 
0.00 39,215.03 
0.00 34,341.94 
27,692.89 45,338.18 
7,471.25 30,024.21 
30,045.16 43,161.67 
29,024.85 44,077.08 
18,866.70 46,967.50 
8,858.80 34,525.33 
31,265.49 23,125.56 
15,402.72 33,151.79 
13,369.95 49,256.81 
27,496.98 40,920.38 
5,844.50 49,227.27 
11,234.41 36,736.67 
22,567.64 27,688.90 
28,230.22 41,600.11 
0 .00 31,028.70 
10,697.47 33,188.77 
MAY2000 
. TOTAL 
164,034.69 
161,000.15 
160,899.04 
160,029.47 
159,805.36 
159,19 1.78 
158,527.57 
157,797.81 
156,761.94 
156,693.43 
156,683.86 
155,034.02 
153,042.78 
151,281.72 
150,904.17 
150,750.98 
150,309.93 
150,250.97 
149,678.83 
149,601.51 
148,883.05 
148,837.97 
148,836.47 
147,480.92 
147,458.89 
146,700.20 
145,399.83 
144,422.78 
144,047.85 
143,182.85 
143,052.92 
142,583.18 
141,949.63 
141,423.37 
141,199.67 
141,131.69 
141,050.28 
140,597.37 
140,593.29 
140,376.37 
140,235.89 
139,898.55 
139.307.00 
139,018.42 
138,939.78 
138,834.88 
137,992.68 
137,465.38 
137,283.04 
136,947.55 
136,451.38 
136,336.33 
136,330.74 
136,251.03 
135,680.38 
135,563.28 
135,129.79 
134,760.68 
cOnti~~J~ed on ptlge SO 
MAY2000 INlAND EMPIRE BUSINESS JOURNAL • PAGE 17 
Groundbreaking ... Designed by architects Daniel, 
Main, Johnson and Mendenhall 
(DMJM) of Los Angeles, the five-
story building construction project 
was awarded to Soltek Pacific of 
San Diego earlier this month. The 
job includes some renovation of 
the biological and physical sci-
ence buildings, which are just east 
of the site for social and behav-
ioral sciences. The working draw-
ings for the building were done 
seven years ago, so DMJM recent-
ly updated plans to meet seismic 
and building code requirements. 
continued from page 3 
ture will become Cal State's sec-
ond-largest - after the Pfau 
Library. Jack Brown Hall is 
134,000 square feet. 
The new building will house a 
lab for the Human Development 
Program; a Child Development 
Center; a Geographic Info rmation 
Systems (G IS) unit, and a Spatial 
Anal ysi Lab for geographers. 
With 31 new computer and 
research labs in all, the building 
also will supply the needed space 
for the college's nine academic 
departments, 102 facu lty, 21 staff 
members, and 4,000 undergradu-
ate and graduate students. 
"This will be the first time in 
our history that all the college's 
academic departments and faculty 
will be housed in one building," 
Family's the Boss ... 
continued from page 5 
cousins, aunts, uncles and siblings 
to the business mix, you're bound 
to encounter one main thing: stress. 
The more stress a business has, the 
Iimmer its chance for survival. 
The Stress of Family and 
Business 
In order to understand the amount 
of stress families are-currently deal-
ing with, consider these facts. 
Compared to the 1970s, people 
today work 20 percent longer hours 
and have 32 percent less leisure 
time. In just the past 30 years, psy-
chologists estimate that workplace 
stress has doubled. Add to these 
increased stress levels, the addition-
at challenges of mixing business 
and family, and it's easy to under-
stand why family-owned business-
es face their own set of unique 
stresses. 
Think of it this way. When you 
work for a non-family business, 
you have a distinct business rote, 
whether it's vice president, market-
ing director, human resource man-
ager or receptionist. Since your 
co-workers don 't know your per-
sonal side as intimately as family 
members would, you can go to 
work, do your job, go home, and 
continued on page 46 
said John Conley, dean for social 
and behavioral sciences. 
"Currently, we are scattered across 
five buildings. The new class-
rooms and 31 student research 
tabs will allow the college to bet-
ter serve the educational needs of 
our students through the use of 
cutting-edge technology." 
fW fir .. ,. 11M tl • tl ..... ,...llllldiKy? Just log onto !!Nab and lip iniD I 
community of idea. senica and applicltionl that acldn!sa the special needs of the meb-ID-
order maoofacturer. eNab pi"'JVides 1 cost-eh:tive. easy-to-implement business SDiution 
for smeH to mid-size m1111ufacturers - giving emplayea. customers 1nd suppliers ICI3I to 
1'181-time production epplicltions. on-line trlding and mpply chain portals. Contact us tD 
lind out more. k' s out of this world. 
A color rendering of the new 
building is available as a jpg file 
on e-mail upon request. For gener-
al information, call Zack Tucker, 
director of development for the 
College of Social and Behavioral 
Sciences, at (909) 880-7771. 
~*~emake 
Maks thmgs prustbk. 
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Procrastination Can be a Small Business Owner's Biggest Enemy 
As an agent for New York Life 
Insurance Company, Judi L. 
McGuire, a member of the 
Ontario Convention Center, 
Riverside Chamber of Commerce, 
and the NAIFA, is trained to eval-
uate insurance a nd financial 
needs. 
McGuire draw upon New York 
Life's products to effective! y 
addre s tho e needs. She can be of 
a SIStance with life insurance and 
funding for buy-sell agreements, 
IRAs, and a variety of tax-
Maybe it's 
At Walter's, buying or leasing your Mercedes-
Benz is a simple, convenient & pleasant 
experience ... some may even call it fun! 
So, stop by Walter's today ... we've got a 
volume selection of NEW and 
PRE-OWNED Mercedes-Benz 
vehicles. And you won't find 
better service or a better 
deal anywhere else! 
~ 0 f~(Q)(Q) 
www.waltsmb.com • www.waltersporsche.com 
deferred retireme nt plans; as well 
as funding for charitable giving. 
McGuire is committed to provid-
ing individual , famil ies and busi-
nesses with life insurance and 
financial products that meet their 
needs . 
to ... 
D 
0 
A veteran of the United States 
Air Force, McGuire works closely 
with the military community in 
Southern California. " Judi 
M cGuire has helped many mili-
tary personnel. Her intelligent rec-
ommendations during her work-
shops at the bases make her a 
pleasure to work with," noted 
Major Keith D. Lochner, 1-185 
Armor, battalion commander of 
the Army National Guard. "She is 
experienced in market develop-
ment, estate conservation and 
insurance needs, utilizing finan-
cial eminars and workshops 
Judi L. McGuire 
designed to fit specific situa-
tions," Sgt. Larry Dye of the 
Army National Guard, explained. 
"Your business may be small," 
McGuire commented, "but that is 
not how you think about it. The 
·challenges are big and the rewards 
are great, but, so are the risks. 
Why take chances with the busi-
ness you are working so hard to 
build? Succe sful people will tell 
you two things about running a 
business. First, work hard to 
make money. Second, work even 
harder to protect it. Chances are 
you've got the first down·cold; the 
second can be tricky," she added. 
McGuire helps small business 
owners to formulate plans to help 
protect their companies from dis-
ability, loss of a partner or key 
employee, and other problems. 
After spending years raising a 
family and building a nest egg, 
retirement should be one of the 
continued on page 52 
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Local Company Provides Reunion Planning Services Across Southern California 
Reunions With Class Inc. is a 
full-service event planning agency 
specializing in the creation of 
exceptional high chool reunions. 
Sue Ma and Cynthia Wallace 
founded Reunions With Class Inc. 
on a simple premise: create a com-
pany that is small enough to care, 
but large enough to do it right. In 
the reunion industry, this means 
providing personalized, profession-
al services along with the financial 
strength to insure a successful 
event. 
At no charge to the reunion 
committee, RWC provides the 
research, mailings, photography, 
entertainment, staffing, memo ry 
book and everything else that is 
needed for a successful reunion. 
Reunions With Class pays all the 
necessary deposits and assumes the 
financial liability. 
&tablished in 1992, RWC is 
the premier high school reunion 
planning organization in Southern 
California. As natives of Southern 
California, Mass and Wallace have 
applied their keen insights and 
knowledge to develop a compre-
hensive program designed especial-
ly for graduates of Southern 
California high chool . RWC's 
success has been earned through 
well-planned, well-attended and 
exceptionally well-executed events. 
As graduates of California State 
University at Fullerton, Mass and 
Wallace apply a combined experi-
ence of more than 25 years in mar-
keting, public relation and adver-
tising to their busine . 
Headquartered in Chino Hills, 
California, RWC is an accredited 
member of the National Association 
of Reunion Managers (NARM) and 
Cynthia Wallace and Sue Mass/Reunions With Class Inc. 
Mas ha previou ly served on the 
executive board as trea urer. 
For more information call (888) 
962-5277 or check out their Web 
site www.reunionswithclassinc.com 
and see how they specialize in the 
art of having a blast! 
Construction Attorney Rachel Miller Excels in Building Client Relationships 
Rachel M. Miller 
At 31, attorney Rachel Miller is 
already a seasoned expert in consiruc-
tion defect law. The courtroom, howev-
er, is not her milieu. 
You're more likely to find her in 
Sacramento, serving on blue ribbon 
task forces that will determine the 
future of the California home-building 
industry. Or, on a weekday evening, sit-
ting in the living room of a homeown-
ers' association president, offering 
advice and guidance on "re-
construction" problems. Every commu-
nity association president and property 
manager she works with has her pager 
and home phone number. 
Miller, who recently began her sec-
ond three-year term on the board of 
directors of the Community 
Associations Institute, Greater Inland 
Empire chapter, is as much consumer 
advocate and educator as attorney. 
"'Rachel has been very supportive 
of our organization," said Joan 
Urbaniak, executive director of 
Riverside-based CAl, a non-profit 
group whose mission is to develop 
effective community associations 
through workshops, conferences, and 
educational programs. 
Miller, the coordinator of several 
university extension programs, speaks 
frequently on construction defects, leg-
islation, and disaster response at indus-
try and legal forums. 
"If I could alter one thing about my 
profession," said Miller, marketing 
partner in the Newport Beach-based 
Miller Law Finn founded by her father, 
"I would change the perceptions people 
have about the legal process. Rather 
than forcing homeowners into litiga-
tion, I prefer to explore other options 
for them that work. Clients appreciate 
this willingness to help them negotiate 
with the builders of their communities, 
share problems, and create solutions 
before a lawsuit is filed." 
Of her career, Miller observed, "I 
truly began my training in client servic-
es when I was 15." That's when she 
began working in her father's firm. 
Miller spent every subsequent summer 
. in the law office, through high school 
and her four years at Loyola 
Marymount University. When attend-
ing California Western School of Law, 
she began to work 30 hours a week in 
the firm. 
''The insight I gained into the com-
munity association industry and what 
homeowners and managers need, under 
the intense guidance of my father, was 
priceless," said Miller, who is now the 
marketing director of the firm. 
"Creative problem-solving in an open 
forum and in person i what excites me 
most about my job." 
Miller is a founding member of the 
California Association of Community 
Managers, where she serves on the 
Legal Advisory Steering Committee, 
and she is an active fundraiser for the 
Mission Hospital Foundation. 
She is also the co-author (with her 
father Tom) of "Handling Construction 
Defect Claim : Western States." The 
only work of its kind on the subject, the 
legal textbook is in its third edition, 
published in 1999. 
"With the publication of the text's 
first edition in 1986, my father became 
known as the author of the definitive 
treatise on construction defect law," she 
said. "When he asked me to collaborate 
with him on the third edition, I felt I had 
"If I could alter one 
thing about my pro-
fession, I would 
change the percep-
tions people have 
about the legal 
process. " 
reached a real turning point in my 
career." 
"My dream is to see Rachel take an 
increasingly greater role in the busi-
ness and legal aspects of the practice," 
commented her father, Thomas E. 
Miller. 
The Miller firm exemplifies the 
results of an American Family 
Business Survey, conducted by Arthur 
Andersen, which found that 69 percent 
of the senior generation of family-run 
companies expected the business to 
stay within the family. And of that 
number, 30 percent agreed that the 
next generation CEO could well be a 
woman. 
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Changing the Hiring Practices in Corporate America 
(Finding accountable and 
dependable employees) 
by Monica Y. Jackson 
Prospective employee may not 
have the fancy degrees or the exten-
sive list of experience with promi-
nent firms on their resumes, and 
they may not be able to articulate 
exceptionally well, but this becomes 
secondary when compared to their 
dedication to hard work, apprecia-
tion of a good opportunity, and 
desire to use their abilities. 
Typically, when employers seek 
to fill a position, they often focus on 
the tangible and overlook the intan-
gible, which could result in missing 
the opportunity to employ an 
extremely valuable individual. Want 
ads often say, "Experience Only," 
but how does corporate America 
expect an individual to obtain expe-
rience if it is not willing to give the 
less experienced an opportunity? 
Does corporate America expect 
other organizations to do the leg-
work? If the answer is yes to any of 
these questions, then expect to pay 
higher salaries and continue receiv-
ing less than desirable results from 
employees, especially in today's 
competitive marketplace. 
Corporate America often has a 
desire for the most experienced 
individual for the lowest possible 
pay rate. Actually, this is not an 
unrealistic expectation if you are 
willing to modify your perception 
and hiring practices. 
I too was of the mind-set, 'expe-
rience only.' However, frustrated by 
hiring experienced staff who pos-
sessed undesirable character traits, 
including: egotism, arrogance, 
extreme competitiveness, and self-
ishness - to name just a few, I 
stumbled on finding employees that 
I could count on - through a casu-
al conversation. 
I found an organization that 
equips individuals with the basic 
kill sets, motivation, and extensive 
role playing by training the dis-
abled, welfare and general relief 
recipients to become independent, 
responsible, reliable, and self-suffi-
cient. 
I met with an individual from 
Los Angeles County Office of 
Education (LACOE), Bruce 
Swayne, who gave me a grand tour 
of the rigorous program each candi-
date must complete prior to being 
presented for employment opportu-
nities. There were real-life work 
environments and challenges using 
state-of-the-art trainers, job special-
ists, and equipment. 
LACOE not only prepares the 
individuals mentally for the chal-
lenges of the workplace; they also 
prepare them physically. It has an 
on-site clothing boutique, which 
provides candidates with head-to-
toe wardrobes, including some very 
popular designer labels, free of 
charge. 
I cannot say that you will be 100 
percent satisfied with every individ-
ual who completes LACOE's train-
ing program, but I can vouch for 
receiving the desired results, while 
paying less for the service. 
Furthermore, I am happy to 
report that the individuals I hired 
AmariComp· 
~G-t-
have elevated or exceeded the lev-
els of their peers. LACOE also 
offers a program in which one of 
their representatives will work on-
site, at your location, and oversee 
and/or train the employees. 
Therefore, you do not have to 
spread existing resources too thinly. 
All you have to do is pay the 
salaries and provide the work. As an 
additional incentive, your business 
may qualify to receive additional 
tax deductions. 
I may have invested a little extra 
effort into training and answered a 
few more questions, but the rewards 
I received, which included the honor 
to be able to give back to society 
and obtain motivated, dependable, 
and dedicated employees, was well 
worth the extra investment. 
After this experience, I will 
never look at my hiring practices 
quite the same again. After all, you 
can train any willing body, but it is 
more difficult to find the right will-
ing body to train and can count on 
today, tomorrow, and always. 
Monica Y. Jackson is the founder 
and owner of Written Expressions 
Emerprise, offering writing servic-
es, work flow analysis and process 
improvement, proofreading and 
copyediting services. She may be 
contacted at (909) 371-0160 or 
mjackson@writtenexpressions.org. 
Please visit www. writtenexpres-
sions.org for more information. 
The leader in On-Site Service, Repair & Supplies For 
All Color & Laser Printers, Personal Copiers, and FAX 
,:< On-Site Service & Repair i)- Free Delivery on all Products 
A Prevenuve Maintenance i)- Buy & Sell New & Used Printers 
, Annual Service Agreements i)- Toner Supplies 
LA. & Inland Empire 
2125 Wnght Ave .• Su1te C-8 
La Verne. CA 91750 
(909) 392-4707 
FAX (909) 392·•HI2 
800-794-7438 
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Online Hiring: HR Pros Are Screening Candidates in Their Sleep 
DDI's new Web-Screen™ has caught on with major players 
If the Internet allows people to 
apply for jobs from home in their 
pajamas, why can't companies 
looking for new employees do the 
same? Now they can. Companies 
such as Bestfoods, Johnson & 
Johnson, Bank of America, Fluor 
Gulf Communications, Pfizer and 
Owens Corning are doing just that 
with Web-Screen from 
Development Dimensions 
International (DDI). 
Job search Web sites - grow-
ing in popularity - have made 
applying for a job easier, but in 
many ways have made the life of 
the HR profcs ional harder. Hiring 
managers have to review and 
screen thousands of electronic 
applications submitted every day, 
making the selection process ardu-
ous and time-consuming. 
Although many people are 
going to the Web to find a job, a 
recent industry survey discovered 
that 63 percent of online job seek-
e rs prefer specialty Web sites 
geared toward a specific occupation 
or indu try. Candidates are begin-
ning to keep their distance from the 
major online job sites because of 
the lack of response from employ-
er overwhelmed by the volume. In 
addition, unlike many job boards, 
Web-Screen offers employee confi -
dentiality critical to ca,ndidates who 
fear their bos will discover their 
job search. 
DDI has a new technology that 
enables every company to add to its 
Web site, a customized tool that 
automatically orients, qualifies, 
screens and responds to candidates, 
according to parameters determined 
by the company looking to hire -
24 hours a day, seven days a week. 
"DOl's Web-Screen" allows HR 
professionals to sleep easier know-
ing that the applications that cross 
their desk will be qualified ones. 
What is it? 
Web-Screen is an around-the-
Business Communication 
Breakdowns Happen on 
the World Wide Web 
by Monica Y Jackson 
Like many startup businesses, I 
had limited resources to dedicate to 
tasks, which were not at the top of 
my list of priorities, when I started 
my business, Wrillen Expressions 
Enterpri e. Therefore, f launched 
into an area that I knew ''nada" 
about, Web site design. 
Nevertheless, this did not hinder 
me from giving it a try, in an effort 
to bring some Web presence to my 
business and keeping costs down to 
a bare minimum. 
I purchased a $9 "Teach your-
self Web publishing with HTML in 
a week" book and a $10 CD ROM 
tutorial on the subject. Within three 
days, I had designed, composed, 
and published my Web site. While I 
was impressed with my initial 
attempt and sallsfied with the func-
tionality, I did not like the overall 
layout, which needed some appro-
priate hyperlinking and formatting. 
In other words, my site was in need 
of some professional help! 
Out of sheer frustration, with 
my limited knowledge and not hav-
ing enough time to devote to 
improving my site, I placed an ad 
on guru.com, which is where I 
landed my first two writing gigs, 
for a Web designer to assist me in 
improving my site. 
Within hours, f received 60+ 
responses and I removed the ad 
from the Web, because I had 
became inundated with responses. 
· Although I received replies, I did 
not receive all of the information 
continued on page 28 
clock online orientation, qualifying, 
screening and reporting tool that 
DDI tailors to meet the needs of 
any company searching for candi-
dates with specific ski lls to fill 
vacant positions. Typical job boards 
that allow candidates to apply for 
jobs over the Internet may increase 
the quantity of applications a com-
pany receives, but do not increa e 
the quality. Web-Screen takes 
Internet recruitment to the next 
level by accurately qualifying the 
growing candidate pool and allow-
ing the most qualified candidates to 
rise to the top. 
"Job boards have provided 
companies with 'haystacks' of 
resumes," said Richard S. Well in. , 
DOl senior VP of global accounts. 
"Web screening technologies pro-
vide companies with the means to 
find the needle (the most qualified 
candidate) much faster and at lower 
cost." 
Time is money 
A slow selection system costs a 
company more than money. 
Qualified candidates are in high 
demand and are usually being 
recruited by more than one organi-
zation. If a company cannot identi-
fy pro peels and make an offer 
quickly, it will lose the best candi-
dates . DOl's Web-Screen helps 
companies focus by qualifying 
good candidates in a fraction of the 
time and for significantly less 
money than traditional methods. 
Web-Screen saves valuable 
recruiter time through automatic 
matching of candidate qualifica-
tions with company and job specif-
ic requirements. In fact, Wellins 
estimates up to a 50 percent reduc-
tion m screening costs. 
Additionally, speeding up the qual-
ification process means organiza-
tions can "nab" candidates before 
their competitors. 
colltinued on page 30 
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Little Bear Enterprises 
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Geographic Information Science Expert Joins Redlands Faculty 
An internationally recognized 
authority in geographic information 
science will join the University of 
Redlands next fall as its first faculty 
member in that emerging field, 
Karen Kemp has accepted an 
appointment as associate professor 
of geographic information science 
in the Environmental Studies 
Program. She currently is executive 
director of the Geographic 
Information Science Center at UC 
Berkeley. 
Kemp will create an interna-
tional master's degree program in 
geographic information systems 
(GIS), leading to the development 
of a think tank where academics and 
professionals will come from 
around the world to learn about GIS 
at all levels. 
"I am coming to Redlands 
because I believe I will have the 
opportunity to do something very 
different and significant - in a 
uniquely responsive, supportive and 
flexible academic environment," 
Kemp said, "The physical and 
immediate access to the incredible 
range of GIS expertise at ESRI was 
also critical in my decision, 
"As well, I was pleasantly sur-
prised by the widespread knowl-
edge about GIS at Redlands. Unlike 
even Berkeley, it seems there is a 
large proportion of students and fac-
ulty there who have already dabbled 
with the software sufficiently to 
know its possibilities." 
GIS is a complex 
computer-based tool for mapping 
and analyzing data. Though many 
people are unaware of the technolo-
gy per se, they are familiar with its 
applications, such as Websites for 
directions. GIS is closely tied to the 
environmental sciences because of 
its role in planning and managing 
the environment, 
"As well, I was pleasantly 
surprised by the wide-
spread knowledge about 
GIS at Redlands. Unlike 
even Berkeley, it seems 
there is a Large proportion 
of students and faculty 
there who have already 
dabbled with the software 
sufficiently to know its 
possibilities. " 
Redlands already has developed 
an extensive reputation for its work 
in GIS. The university's Institute for 
Environmental Management has 
received more than $4 million in 
federal funding for the Salton Sea 
Database Project. Redlands benefits 
from a close partnership with local-
ly based ESRI, the world's leading 
developer of GIS software. 
Kemp earlier held positions 
with the National Center for 
Geographic Information and 
Analysis at UC Santa Barbara, 
where she received her Ph.D. in 
geography. At the center, she helped 
develop the core curriculum for 
teaching GIS that is used in schools, 
business and government agencies 
around the world. 
Kemp has written extensively on 
GIS education and presented work-
shops in Canada, Europe, Japan and 
Latin America. She also is co-author 
of the book "International GIS 
Dictionary" (Geoinformation 
International 1995). 
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SBA Moves to Modern Paperless Loan Monitoring 
The Small Business 
Administration (SBA) loiln monitor-
ing sy. tern remains at the core of the 
agency's modernization initiatives," 
Deputy Administrator Fred 
Hochberg told the House Committee 
on Small Business. 
The deputy administrator testi-
fied before the Subcommittee on 
Government Programs and 
Oversight of the House Committee 
on Small Business in support of the 
planned implementation of an auto-
mated loan monitoring system, phase 
one of the agency's three-pha ed, 
comprehensive systems moderniza-
tion strategy. 
The SBA has grown its lending 
programs significantly over the past 
seven years, more than doubling out-
standing portfolio and annual 7(il) 
and 504 loan approvals between 
1992 and today. The agency is rely-
ing increa ingly on its lending part-
ners for credit decisions for its loan 
programs. With this trend expected to 
continue, il more sophisticated sys-
tem will allow the agency to improve 
its lender oversight capabilities with-
out being overly intrusive. 
"SBA provides capital to a 
unique niche in America's commer-
cial market. The agency's legislative 
mandate is to serve as a gap lender, to 
ensure that those businesses without 
access to traditional sources of capi-
tal in the commercial marketplace, 
are able to get the funds necessary to 
start and grow their business," said 
Deputy Administrator Hochberg. 
Within the lender oversight func-
tion, computerized systems will per-
form a number of different activities 
to support major processes involving 
communication; loan approvals; 
lender identification; lender approval 
and renewal; lender assessment; 
lender reviews, and enforcement. 
The new system is designed for 
incremental deployment to allow a 
process of gradual change, to mini-
mize the disruption of operations, 
and to reduce the risks associated 
with large information technology 
projects. 
SBA opted for the new system 
only after extensive study and con-
sultation with lending institutions, 
industry experts and senior staff of 
the U.S. General Accounting Office. 
As part of the business re-engineer-
ing process, SBA's headquarters and 
field staff, in consultation with lend-
ing partners, worked together to iden-
tify best practices and suitnble 
processes for the agency's loan pro-
grams. 
The new system will benefit 
SBA's lending partners by allowing 
seamless reporting, data exchange, 
funds transfer and fee management. 
It will also allow a faster turn-around 
on gumanty requests and other trans-
actions, and provide immediate 
access to information. The new sys-
tem will also ensure that SBA has the 
necessary data to assess program and 
lender performance and to engage in 
proilctive risk man<lgement of its 
lending partners. 
Overall, this new way of doing 
busines.•; with lending partners will 
improve service dramatically. 
For more information on all of 
SBA's programs for small business-
es, call the SBA Answer Desk at 
1-800-U-ASK-SBA, or visit the 
SBA's extensive Web site at 
www.sba.gov. 
While everyone else is 
making resolutions to break old 
habits ... being a 100 Top Hospital 
is a habit we plan on keeping. 
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Sarah Rios to H ead Employers 
Group Inland Empire Office 
Sarah Rios, of the Employers 
Group, was recently promoted to 
regional manager for the Inland 
Empire. Her main duties will be to 
provide managerial oversight in the 
office, and to represent the Inland 
Empire membership's base of the 
Employers Group. 
Ms. Rio ha been with 
Employers Group ince 1987, and 
was promoted to taff consultant in 
1993. As a staff consultant, Ms. Rios 
provided consultation to the mem-
bership on an array of human 
resource-related concerns. Before 
her promotion to staff consultant in 
1993, Ms. Rios represented many 
Employers Group member compa-
nies in unemployment insurance 
hearings, as an unemployment insur-
ance specialist. Previously, she man-
aged human resources and payroll 
functions in the private sector. In 
addition to being a human resource 
generalist, her specializations 
include federal and state family 
leaves, unemployment insurance 
and payroll administration. 
Ms. Rios is also the treasurer for 
the Per onnel Management 
Association of Aztlan, Los 
Angeles/Orange County Chapter (an 
association for professional develop-
ment in the Hispanic community pri-
marily in the field of human 
resources). 
Employers Group is the total 
information resource for senior 
executives and human resources 
professionals seeking better ways to 
manage their most important asset, 
their employees. Employers Group 
offers in-depth and comprehensive 
solutions to human resources needs, 
including cu tomized consulting and 
training, seminars, publications and 
products, and immediate answers to 
any human resource questions. 
Gl1! ® Gl!Ju@Gl 0 [1\) 1![iu@ 
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UCR Art History Professor 
Wins Guggenheim 
Amelia Jones, professor of art 
history at the University of 
Califomia, Riverside, earned two 
pre.stigious academic grants in 
April, one from the Guggenheim 
Foundation and another from the 
National Endowment for the 
Humanities. 
''It's an embarrassment of rich-
e , that 's true," she said of grants 
that will further her re earch into 
the artists in New York in the early 
1900s. 
Jones, who arrived at VCR in 
1991 , firs t heard about the $24,000 
grant from the National 
Endowment for the Humanities, 
which will allow her to pursue 
research during winter and spring 
of the coming school years. 
A few weeks later, she was 
named a Guggenheim Fellow, one 
of 182 appointed from across North 
America by the New York-based 
John Simon Guggenheim 
Memorial Foundation. It places her 
in an elite academic circle. That 
grant, for $34,000, will allow her 
freedom for research, but she will 
postpone that research until 2002, 
to give herself time back on cam-
pus between grants. 
" I want to be fair to my stu-
dents," she said. "I don ' t want to 
just disappear for the next two 
years." 
Jones' next book focuses on a 
group of artists living in New 
York City during World War 1, 
retrospectively called " New York 
Dada." That group includes expa-
triate artists: Marcel Duchamp, 
Francis Picabia, the Baroness von 
Freytag Loringhoven, and the 
American, Man Ray. 
Jones said she is drawn to 
artists from periods of great 
transformation. For that reason 
she also studies artists from the 
1960s and '70s. "They are both 
periods of social upheaval where 
artists are crossing a lot of 
boundaries," she said, whether 
those boundaries are between 
genders, ethnicities or moral 
codes. "It's all about creative 
revolt. " 
Jones earned her Ph.D. at the 
University of California, Los 
Angeles. Her 1994 book, 
"Postmodernism and the 
En-Gendering of Marcel Ouch-
amp" won the Distinguished 
Humanist Achievement Award at 
UC Riverside. A second book, 
" Body Art/ Performing the 
Subject," is available from the 
University of Minnesota Press. 
Last year she co-edited, with 
Andrew Stephenson, the antholo-
gy " Performing the Body/ 
Performing the Text." 
Buying a Business is 
Celebration of Life 
for Cancer Survivor 
After 22 years of providing the 
women of Orange County with 
high-quality new and used clothes, 
Janet Lee Shops, now under owner-
ship of Chino Hills resident Ann 
Finger, is being renamed Annie's 
Main Street Boutique. 
Finger, a 52-year-old mother of 
two and breast cancer survivor, pur-
chased the store in October, 1999, 
after being a customer for five 
years. The shop, located on Main 
Street in the heart of Old Town 
Tustin, was originally part of a five-
store chain of Janet Lee Shops, with 
locations m Colorado and 
California. Ellen Hutson, who cur-
rently lives in Denver where she 
still manages two of the original 
stores, named them for her oldest 
daughter, Janet. 
Janet Lee Schreiner managed 
three Janet Lee Shops in Orange 
County until she died of breast can-
cer in 1988. Her husband contin-
ued to run the stores for six more 
years, then sold each store to a dif-
ferent owner. 
For Annie, acquiring the store 
was a celebration of her victory 
continued on page 43 
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IN THE INTEREST OF WOMEN 
Women Have Unique Needs for Financial Management 
As women, we are usually the pri-
mary caregivers in our families. We 
ta~e time off during our careers to raise 
children or care for our aging parents. 
Only nine percent of women over the 
age of 40 receive or expect to receive a 
retirement benefit. If received, it is less 
than one-third of that received by their 
male colleagues. Many women will 
face financial challenges due to the 
death of a spouse. The median age for 
widowhood is 56. And most widows 
will spend about 15 years alone. Among 
the elderly poor, 75 percent are women; 
80 percent of this group were not poor 
before they were widowed. 
The good news is we are doing our 
homework and taking control of our 
finances. A recent article in Mutual 
FWJds Magazine featured a study com-
paring the investing habits of men and 
women. In the study, men's annual risk-
adjusted returns (after trading costs) 
were 2.2 percentage points fewer per 
year than the women's returns. The 
study further compared male and 
female fund managers and found that 
the women managers beat their male 
counterparts more often than not, in the 
time frames and categories compared. 
Here are some other considerations 
that set our planning needs apart from 
men: 
Because women enter and leave 
the work force due to family responsi-
bilities, work temporary jobs with no 
benefits, and live longer, we have 
unique retirement planning needs. 
Because women today earn more 
and have greater financial responsibili-
ties than our mothers had, we have 
unique disability insurance needs. 
Because women represent 75 per-
cent of all nursing home residents aged 
65 or older, we have unique long-term 
care insurance needs. 
Because women may be depending 
on alimony or child support or because 
our children may be depending solely 
on us, we have unique life insurance 
needs. 
Because women may be widowed 
and wealthy, we have unique estate 
planning needs. 
The biggest obstacle that we have 
in coordinating all of the above is pro-
crastination. It always seems as though 
there is more time to deal with these 
problems down the road. However, 
waiting until we' re thrown into a finan-
cial crisis compounds the problem. 
Planning ahead and taking steps toward 
our goals along the way provides a 
much better outcome. 
The first step is determining where 
you are, what your goals are and what 
you have to work with. Be sure you 
focus on your goals and priorities, not 
those of your friend or family member. 
You have to get behind it full force for 
it to happen. Once you've identified 
your goals and resources, share your 
financial goals with ONLY those people 
who can help you move forward with 
them. Do not share with people who 
may knock down your dreams. After 
all, you are the one who is in control of 
your financial future and if you plan 
properly, there are virtually no limita-
tions. 
Implement your plan quickly. Take 
steps as soon as possible. For example: 
you might take one hour per week to 
learn about your company-sponsored 
retirement plan. Give yourself a realistic 
timeline and work toward it. 
Review and adjust your program 
every year. Our lives change rapidly 
and often. Make sure your program 
allows for flexibility and that it keeps 
pace with your specific needs and goals. 
Helping women in all stages of life 
(and their families) meet financial goals 
is the focus of local workshops present-
ed by Cheryl Hilton. The workshops are 
educational and provide an opportunity 
for women of all ages and backgrounds 
to get questions answered, take control 
and move forward with a sound plan. 
Cheryl Hilton, LUfCF is an agent for 
New York Life and a Registered 
Representative of NY LIFE Securities 
Inc., 560 East Hospitality Lane, Suite 
300, San Bernardino, CA 92408, (909) 
888-1315; Hilton's California license 
number is 07<Xi553. 
Information for this article was 
obtained from: the Women :r Bureau 
1995 Study; the American Association 
of Retired Persons, as quoted in 
National Underwriter, JWJe 19, 1995; 
the Women :r Business Network, 
Washington, D.C.; Mutual Funds 
Magazine, April, 2000, (pp.87-88), and 
the American Health Care Association, 
1994. 
Governor Davis Names Morongo Tribal Chair to Control Board 
Mary Ann Martin Andreas 
Governor Davis has named 
Mary Ann Martin Andreas, tribal 
chairwoman of the Morongo Band 
of Mission Indians, to the 
California Regional Water Quality 
Control Board of the Colorado 
River Basin. It is the first time the 
governor has named a tribal chair-
person to the board. 
"I appreciate this tremendous 
opportt.uity given to me by 
Governor Davis to serve 
California, and I consider it an 
honor for the entire Morongo Band 
of Mission Indians," said Andreas, 
upon learning of the governor's 
decision. " It is very important to 
me to protect the quality and acces-
sibility of the water in this region 
for future generations." 
Chairwoman Andreas began 
her public service career in the 
mid-70s having served as a 
Morongo tribal council member; a 
commissioner for the All Mission 
Indian Housing Authority Board; a 
tribal delegate for Riverside and 
San Bernardino Indian Health Inc., 
and as a member of the Malki 
Museum, which is dedicated to 
preserving the cultures and tradi-
tions of Southern California Indian 
tribes. 
She has been named one of the 
top 10 Native American leaders in 
the country and in March became 
the first person in California to be 
honored as "Woman of the Year" 
by the Lieutenant Governor. Most 
recently, she attended Harvard 
University where she graduated 
from a program for senior execu-
tives in state and local government. 
Andreas has served more than 
two decades in tribal government 
and worked closely with city, coun-
ty, state and federal lawmakers and 
staff on housing, child welfare, 
economic development, water and 
land resources, health care, voca-
tional training, education, trans-
portation, environmental protec-
tion, elder care, community plan-
ning and tribal gaming issues. 
Her history of government 
water service includes overseeing 
the planning, implementation and 
supervision of water quality con-
trol for the Morongo Indian reser-
vation. Water has been a priority 
issue for the Morongo tribe and the 
tribe has been working on the 
installation of a domestic water 
distribution system on the reserva-
tion . This process has included 
improving existing wells, installing 
two 1.1 million gallon storage 
tanks, system telemetry, replacing 
main distribution lines, service 
lines and connections, and flow 
engineering. Additional projects 
have included the installation of 
silt basins to prevent flooding and 
erosion, and the development of a 
well head protection program to 
identify water capture zones and 
protect them from contaminant 
sources. 
The Colorado River Basin 
Regional Water Quality Control 
Board is composed of nine mem-
bers appointed by the governor. 
Memberships require Senate con-
firmation, and members do not 
receive a salary. Each RWQC 
board is made up of a public citi-
zen, as well as representatives from 
the fields of water supply, irrigated 
~griculture, industrial water use, 
municipal government, county 
government, water quality compe-
tence and recreation, fish or 
wildlife. Chairwoman Andreas will 
fill the public seat for the region. 
The primary function of each 
of the state's nine Regional Water 
Quality Control Board is to work 
with the State Water Quality 
continued on page 27 
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Employment Services/ Agencies . continued on PageJo · 
Ra11kecl by !\'umber of Offices ill the I 11/am/ Empire 
Company Name 
Address 
City, State, Zip 
AppleOne Employment Svcs. 
1501 Rirnpau, Ste. 105 
Corona, CA 92881 
Labor Ready 
4439 Mission Blvd., Ste. G 
Montclair, CA 91763 
Preferred Personnel 
710 N. Archibald Ave. 
Ontario, CA 91764 
Select Personnel Service 
2171 S. Grove Ave., Ste. G 
Ontario, CA 91761 
Offices I.E. 
Company Wide 
Yr. Estab. I.E. 
10 
300+ 
1964 
15 
850 
1986 
15 
N/A 
1991 
7 
so 
1990 
Man~nnr Joe. of S... Bernardino 7 
998 . "D~ St 7 
Sail Bernardino, CA 92410 1959 
Adecco Employment Services 7 
5483B Philadel~hia St. 1,500 
Chino, CA 917 0 
6 
Employees I.E. 
Prof. Recruiters 
1999 Revenues 
59 
N/A 
WND 
so 
2 
WND 
100 
50 
WND 
WND 
60 
WND 
35 
28 
WND 
WND 
WND 
$6 bil. 
# of Searches/Year 
Search Area 
Type of Search Fee 
WND 
U.S., Canada 
None 
N/A 
N/A 
N/A 
WND 
N/A 
14 Countries 
Avg_. Candidate 
Slilary Range 
Varies 
Varies 
$10 Hr. 
Varies 
Varies by Skill 
Varies 
by Skill 
Services 
Temporaries, Full-Time 
Clencal, Technical, 
Light Industrial, Payroll, 
Drug & Background Screening 
Temporary, 
Temporary to Hire, 
Industrial, Construction 
Temp. & Perm. Industrial 
& Clerical 
Industrial, Clerical, 
Management, Technical, 
Etc. 
Clerical, Technical, 
Professional, 
Light Industrial 
Top Local Executive 
Tine 
Phone/Fax 
E-Mail Address 
G~A. Hassler 
Divisaon Vice President 
(909) 279-1100/279-1159 
LisaAckart 
District Manager 
(909) 465-6453/465-9102 
Trisba Goodwin 
V.P. Regional 
(909) 477-6644/477-6650 
Angie Lowrey 
Manager, Ontario Branch 
(909) 930-0555/930-{)561 
EvlynWUcox 
President/Owner 
(909) 885-3461/885-996? 
Clerical, Light Industrial, Sherry Kinnison 
Accounting, Management, Branch Manager 
Technical, Temp. & Direct Hire (909) 464-0810/464-0838 
7. 
Kell~ Thuporary Services 
818 . Mountain Ave., Ste. 116 1,000 
35 
N/A 
$4 bil. 
N/A N/A Temp., Thmp. to Hire, LauraKubik 
Mktg, Lght. Ind., Clerical, District Manager 
Upland, CA 91786 1965 
Western Industrial M~nt., Inc. 6 
8. a Div. of Barrett Bus. vcs., Inc. 70 
1887 Business Center Dr., Ste. 3 1951 
San Bernardino, CA 92408 
Starfmark 5 
9. 990 I lll(iiana Ave. 23 
Riverside., CA 92503 1983 
5 
62 
35 
$350 mil. 
50 
5 
WND 
WND 
U.S. 
Negotiable 
N/A 
N/A 
Varies 
by Skill 
NIA 
Varies 
Tech. & Tech. Suppon (909) 949-1895/949-1898 
Lt. Industrial, Clerical, Jim Donahue 
PEO, HR/Loss Control Area Vice President 
Services, Payrolling, Technical, (909) 890-1000/890-1010 
Consulting, Exec. Search 
Light lndustTiaVCierical Eddie Torres 
Thmsponalion!fechnical Regional Manager 
Information Systems (909)351-4t92135t-994l 
10. 
Thomas Staffing 
6700 Indiana Ave., Ste. 165 25 
40 
N/A 
WND 
Clerical/ Admin., Office 
Technical, Light Industrial, 
Temp(femp to Full-Time 
Rhonda Beecher 
Area Manager 
Riverside, CA 92506 1%9 
Interim Personnel 4 
11. 3633 E. Inland Empire Blvd., #133 700 
Ontario, CA 91764 1986 
Kimco Staffing Services, Inc. 4 
12. 601 S. Milliken, Ste. A 25 
Ontario, CA 91761 1986 
Winners Circle Personnel 4 
13. 4345 Lowell St., /IF 5 
Ontario, CA 91761 1990 
Comarco Staffing, Inc. 4 
14. 140 11 Park Ave., Ste. 170 I 
Victorville, CA 92392 1989 
Best Temporary Services 4 
IS. 141011urd St. 6 
Riverside, CA 92507 1989 
Diversified Temklrary Services Inc. 3 
16. 43533 Ridge Par Dr. 3 
Temecula, CA 92590 1984 
Princeton Co~rate Consultants 3 
17. 630 S. Indian ill Blvd., Ste. I 3 
Oaremont, CA 91711 l9TI 
Unk Staffing 3 
18. 2234 S. Mountain Ave. 5 
Ontario, CA 91762 1958 
Westaff 3 
19. 400 S. Ramona Ave. 425 
Corona, CA 92879 1989 
Robert Half Accountemps 3 
2D. 3633 Inland Em..fii Blvd., Ste. 480 250 
Ontario, CA 91 64 1996 
Robert Hair Atco-te~ 3 
ll. 74-040 Highway 111, Ste. 250 
Palm Desert, CA 92260 1996 
32 
5 
WND 
52 
35 
$100mil. 
27 
15 
WND 
30 
6 
WND 
25 
6 
WND 
16 
9 
$10mil. 
6 
6 
S2.6mil. 
18 
3 
WND 
15 
8 
S600mil. 
22 
5 
WND 
7 
6 
WND 
N/A Varies by Skill 
15,000 Varies 
S. Cal. 
Negotiable 
by Skill 
N/A Varies 
S.Cal. by Skill 
400 $55-75,000 
WND 
Contingency/Retainers 
WND $6-L8 Hr. 
S.Cal. 
10% SaL 
N/A Varies 
So. Cal. by Skill 
Negotiable 
WND $60,000 
Nationwide 
Standard-3:ll/3% 
500 N/A 
L.l. 
Prof.(fech. 
WND WND 
I.E. 
WND 
WND 
\\brldwide 
Varies by Skill 
Contingency 
WND Varies by Skill 
Ytbrldwide 
Contingency 
Lt. Industrial, Te1:hnical 
Acctg. Div., Legal, Clerical, 
Health Care, On-Premise 
Office/Light Industrial/ 
Technicai/Financial,Templ 
Temp to Hire, Direct Placem. 
Direct Hire, Temp., 
Placement for M~nt., 
Tech., Acct., Clencal, Ind. 
Lt. Industrial 
Clerical 
Engineeringffechnica1 
Light Industrial, 
Heavy Industrial, 
Clerical, Technical 
Clerical, Accounting, Lite 
Industrial, Technical, Medical, 
Management, Direct Hire 
Medical Devices 
Pharmaceuticals , 
Plastics 
Technical 
Clerical 
Lite Industrial 
Temporary, Temp-to-Hire, 
Direct Placements 
Tempory, Temp-to-Hire, 
FuU-Time, 
Specialized Fmancial Slaffing 
Tempory, Temp-to-Hire, 
Speclalizl:d Fmancial 
Staffing 
(909) 686-4111/27 4-0417 
rhonda@thomasstaffing.com 
Sandra D. Bolger 
Group Vice President 
(714)~3414~558 
Victoria Adler 
Area Manager 
(949) 752-6996{752-72-7298 
Jan Faulk 
President 
~909) 974-41201974-4130 
Janfautk@aol.com 
Robert A. Lovingood 
President 
(760) 245-1460!245-8209 
Marty Ferguson 
Vice President 
(909) 369-11 i 1/369-8291 
Bonnie Renz-Hanna 
CEO 
(909) 67!'-8077/699-1581 
Steve Adams 
Sr. Vice President 
(909) 625-3007/621 -{)315 
Bonnie LaBarber 
Vice President 
(909) 467-3200/467-3206 
K.A. Aguilar 
Area Manager 
(909) 898-2593/898-9124 
cacorona@westatT.com 
Fred M Capdby 01, CPC 
Area Manager . 
(!Xl9) 945-22921945-2299 
Dlaae Samuels 
Brandl Manager 
(760) 836-1826/836-1822 
diane.samuels@rhii.com 
Voll Services Group 3 900 Clerica~ Aa:ounting. Industrial, Kathi Rutherfont 
22. 1201 University Ave., #204 350 IS Assembly, Technica~ Area Manager 
N/A Varies by Skill 
Riverside, CA 92507 1985 WND Direct Placement (909) 682-1932/275-{)126 
Ofllce'leam 3 22 N/A $20-45,000 Temporary, Temp-to-Hire, Fre'd M. Capably Ill, CPC 
13. 3633 Inland Empire Blvd., Ste. 480 200+ 4 Worldwide Specialized Administrative Area Manager _ _ . 
Ontario, CA 91764 19% WND Contingency Staffing (909) 945-22821945-2299 
N/A = Not AJ)IJ/icab/e. IVND = Would NOI Dtselose, '"' = nO( available. The information utt!te al"" e list was obtained from the companies listed To the best of our knowledge the infonnatiOtt supplie<l is um1ratc as of press tim£. While every 
e{fon IS madi to m.sure the acruracy and tlwrrJ<tJ!/uteSS o( rltt! IISI, OtllLS:fiOtiS and l}pogra~tKtJI errors Wlll<1uncs OCCII< PletJS<! S<?ld C017r!<'IIOIIS or addtttOtiS 011 company Tenerltead to: 111c Jnlimd EmJXre Busutess ]()(miOI, 1156/J \1neyalil 
Ave, Suite 306, Rancho Cucamonga, 0\ 9/7.10. "Resmrdted by Jerry Strauss. Cot!fTt(:itt2000 IEBJ 
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MAY2000 
Executive Notes 
Linda Fort has been named vice president/general manager of Palm 
Springs Tourism, succeeding Bill Clawson. She assumed her duties in the 
beginning of April...Ted Dutton has joined HMC, the Inland Empire's 
largest architecture firm to assist in governmental relations and client devel-
opment, and Marc Block has been named media/public relations manag-
er ... The Forecast Group has promoted Michael Dwight to vice president. 
He will be based at the Rancho Cucamonga headquarters ... Shahin Etebar 
M.D. has joined the Comprehensive Spine Center at the Desert 
Orthopedk Center in Rancho Mirage ... The Rancho Cucamonga 
Redevelopment Agency has been awarded the CRA Award of Excellence 
in the categories of education, marketing and promotion ... Eric Rachal, 
with Progressive Real Estate in Rancho Cucamonga, has been awarded 
the designation, Real Estate Innovator (R.E.I.) by Realty 
Publishing .. .Andrew Wheeler has joined Irvine-based design and con-
struction firm, GKK Corporation as project manager .. .Imperial Bank 
announced the appointment of Christopher Zumberge as senior vice pres-
ident/manager of its new North Orange County office ... The American 
Association for State and Local History (AASLH) recently appointed 
Max A. van Balgooy curator of the Cooper Regional History Museum 
and president of the Chaffey Communities Cultural Center, to its pro-
fessional development committee ... Jennifer Sprague has been hired by 
Chaffey College as a family nurse practitioner for health services, and as 
manager for student health services ... Robert Bein, William Frost & 
Associates (RBF) is celebrating 15 years of professional consulting servic-
es in Riverside County ... Curtis Yakimow of Morongo Valley has joined 
Monte Vista Water District as manager of finance and 
administration ... California Capital Home Loans, a division of California 
Capital Companies, announced that James Udall has rejoined the firm as 
a loan processor ... North County Bank (NCB) has named Karen 
Schneider as construction loan agent at NCB's Temecula branch. 
Wells Fargo and the California Council 
of the Blind Announce 20 Talking ATMs 
Wells Fargo and the California 
Council of the Blind announced 
that 20 Wells Fargo "Talking 
ATMs" are now up and running in 
the Bay Area, Los Angeles and 
San Diego areas. Through voice 
instruction, the new Talking ATMs 
tell users who cannot read infor-
mation on an ATM screen, how to 
deposit money, withdraw cash, 
transfer funds and buy stamps. The 
ATMs have audio jacks to deliver 
voice information privately, to 
protect the security of blind and 
low vision users. 
Working with the California 
Council of the Blind to meet the 
needs of an important and 
under-served segment of cus-
tomers who are vision-impaired, 
Wells Fargo announced on June 
23, 1999, that it would pilot 20 
Talking ATMs in the Bay Area and 
Los Angeles and San Diego coun-
ties this year. After the successful 
completion of the pilot, Wells 
Fargo will install a Talking ATM at 
each of the more than 1,500 Wells 
Fargo ATM locations m 
California. 
Catherine Skivers, president of 
the California Council of the 
Blind, said, "We are excited that 
Wells Fargo's Talking ATMs, in 
the pilot locations, are ready for 
use by the blind and visually 
impaired people, and we applaud 
the work that Wells Fargo has done 
over the past months to make these 
machines a reality." 
"We are proud of our commit-
ment to serve our diverse group of 
customers, including those who 
are blind or have low vision," said 
Terri Dial, Wells Fargo's head of 
retail banking in California. "We 
were the first in the country to 
draw up a plan for developing and 
installing Talking ATMs and we 
look forward to testing and rolling 
continued on page 58 
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Governor Davis ... 
continued from page 25 
Control Board to protect water 
quality across California. Regional 
boards are also dedicated to pro-
tecting and enforcing many uses of 
water within their territory, includ-
ing meeting the needs of industry, 
agriculture, municipal districts and 
the environment. Each RWQC 
board is responsible for permitting, 
inspection and enforcement within 
its individual region. 
The Colorado River Basin cov-
ers approximately 20,000 square 
miles across the southeastern sec-
tion of California, including 
Imperial County and parts of San 
Bernardino, Riverside and San 
Diego Counties. While the region 
includes some of the driest parts of 
the state, it also contains some of 
its most significant bodies of water, 
including the Salton Sea and the 
Colorado River. Primary chal-
lenges faced by the Colorado River 
Basin Regional Water Quality 
Control board include pollution of 
the agricultural drains in the 
Imperial Valley, leaking under-
ground water tanks, and increasing 
salinity in the Salton Sea. 
CoiDinentary ... 
continued from page 6 
Yet, nearly half of the victims 
have been forgotten. Written off. 
Denied. It is as naive to say six 
million died, as it is to say it didn't 
happen at all. And, to perpetuate 
this myth in order to further some-
one's agenda is an embarrassment 
to Catholics everywhere. I heard 
way too much about how George 
W. Bush's visit to Bob Jones 
University was an insult to 
Catholics. 
I, for one, am not worried 
about George W. Bush. I am 
insulted and embarrassed by the 
Archbishop of San Bernardino. 
In 1843 ... 
Thomas Edison hadn't been born, 
The Civil War wouldn't begin 
for eighteen years, 
There were twenty-seven states 
in the Union, 
We had already won our frrst case. 
1!!; H ENLLP 
ESTA ED I 843 
For more information contact 
Bruce Holden 
or Fred Hernandez 
949.252.7500 
Wsir our websue at www.anerhadden.com 
" , . . ,. . . . . 
' \ . , . ' '\ ' . . ' . 
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Business Communication ... Floored by his e-mail, especial-ly since I was paying him the price 
he quoted, I e-mailed him to inform 
him that it was not my intent to 
offend him and apologized. On the 
other hand, I was paying for a serv-
ice and I believe that it is my right 
to say what I wanted done. After 
all, he was being paid for an actual 
revamp, so he quoted, but was only 
actually performing modifications. 
From a financial point of view, I 
would think that anyone would 
love to do less work and get paid 
more. 
sung praises to the Web designer, 
which would have been free adver-
tisement and may have resulted in a 
significant growth in business 
opportunities. Instead, it is about 
caution for my fell ow business 
associates. 
continued from page 19 
that I requested from the respon-
dents, which included a firm price 
quote and examples of work. 
Only three individuals com-
plied with my overall request, 
which made it easy for me to iden-
tify the finalists and make a selec-
tion quickly. 
I validated the finalist by eval-
uating the response time and fol-
lowing up with references. I made 
my final selection and was very 
pleased with the selected individ-
ual's professionalism, response 
time, and reasonable cost to per-
form the work. 
What came next was a lack of 
business savvy and communication 
on the part of the individual whom 
I selected. I was provided with two 
samples representing what he felt 
my site should look like. However, 
I did not like either design and told 
him to simply update the site that I 
had composed, with the desired 
features. 
He fired an e-mail to me stat-
ing basically that he did not like 
the fact that I was telling him how 
to design MY business Web site. 
Furthermore, he clarified that I 
wanted an HTML clerk, not a 
WEB designer, and my initial 
request was not as originally stat-
ed. Additionally, the individual 
questioned my need to go through 
qualifying candidates and check-
ing references for such a basic Web 
site design. He concluded his e-
mail by basically saying "Thanks, 
but no thanks, I will be returning 
the check representing your 
deposit." 
Well, correct me if I am wrong, 
but it's my prerogative to perform 
the necessary checks and balances 
to assure myself that I will receive 
the services that I'm paying for, 
especially when dealing with 
someone over the WWW. Equally, 
it is every business ' right to deny 
services. 
My point is that when you are 
doing business over the World 
Wide Web, communication can be 
unclear and before jumping to con-
clusions, which may not be accu-
rate, make sure you have a firm 
understanding. 
Also, remember that you never 
know what doors will be opened by 
business contacts. 
Instead of this article being 
about business savvy communica-
tion breakdowns on the World 
Wide Web, this article could have 
So what happened to my Web 
site? Well, I made the time invest-
ment and updated the site myself. It 
didn' t cost me anything; I gained 
some experience, and I made some 
money writing an article about this 
experience. 
Don' t let your business get 
caught in the business savvy com-
munication breakdown, resulting in 
the "World Wide Web Blues !" 
Monica Y. Jackson is the founder 
and owner of Written Expressions 
Enterprise, offering writing servic-
es, workflow analysis and process 
improvement, proofreading and 
copyediting services. She may be 
contacted at (909) 371-0160 or 
mjackson@writtenexpressions.org. 
Please visit www. writtenexpres-
sions.org for more information. 
Amazing Things Happen With The Right Banking Relationship! 
"For West Meats 1s the th1rd largest 
seller of sausage products m 
Southern Coilforn1o, • says Tom 
Serrato, pres1dent "Our relollonsh1p 
w1th C1ilzens mcludmg access to 
cred1t lines and other bonk1ng 
serv1ces - helps us momtom that 
leodersh1p edge • 
C1t1zens Bus1ness Bonk offers 
personal serv1ce and o w1de 
select1on of loons and hnes of 
cred1t D1scover the true meonmg 
of supenor bonking serv1ce lfT"twTJ~lC'~ 
Coli your C1t1zens banker at '-"A ~ ~ 
B77-4-CBBANK, or v1s1t our BvaaN•aa &NJ[ 
webs1te at www cbbonk. com 11w """' H••l-.. ••*- o .. 
Thtrty Offtces Servt San Bernardtno, Riverstde , Ora e and Los Angeles Counttes 
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HEALTH CARE 
A~nerican Heart Association .Journal Report: 
Panel working to 'raise the bar' for quality of health care being provided to heart and stroke patients 
No one doubts the importance of 
measuring the quality of healthcare 
delivered to heart patients. Yet doing 
so is a complex challenge that will 
require extensive research and rigor-
ous new standards before the nation 
can accurately gauge just how well 
these patients are faring and how to 
improve their care and outcome, says 
a new report in "Circulation: Journal 
of the American Heart Association." 
"There is evidence of great vari-
ation in care," says Harlan M. 
Krumholz M.D., associate professor 
of medicine at Yale School of 
Medicine. "Similar patients can be 
treated very differently in different 
towns and regions of the country. We 
need to be able to measure what we 
do in order to ensure that all patients 
get the very best care." 
The American Heart Association 
and the American College of 
Cardiology have taken a leadership 
role in responding to challenges set 
forth by a variety of governmental 
bodies and special interest groups, to 
look at how the delivery of cardio-
vascular care can be measured and 
what improvements are needed. 
The two organizations convened 
a panel of experts last May. Findings 
from the "First Scientific Forum on 
Assessment of Healthcare Quality in 
Cardiovascular Disease and Stroke" 
provide a detailed road map to follow 
in devising reliable performance 
standards. 
"There have been a lot of con-
cerns expressed lately about gaps and 
inadequacies in the healthcare sys-
tem," said Krumholz, who chaired 
the forum. "This report represents an 
important effort by physicians and 
researchers to address some of these 
concerns, by developing a way we 
can actually measure the quality of 
care that is being delivered. 
Krumholz says that ultimately these 
performance measures will help save 
lives. 
The panel issued strong warn-
ings against the use of simplistic 
methods to measure the quality of 
care being provided by physicians 
and hospitals. The panel adds that 
many of the so-called "report cards" 
published by a number of organiza-
tions are not valid and rely more on 
administrative claims data than on 
actual patient care information. 
Even more disconcerting to the 
panel was the proliferation of health-
care rankings available on the 
Internet. "Ranking hospitals and 
healthcare providers is an incredibly 
difficult task with complex method-
ology. Although many of the organi-
zations that issue rankings and report 
cards don't provide an explanation of 
their ranking methods, those that do 
often put a strong emphasis on finan-
cial performance rather than the ele-
ments of healthcare that are of most 
concern to patients and physicians," 
Krumholz stated. 
"The medical community has 
reached the point where it needs to 
accept greater accountability for the 
quality of care it delivers," lie added 
"We believe it is critical to begin this 
process by generating the informa-
tion needed to measure the quality of 
care. 
Other organizations involved in 
the scientific forum were: the 
Veterans Affairs Health System, The 
Robert Wood Johnson Foundation 
and Bristol-Meyers Squibb. 
American Heart Association guide-
lines can be found on the Internet at 
http://www.americanheart.org. 
"I might even be his favorite daughter-in-law." 
Karen Turner, esteemed daughter-In-law 
Qfiriif+-
Thts was the number of tnps taken last week on~ ToU Roads. If you have an mteresttng 
story about how The Toll Roads fit your hfe, we'd hke to know about tt log on to 
~ r fa• It to us at 949-852·9882. 
So what do you give the man who has everyth1ng? A transponder, of course. Karen Turner, av1d FasTrakTM commuter, 
thought thos un1que goft would be 1deal for her father·m·law, DeE stan, who droves from Riversode to Mission VieJO every 
Saturday to watch her son play football Seems DeEstan's now as b1g a fan of Karen's, as he is his grandson, DeEstan. 
Call for more mformat1on, or to open your FasTrak accounr over the phone w1th a cred1t card Or visit our web site at 
www.rhrrollroods.com 
1-800-378-TRAK (8725) The To\\ Roads ( s ... J•••"'" '••thllf • •••• ,") 
Because life's too short. 
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. , ·. Employment Services/Agencies . 
t Oll tlllu ~: d .lwm Page 2n commued 011 Page 3() 
Ranked by Number of Offices in the Inland Empire 
Company Name 
Address 
City, State, Zip 
I.E. Offices, 
Company Wide 
Yr. Estab. I.E. 
Employees I.E. 
Prof. Recruiters 
1999 Revenues 
# of SearchesNear 
Search Area 
Type of Search Fee 
Avg. Candidate 
Salary Range 
Services Top Local Executive 
Title 
Phone/Fax 
Initial Thlent Tree 2 24. 130 S. Mountain Ave., Ste. K & L 180 
Upland, CA 91786 1976 
The Culver Group 2 
25. 8599 Haven Ave., #205 21 
Rancho Cucamonga, CA 91730 1979 
Helpmates Staffing Servi«S 2 
26. 9267 Haven Ave., 1#180 10 
Rancho Cucamonga, CA 91730 1972 
Olympic Staffing Services 2 
27. 1365 W. Foothill Blvd., Ste. 3 8 
Upland, CA 91786 1983 
Amvigor Stalling Services 2 
28. 569 N. Mountain Ave. 3 
Upland, CA 91786 1988 
Starks & Assoc. Staffing Service 2 
29. 1150 N. Mountain, #lOlA 2 
Upland, CA 91786 1995 
A.S.J. 2 
30. 750 Terrade Plaza #31 5 
Covina, CA 91723 1994 
C{E Search, Inc. I 
31. 42335 Washmgton, Ste. E-120 I 
Palm Desert, CA 92211 1983 
Mgmt. Recruiters, I.E. Agency I 
32. 19 E. Citrus Ave., Sle. 201 800 
Redlands, CA 92373 1986 
Norrell Services I 
33. 2143 E. Convention Center Way, Ste. 170 350 
Ontario, CA 91764 1964 
II 
N/A 
WND 
16 
N/A 
WND 
II 
I 
WND 
12 
28 
WND 
30 
6 
$2+ mil. 
4 
2 
WND 
10 
N/A 
$12mil. 
40 
N/A 
WND 
4 
3 
$400 mil. 
7 
I 
WND 
N/A 
WND 
Nationwide 
Contingency 
N/A 
WND 
S.B./Riv. Cntys. 
None 
N/A 
Varies 
N/A 
Varies 
N/ A Varies by Skill 
I.E., Orange/L.A. Cntys. 
N/A $25-75,000 
California 
Negotiable 
N/A N/A 
7 $40-80,000 
50 to 100 
Retainer/Contingency 
200 $50,000 
International 
Contingency 
N/A Varies by Skill 
Clerical, Financiai/Acctg., 
Light Industrial 
Permanent Sales, 
Mgmnt. and Marketing 
Clerical 
Accounting, Thchnical 
Light Industrial 
Temporary 
Permanent 
Staffing 
Engineering, Thchnical, 
Computer SW (Baan, SAP, Elc.), 
Administrative 
Administrative Recruiting, 
Technical 
Temporary/Full-Time 
Tech Suppon, Lt. Ind., 
Temp/Temp to Hire 
Clerical/ Accounting 
Construction 
Engineering 
Construction/Engr. Arch. 
Full Service, Administration, 
Lt. Industrial, 
Oflice Support 
E-Mail Address 
Ellen Hendrickson 
Market Vice President 
(909) 982-6566/949-9691 
John Breen 
Area Manager 
(909) 989-3333/989-3962 
Dan Struve 
CEO 
(909) 484-2688/484-2699 
Mike Schell 
Vice President/Gen. Mgr. 
(909) 612-1588/612-1594 
Victor Teller 
Director 
(909) 920-5037/920-5040 
amvigor@aol.com 
Anita Starks 
Principal Consultant 
(909) 931-4441/931-4445 
starkstemp@aol.com 
Marsha Malloy 
CEO 
(626) 859-2.166/915-0330 
malloyasi@carthlink.net 
James E. Brown 
President 
(760) 568-3060 
Maurice R. Meyers 
Manager 
(909) 335-2055/792-4194 
mrredlands@aol.com 
Kathy Shaw 
Sr. Cust. Svc. Mgr. 
(909) 937-0281/937-0277 
NJA = N01Applicable, WND = lVouldNor Disclose, no = not wail able. The illfomulliOtr in-dre above lisl was ob10ined from the companies lisled To the best of our knowledge the infomwtion supplied is acauare 
as of press time. Wlrile every effort is made to ensure the acau-ac.y mid thorougluress of the list, omissions arrd typograplricnl errors sometillres occw: Plecse send corrections or additions on compmry leuerhead to: 
The Inland Empire Business J01mll11, 8560 Vule)'Qrd A~'C.. Suite J(kl, Rancho Cucam01rga, 0\. 91730. Researched by Jeny Strauss. Copyright 2(}()() IEBJ. 
Th ~ Book of Lists a,. a i I a b I~ on Disk, Ca II 909-__.8,..-97 65 or- Down load Now from w ww. Top Li st.com 
Online Hiring ... 
continued from page 21 
With Web-Screen, companies 
have completed the screening and 
interview process and made job 
offers in less than 48 hours. 
How does it work? 
Web-Screen combines the lat-
est Internet technology with DDI's 
advanced, proven-effective assess-
ment methodology. Once a compa-
ny is outfitted with a customized 
version of Web-Screen, it can 
accept applications from anyone 
who has access to the Web. 
1. First, candidates are given 
access to a realistic job and compa-
ny orientation, allowing them to 
learn more about the company and 
position. 
2. Next, candidates complete a 
motivational profile in which they 
are asked questions designed to 
assess the candidate's fit with the 
company's specific job chal-
lenges, culture and mobility 
requirements. 
3. After the candidates complete 
the motivational profile, Web-
Screen asks qualified candidates in-
depth questions that allow the 
employer to understand education-
al, work and social experiences crit-
ical to success. 
4. After each phase, DDI's Web-
Screen will instantly encourage 
qualified candidates to continue 
through the process. Comments 
about the good motivation or 
skilled matches are made where 
appropriate. 
5. If they choose to continue, the 
candidates are asked to respond to 
basic background questions about 
past experiences and accomplish-
ments. 
6. Again, candidate input is auto-
matically matched against motiva-
tional and job requirements. This 
automated process enables man-
agers to make hiring decisions 
based on highly tailored experience 
and competency-based assess-
ments . 
Web-Screen also enhances the 
tJR department's efficiency in 
tracking candidates through the hir-
ing process. Reports generated by 
Web-Screen are designed to pro-
vide individual, aggregate and cus-
tomized information, allowing the 
employer to easily track everything 
from individual candidate profiles 
to applicant flow rates and success 
rates by job, region and recruitment 
source. 
DDI recently tailored its Web-
Screen system specifically for 
Bestfoods. Candidates will soon 
complete online assessments and 
will be automatically qualified 
according to how well they fit into 
the GRAD program. While 
Bestfoods benefits from Web-
Screen's ability to automatically 
screen and qualify an unlimited 
number of candidates, candidates 
benefit from the accurate informa-
tion offered about Bestfoods and 
are given immediate on-screen 
feedback throughout the assess-
ment process. 
Web-Screen will help 
Bestfoods and th!! GRAD candi-
dates make informed, intelligent 
decisions based on job-relevant 
data. "A global marketplace means 
the best candidate may be right 
around the corner or on the other 
side .of the globe. Thanks to Web-
Screen (www.globalgrad.com), 
we're not wasting time interview-
ing thousands of unqualified candi-
dates. Our recruiters all over the 
world get pre-screened, qualified 
GRAD candidates referred right to 
their office PCs ... at a very reason-
able price," said John Jordan, cor-
porate director, organization and 
management development, 
Best foods. 
. .. 
.. 
,, 
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WOMEN'S BUSINESS 
How You Dress Does Make a Difference! 
Victoria Seitz 
by Georgine Loveland 
Dr. Victoria Seitz knows that 
how a person dresses imparts an 
impression, good or bad, to those 
he or she meets during the day. In 
business situations, the ability to 
present a well-groomed and styl-
ish appearance is vastly impor-
tant, because, rightly or wrongly, 
you will be judged by your 
appearance. 
"The term, impression forma-
tion, is defined as the develop-
ment of a profile of an individ-
ual," Seitz noted. "An impression 
is formed in the first three to four 
seconds of meeting someone. 
Within 30 seconds of that 
encounter, 11 assumptions are 
made about the individual or indi-
viduals we meet! 
These include the messages 
others are receiving from you 
regarding: marital status, occupa-
tion, education, how much money 
you earn and/or have stashed 
away, what neighborhood you live 
in (social status), and even your 
moral character, trustworthiness, 
and the odds for and against your 
future success. Wow! This can be 
very intimidating, to say the least, 
and most of us need a lot of help. 
To that end, Seitz's book, 
"Your Executive Image," pub-
lished by Adams Media 
Corporation, Holbrook, Mass., is 
in its second edition. It was pre-
ceded by "Power Dressing" and a 
third book, "Image Making" is in 
the works. She is in her ninth year 
as professor of marketing at 
California State University in San 
Bernardino, and has achieved suc-
cess in various fields, which has 
propelled her to share what she 
has learned - not just regarding 
dressing attractively and properly 
- but also about the power of 
body language and etiquette. 
" I want to help people tv feel 
confident and be able to conduct 
business in unfamiliar situations 
and be successful," Seitz com-
mented. These concepts are also 
applicable in other aspects of our 
lives, she adds. Seitz's own style 
is understated and elegant, relying 
on accessories to project her indi-
viduality, using the principles and 
elements of design - proportion, 
attention to detail, and rhythm. 
She earned a bachelor's 
degree at Kansas State University 
and her master 's and Ph.D. in 
merchandising and marketing at 
Oklahoma State University. In 
addition to her academic career, 
Seitz was a fashion coordinator 
for Burdines Department stores in 
Florida, an assistant designer, and 
worked in retail management for 
Saks Fifth Avenue in Arizona. 
She has written numerous 
articles relating to image-making, 
marketing, advertising and public 
relations, and she shares her expe-
riences and philosophy in her pre-
sentations to community and pro-
fessional groups, nationally and 
internationally. Seitz serves on 
numerous boards, and is listed in 
the "Who's Who of America 's 
Best Teachers," "Who 's Who in 
Education," and "Who's Who of 
American Women for 2000," 
among others. 
" We should be the best that 
we can be," she stated. "There is 
beauty in ·everybody, and we 
should not be trying to be 'skinny' 
or celebrating the celebrity so 
much. Just put your best foot for-
ward and you will be successful. 
Why put yourself in last place?" 
Dr. Seitz's books are available at 
most bookstores or visit Adams 
Media at www.businesstown.com. 
biztravelclub.com: for Businesswomen on the Road 
Are you still ordering room 
service when "on the road" for 
business ... or have you found din-
ner company through biztravel-
club.com, to try that trendy new 
restaurant in Paris? 
Globe-trotting businesswomen 
have applauded biztravelclub.com, 
because it has liberated them from 
having to order room service rather 
than dine solo, even in the hotel 's 
own restaurant. By posting itiner-
aries ahead of time, women busi-
ness travelers have been able to 
meet fellow travelers and make 
arrangements to dine toget~er, 
through the more secure environ-
ment of this Web site. 
Sometimes, room service 
alone, after a tiring and hectic day, 
is exactly what you do need. But, 
many times, especially in a foreign 
city, you want to take advantage of 
being able to try that restaurant you 
just read about in the travel section; 
go to that dinner club, or even just 
sample the local neighborhood pub. 
Unlike men, many women do 
Subscribe Now. (909) 484-9765 Ext. 27 
For Insight on Inland Empire Business ... 
not feel comfortable dining alone, 
even in their own hotel 's restaurant. 
Now, biztravelclub.com members 
have the option of dining solo in 
their suites, or using the club's itin-
erary posting board to pre-arrange 
dinner (or lunch or breakfast) with 
other club m-embers who happen to 
be in town at the same time. 
On joining, members register 
their e-mail address, home city, 
occupation, and nationality. When 
traveling, members may 'post' their 
trip itineraries, interests and any 
message. By making a 'posting' in 
this way, a member will automati-
cally gain access to the contact 
details of others 'in town' during 
that time, and can overview any 
potential networking possibilities. 
'Postings' are deleted within 24 
hours of the return trip. 
The first 10,000 visitors to reg-
ister on the site will receive two 
years free membership. After that, 
the cost will be $79 annually. The 
site already has more than 4,000 
members in 52 countries. And, an 
important note: biztravelclub.com 
has an active obscenity filter. 
IF You MAKE 
JusT ONE 
INvESTMENT 
ALL YEAR, 
MAKE IT IN 
YoURSELF. 
FEATURE SPEAKERS 
Faria Binder 
Faria Btndtr, author of "The Stcrm of 
Strtss-Frtt Enttrtarmng," has bun 
dtSJgnlll~ and tXtCUIIIIg SptCiof tl't/1/S 
from tn/lmolt ctltbrations for trght to 
/ai'ISh portrts for maJor corporatrons In 
her prtstntanons, Faria ltts you tn on her 
formulas for fabulous success Sht tnlrglrt· 
tns \OU rn tlrt art of tnttrtarnmg, ~<hrft she kups 
you rrvtttd ""h storrts oftht nch and famous 
Lesley D. Bissett 
Ltsln· ""'sa formtr profmronal athlttt 
who ""'s stmor I'ICt prrsrdtlll oftht 
llnd largest financral sm·rcts compon,1 
m tht world Sht managtd 170 officts 
and 1,500 salts rtprtstntolll'tS tn tht II 
WtS/trn SID ItS. 
Liane Colsky, M.D. 
Lrant Cots/c)\ M.D. is an oM.ard·l41nning 
proftssronal sptaktr. psychiamst. awhor 
and tht mothtr of ont chrld and thrtt 
dogs~// of ,.from art allowed on tht 
couch. Sht IS a psychiatric sptcraiiSt on 
malltrs rtlattd to agtng. Sht has awhortd 
arllclts m mtdrcallournals and hosttd a TV 
sho~<: "The Frrst 100 Ytars " Htr first book, 
"Nn·tr Moon a Crocodilt" IS btmg published 
Robert Davis 
Robm IS author of "lmpltmtnl No1<1 
Ptr/tCI Lattr" and co-author of 
"Biuuttss by Rtfmal. • Ht IS a ktyno/t 
sptlktr and rtlationshrp markttrng 
coodL Ht IS prtsidtnt oftht Guattr 
Los Angtlts Chapltr of tht National 
Sptaktrs Assocranon and prtSidtnt oftht 
Rtcovenng Perfwronist Club. 
Jo Giese 
Jo Grtst is author oftht award-wmmng book "A 
II Oman~ Pa1h, " and commtntaror for 
NPR~ "Brtakwg tht Mold" strrts heard 011 
Markttplact. Htr ~<ntrng has appeartd 111 
scorts of na11o<1al publrcauons, rncludrng 
tht l>tw York Timts and Tht Los Angtlrs 
Timts Sht ><as part of tht WNBC 
• Nrghtly Ne><s" /tam 111 Ntw York. As a 
publrc speaktr, htr clrtnts art as divtrst as 
the Fo'li Motor Compall)\ the Goldtn Door 
Htalth Spa and Smah Colltgt. 
Jason Hartman 
Jaso11 /lanmwr rs an entrtprtntur, acc/armtd 
speaker and author of • Become tht Brand 
of Chore< Ho~< to Earn Mrllrons 
Through Rtlauonshrp Markttrng • /It 
has won numerous a><tt~ for top saltS 
performance and IS a M.tll-kno~<n corpo· 
rote momauonal speaku /It has 
apptartd ~<rth Zig Zrglar rn umrnars 
arowrd the cOUJIIT)' 
Cheryl Hilton 
Chef)· I has prtsrnttd financral concept and mrrt· 
men/ plamung workshops for fortune 500 
compamrs 011 radro and 111 local pub/rca-
lions Her focus rs helpmg ~<omtn and 
famrlrts 111 all stages of lrft rtach therr 
financral goals. Sht ,..,// tducatt and 
emtnarn ~<llh po~<erful rdeas and person-
al slants Chef)·/ rs a rwprtlll of tht 
Natrona/ Qualay A~<'Ord and an agem for 
Ne.,. York Lrfe and Rtgrsttrtd Rtprtstntam·t 
for NY/./ FE Stcumrts. 
Jeanine Just 
ltaniut is a \.isiOtrD')' succtss srrattgist 
For 15 years sht has cnsscrosud tht 
U.S tmpa~<trrng peoplt 10 rtln\'tllt 
thtrr futurt. Htr raluts-drn tn success 
strattgres product brtakthrough results 
m htr clrtnt 's brmntSStS, proJtCI and 
ltrts. Jtam11e is founder and prtstdtm of 
Krta/1\ t SoluttOIIS wrd author of • Acm·att 
YOIIT Dtstl/1)' " 
Sarita Maybin 
Soma Ma1b111, M.A., ts an a~<wd·M.tn· 
mng proftssional sptaktr who has 
tramtd thoriSands of peoplt m tht U.S., 
Canada, £ngla11d and Asta. In add11101~ 
sht has l.l ytars experrtnct as a super· 
nsor rn lughtr tducallon and rs prtSI· 
dtlll·dtct of tht San Drtgo Chapttr of tht 
VattOiral Speaktrs AssoctattOII 
Kathy Collard Miller 
As tht awhor of ortr 40 boolcs and 011 mttr· 
nattonally-tra\'tltd sptaktr, Kath) 
dtltghts 111 g11tng ,.omtn praCircal and 
msprra/tOiral~<ays 10 btcomt mort tmo-
/lona/1) balanctd A mtmbtr of tht 
Nauonal Sptoktrs Assocto/1014 htr most 
rtctnt book is "IVhy Do I Put Sa Much 
Pressure on Mystl{! 
I 
I 
I 
I 
"'~t lttf Bnd of Omkt .. Lt1m ~ to bc\:c'lrDC' • 
lnc1l cdcl>ntv 1ad •M"I• 111< , ..... ,.. 111«1 ~y Mildm"' 
(.'\cr \1tehle'l kwdl1 aid odtc.rt [)uctt\« ~ 10 ~ lrT\:• 
'"h.,~ 1n )OW~~ nd rtnooal hw~ and htcome • 
e.s1tr at CJCibDJ rcbuoaslllr- that WI a htctunc: Tlaa 
)0,).1011 ,. Ill ~hmto' )'(* hew. tn t.cocomc: lbt braftd ol 
cltotcc ud ICb~rtc c ... cry drtJm1 hNIII Hartf'fWif 
•'Jll• "-aa·s • .,...,. 'llltnpoSI: Eliaioak 111< 
Milldlllocb OIICI RuadBiud<> tu Sto<USS" TbJ> .....,,.... 
-.111 tat.h 'lh"edl tn fi\Yrtotne' tlk oh)taclo and hm11111S 
mandscU 'tlllucb hold thc:m Nck (}u,(O\tr t~ Orgasm 
a ad Scarier O'lbn S1 ..U..cs aod ck<f'h ilgllin<d 
t.:hd> 1bout ndli.,..l SOCIII roles Fiod dit >«ltb 
ud pndu.:al )Oiulloru tlut fll \OUr hie' Mun.IQ Rt•;.(n 
·H.-I•TUiby'sa--· "l:motw 
ll'llclllgtt'l.'t·l• l.J EOil" ~ .,..,,..,,.,~h ·p-aai canm.dty In 
IDffC ~ ftll"f(' O'p'WU(I(Th. I }r~\ '<ftoot d t'l,ml' l'o ~ ~ 
, \lt.-1 mduut Fml.l\otlch kr "".D. C\rrY J'lt'1"Al ,..,. tun 
•ilh u.,, 1,fl' Hov< h& 1111 "'f'''q ~>ott"*''"' NAlVRAl 
'CfM ~( tun-,y m hto dthpttulh defa1n.t .00 lt't'1!11fiA 
.. (n.~ TM.t~~"'"Thb:mttoll<11'1fnmbllldlowd 
t -1"'-1. l-c 1 I lllfll lll 
·S......wll••'tSIIIIJ-Ickol Scr•ltpl ''"' R ... "i_,.· 
"'ltmcn kldil' hlw rnt'lfc IDHnty. INkc ~lfr d«b"'~ aOO att 
tlhn~ ronll•~ ~ t.W~ f•e geJta frft;~lk..J rbU lhaa 
men Obl;tl\'t'f tbt conct'~ ...S r~roeu.lnrftl \lflltJ~ dall ... 111 
hrlp )UU reach your JOill~ 111\'til to N.XImiZe IJ'""''h pcllen 
11111. Nllnct R.)k and reun. J"'•vt't •Sift llk'Dt). and dcfroc 
"'"" rndr.tdu.aJ 111'\CSUDenl r?llc Cltml H1l1<., 
·u.s. ... • ............, '"' ~~otlbt c ... Ill')· An:>"" 
khriin~ '"tM&J p.-.:nlWlas J k*r Jnd rok a:wdrl" b )1'IUf 
~1-.ri grnur COOfk11ll\'t and rmfuctr.c::., Arc )'OU an dtcc-
ll~ COIIUIUIUQIC¥ 1 0o )\lU nuplZt itr'OS and dc.2J Y>llh 
11 dtCCb\"('1~ t l..ddr::ntup D CM) If )'Oil kJrro n 1 A fUll 
and cn~cTUnuas.)O.\I("'on lradmz ~ 111 gtt t-.tkf 
mill<> aod 11oo-., g« """"',-.1 aod >Uf'PI"'. Lnln D 
B•-
·tl\oo Coo'l Stoy.U)111iotMe< .. W\OI Do y,. 
51}1 .. F1nd ou11bt do\ ud dcm'b of ,,,.,ngcoi\)IJ'Uc-
llvt cnucu1n •rthou.t a~abl'l& otkn ddm."vt l.C'Jrl Ill 
pr4111\e C'OmrDIIII(JUOn ('tamo lad I llvtt·SICJ' rrocn\ 
lnr IJCifull) conununrcalln8 lk'gllrvc lecdl'tack PLUS 
lcam •II< IWI "l •ilea Ill< P"''"' IIC<dl•& le<dboct" 
l""'""" Sart,. M")/ltn 
"H .. l•poct ,__. l.nn l rwnductn~ procual 
adru ihllli"'"'"" ynu111"" luP..,mfOCI f"'C''IIIJOO>i 
lo daa !uglily JWOOP'""' ........,. ••"""" ynu wall ""' 
ond rncoa: VlluoNc O<W ODI<n<1M: >lalb lhll•dlaid ynu 
knwr' Yoo •'111 kam tneb ci the: ndr from • dynamiC 
pri'<.WOIIII lf'CIW IIOd Ullll<f •WI ill> I J1lMft uoct 
rcmd nltft~ <XJ1<1b< aod proi.......W""' 
M<Fli)~Srl)dtr 
"How 10 lilk " 1da Cuol,.,...li<JI AI 'l'hcm" l.ton llow 
., "n:od'" pcop1< aod dcvcldp IMIUI llf'I'O'I Fiod lk 
S«rdS to f't'HISIOI &hat aop advt'fUJCn me 01 )'fN to taO• 
cOC< ynur IN)'IDJ I""""" [),sroo.cr "body loapoJ<" and 
Icon Athnccd Pm ... .,. Tct:btuqU<S (AP'l) uolw .. -
vtrbal .. d vttt.l a.nruouo. sklll::.c Badd bcUCT rcll-
hoAShlpi 'Mill 110t only .,.,til ymar c.,:lnmm. but abo Wlda 
ro-wor\c11. tk:a..o ud (amtly ITM..'1nbm J0011 Ttwtbl«)' 
·Buiklin&• Comt>on)'s 111111&< ThruuP, Cnall~t Groplalc 
An Delfp"' Cn:.abaaa a,.reay·, 1111p: cnhnas J co.-
pay ·s R.'OlplbOII to 11 s U.I'J'.ied .a~ ltd 10 tile martcl(Uct 
Comf'UIC3 an .cluc\·c llu.' nx:ogn1t•nn by lhl1f tmi(IIR)' 
umc. c:o~:~r-ny colors.. slopA. or lop' l..an1 -~)' • coordl· 
uk:d "look~ tLJ VlW to lht: Cl\'Cf11l 
INJ: .,.b:tdr can CCI'ICfatc cxrucmcat kl 1ts c .. Wlm.."D aDd 
cbcots KJIIl!) s.u.kr> 
"M_,.: Tbt 1..noc '"" St.•rt ul II" II !0" I<MJ<IIk"""" 
of fl'OI'k yooi""J'l<l<I) cocoollkl./orJ<Iwllm )00 pol )O"J 
keys. Of •-alt. llkJ I 10011 ud (occct .... ,. ~ •nl Ia lkft ll 
all dos ., daplu Y011 ue tot Uotc Gar• a dear •ldcuWI6-
,., ol ~ acwwy worU. •blto "look ronr.ad 10· .. -.~ cad1 
bmW..,. ud uc tk •Corm11101 to mum121: com•aiLC'IbOa 
wJtil Olkn lnr• •~y wt rtmnnl-ct JOmC t~11p ud CocJd 
Olkn-ood lluw 10 aoy W<p L-C.tsh. M.D 
...... Mlld111 'l'llnruP l'owtrJlnorina" 8ft:d ~ 
., lnok ·y- Eurcwo" ...... Icon..,.," .... "'F'h<r 
nrmF !hal SflCib s:uc::t~W Cor lhc new m1tlcnruum 1\d; 
ICIIlllllwall >how ynu'"""., dcol WI~ ca<•l Fndo)S I• 
add!- 11 •'IIIICICII )00 J1lll"l' lop.tcda ""'""" Yoo 
111'111 be able II.)~~ ICip:(bcr a "look that communteaiCS 
ICSf'XIIA ibt: ..npocc licrono S.0.. Pfl.D 
I '"Self Wortli-Duo' l lt11t H- W-11· Volume yw· adl1111poru yw """""' and prof"""'""""""' No one can hlv<IOomucli «IIWO'III--ItidllutkNvt ~•rcon·i h: pur· cta.'Cd 11 any fiiC't In thD ~r""' flopam bnrnc ..-111 cllnCv !he •)'W .to.. ,.hcff .sciC wonh C'CJinb CJO'D W role ol pcucnl "ka 1n ma~n&a~nmc 11 .suDpk WI)\ 10 1~ly hove mm o1 • Mid p-oc~ni~CCM«f.r<s lo orlli:M<ld"'C-~and IIIMIU61J~ )\V KU WO\h Jrlftltt )till 
I "A Wuman•s Poda: SI'II!>IAI St ..... lo SO«<SS" At< yo.~ l1tt autktbe patk (OJ ~nar wort and rn-r life' Art )I'M II I ma.snwis' Do yo. reel hh: you n.: In UU· 511ltll but you rc DOt sure whatlhc PCXI ~IJp: "' Learn ~ St..'PJ'IIDJ SIODCIIO SIICCCD 1la1 U\'t •l'fkcd (Uf ~Dd:s oC WfiiKI oC ac-luCYC~~t'lU Conn.: lluglland cry wtlb a.,..rd·•IDNnJ autiMH Jnd commentator Jo (iwx 
"laild \·•r B1151.ss b' EattrbiiiiJ .. ON'"'" the \rtftb 
10 bwld ""w ttw.rno\ tt\ entcrt.aruth l.c.m lht ttduuque' Ill 
u1cre.r .,,'1Ullr\r1 of otf\t!&nct ..cl ,umn,f lttr cnttn.runz rn 
\tU lk-mc 01' (tlf 1 ~Jf ('0l}'U'4tS<Ift ~c \blh .St the 
~ tll'a O,\(fl!lll lor OCIVioltflt"C to Ull."fr'~ \IIIII' ~u.,H'C\\ 
P•""""""' in. ~(h·f"rt"""""'- .. INIWCH'J. dcp4t> 
mmt learn banto k1 m.U: cdkn...rurq; rn~hl.lh!c ;,nd dlt.(l'l\rf 
tbl! pRKO.)O ~ tnttn.ln •llhitUI ~u(\~ FGJW s,~ 
-Goak Is Good-"lul "'n.~ M- ~Hd loluao• " 
ltilnl how. kl tlo.:cmiC '"'" fM ft ·Gut \I (o.Kh Sl:lliwl 
"ull hct1'1MO J p1\ib\'( fpft(' II 'OW hie l,'ftCknUnd 
11m> J'fl'J«Un! ''~' r-~tl\e tncrg,\ •'ftlll )IIUf chrldJcn 
ctl«b murc Jllhlll'•t' ~h•\Mlf ra t~m Dl\CO\IC'f 'I'Cl\Jf 
(Qih-hJ*llt c.l~CUibt'ft.\- St:nd cleu direct mo)JgO 
and lc;am tn mtMkl (liNit\t' cnctg\ Dr lo/u11t'l Sa11hH 
.. :w Ill IJI\~ ~ 5$IICt: 
GrJ!hl~ .uiten.:t" e:nbllft lald.a\ rr.,Jt. o nut M Jll>llll'llf\. 
"lO\'t f'll kll'ltlp \1111' i~Udwtw.r ~tdJ lk mi mo.~ wu rt 
~ 1lt\)0.~•1llhrlp\'UI.M~""trPu'III~Wbp.kllek> 
c.'\WT\'n ''"" JniC'f'dcd~'Ckl...Jo_ ,~ ('((\1\kti'Titf\ ) IJU'I 
knt.~Vo \ldc\lt-'11"'-lll~~hl .. h.oiUClptO'-t11C\IIorlf'C'\.,..;o 
ftt.'ilbk k\ \\0\\' dCo(I'I\M\1JIII'&..dtcTr:D ij..,.n,.,c;,.,.tr 
"ll..,..furToda\'t SIS~Dtt~at;ml" ~Emcb'\"WilntrU ~'f'OCt .. 
f•U EOJ ,.,. ..... J.'~v-panh11Ml1Uh loanefftj 
ll'KTC ap"117.,.m.. • ~..1\h\ '<fl.'(' rl h\1"111.1' '-" '<t'n ._~ i \lUI 
nk-411' Fm11\111ch 1~1' 1.1\,llt"t'C~ f'iC'"''C\.,.-' k'm~11h thJ.\ 
pli' ll»<hgllll"''f''llli'otkm'""Mn'RAl..,... ~ 
t'untT ll"'lhu. dri1plluJl\' rnlrra1M ifti!I'NghtiJ ~t'rbb.'f' 
r.u ~"' h~o~."fl"> tw:m: k' 11'< rn trxtlli- .nd k"'-cd •T1t-~·u 
t'Cp.dt~'-ld!d' o.. .. T~\" 
"TW 01 Stcrtu rur lkUtr Hta.ltll .. lJI du m&\~f\ 
•ndcN('('ci the rtli.llll'fl\hlp htt•«n hN). m1nd 1nd bf11"1 
fa tbu brghJ~ C''C(kncnu~J.,.,•rbhc•J\ \ ''" v.itllc.ltll N..\lc 
lilt ctu ft'IMo lh.lt .... ,u kip,,,. dalv.11~ b•&h '\t~. d1f· 
hcult peurk and It,.. c:nrrc)· M(l\le thai hndv and mnv< 
)"""W\C'If I••J'\IoMd unn .1 mt•rc lulhlhag nd Oe~Ne reb· 
UclEL\hrp •1th )OUf)('lf •nd nthcD1 Lut Alrnl 
.. Nd•orkift& ror r .. 1ad Prulit ia tt.t ~cw 
MlUt111l .... Ha'c fuam«hnJ ftC"" ud nluhlc hl.l\1• 
I(S) r-osptct" Frnd )"NT nteht' aad promote 11 to )OUr 
ad\·antagt lk dJung-Mtctr.:b 1hc tn\elopc- and C'ftJCl)' 
dat prnhb1 learn bf,,. an DCr.Pik tftC'CU~th· kllmJ'fO\C' 
your bu.\a~ Of ~fS(lftlllrtc-)'OU DC\rl kftO'ltt v.bat m1' 
develop Dorud S1hrmum 
"UIICimtancli•&llilllaoll hoplc" Sec ..... JlCOI>Ic ••• 
""" hpl Uodcnllod wtay pcopl< 0<1 dit ""'Y lbcy do . 
v.,., yocwll 11 • 1110n: ~""'""' hpl A dtfl"acollpa:noo 
CXIW<I be dt:fiocd u aoyonc wtao lfoclo 'I loot ol hfc dity 
""'Y wt: do. lo 1 luply lll<fO<b"' aod cal• pleat"' ""'Y· 
Y""1llcon<olooi<IIJ""'P<IIlllllldtffcr<Oiutf•on: 
com(*SJOMIC pctsp!CbYC' U you u..ndroud Olar fiCJ· 
10011l11y ll)lc K•IIIJ Colt.nl MJkr 
"'aonPaa 'l1mos - Oaonctnl FMdol Stnotpoo" 
Sboulli )'011 b.. C«<>L'fiiCd Wllb wtaallbc - - .. 
wllai yout fllllllCIOI prioiMI doul Tbts""""" waiiiJ"' 
ynu , J0U1111 rio• IIIIi ..t<.:s"""" lor yno1 h WID toclodc 
prupct tloYaSJfiCO __ ,t <okro ......... umot:OI ....... 
upla••s pcno<lally N«~< "'""ll«ii 
• .....,_, Piow, PafKIIAitr" to...- .U..C:CIIf'X" 
- Ellabil<llllid ........ , ........ oll"f'C<"ol)'l"f 
1~e. """"'"'""'*,..,)t<Y"'""""•l"""~ ud~ hCc' lfnul. a1k.'DdlN.\Sl.~lftlftd«b:xwadlc 
llme>fi"'"'·"'""' .... 'P 'A'f"'cl~Ol J<IIIO&IOiib l.nn 
ilowWlsdccr. pu-.andukrmolely~- ...... 
ROOa1 [)aVIS o(J'"" procual puw::ap.:s lor '*"""" fld>m 
Dtnu 
"Sdl W.,._Deo.l l.an "-WkMoll,. Yoluaac ,andl 
_,yourfl'T'<'IO/ondfllll"""'*"""""" No-coo• 
100 llliJCb J<ll-11-ondlll• -..:~·ran' be purdlootd 
.. any rna In lhL\ cmpowtr .. Jln1Pftl Jc:lrunt WtU ciafi(J lk 
..,,. - •ila< <dl wonla"'"""' lllllll..lbt: role ol pcnooal 
voh.a """"""'"""' ><mplcwoy•<o-l)llol'taocol 
JLJflli p-oc~all«hn"!"" lor"""""""'"'" bulkltnc ond 
,...,_your JCUwonil J.-. Ju 
"IIYIMI Cora'l Soy Allythlna lii<L.Wiaol Do Yoo Soy7" 
ftDd 0111 t.hcdo'sa.tdol 'tsofiJVIn&ron~tr~cnu­
cu:m 111'1thoat raak.tnJ ol.has ck(tmlvt l..an1 10 pOIIUvt 
commuaalloa ~ ud 1 ~rtt·Slt:p fWCC1' (OJ 110-
r.ny cmar .. aiCI11DJ KJIII'tlt (~ PLUS tcan wU1 
10 "Y wile• Uac p<r>011 occdr'l lt:cdbocli,. )'U"f b<u 
SarvaM")'hur 
"'Tht Mind s.t lo< CtJmptdti¥t w_.Wiaol E'"'l 
w ..... Should 1-.. fn1111 Spor1l" 1.nn wtaa1 chk ,.._ 
k1cs kftli'W and C'lt:'CuUw ud MIJ~CSJ prork ut k:anu., 
about prooure pcrfunnanct 11 c:o.p;uuw saluaUO. lk 
Sports Mind Ills bcca W<Wtr"' lor 10 )'COl'S Willa...,..,.._.._ 
athJek:S and bYS~I'K:UCII llt.at I tt SltMII (Of~ IYC1'11Jt p:r· 
ronnancc 111 an C'\'a cb.aaJI"' ... on ud domcslK ~o.-.Vlroe­
.at l.an1 ~ ao p:tfon. ..dcJ JftSI•r .ore c:rwasady 
aod dlttli>t:ly AM ,.,,_, M.S !tl 
PROGRAM 
.. Cd a Ufc' Mu~gntl \'uur Timt Efltcthcl~ .. Ht'M 
ll'l dcnUf\. and CUII1riC'·""1.'UDW ,Ktl\o'lllt" lnd tn tdcnUf) 
•hit·~ r~ll) rmpt'Nnl H• v. t1• ~' ~n 'fdttH-ut f«.l· 
rng !"Ill) Hn• tn dtkpk: \lk.CO\full) Thl\ •urbhnp 
•til tc.cb 'f'"' the .wnrpk )o(Cfet "' ,.,,rk1ng w•net_ "',. 
h•rdcr Lnlo D 81\U'U 
•lojd\~rl-b) [01.,.1110( 1Jo!<UW11k'«lrb> hold 
\I .. ~'., C'a'fWhii''J lc .. a die k'\~ ~llfl(lr'H )•U 
lrw\JC'I•6dttn ..S·.•'ftt' ~ hcat1111111f• ~ vlnnr or h • 
..,..o~--,,.,t1 l'tlr.c\U!hwtlftt~tl'k"tt\'oC1dlilfhYDl'ft,•lt· 
lft&k111111'<N,,VMIW'\\ JW~III·h1Pft1'1l~C'It1fl 
,,_,,,.~ Lnroh•IWlt-p..fUI< 
,oiti;'o(l~t'flflrf'OCI"-.c" .. ,~~··•hQ\UN f•J..&,..., 
......... ~ ..................... ~ ... k ,a~, .... '""" ... 
111~ Ot~hll\h and m.unu1n I<IC~A-tn ;all ~r-=ct' ol ww hk 
AJr ,ou ~"Cthc JOUib \\.U ~•N In 'fi;JUf ('fU~O.""rmilJJd 
~"INI hie' If • ...._ 1ntnd d\b '0-'W'II ~t.nd dt\CO\'tt dw: lllk-
prt'f\'Cn )C'vtfl-\lcp •rpn~eh "' Jcltmg n:r.u!l\ Wm lw'N. .. , 
~elect. punur. ud •lttmalcl' .:hlc-\'C '911Uf rrm..., R·M 
1).\l) ~ICJ\ ~ fll"'-1f'k' If• \.IL\011 R11hTf Duw 
..,tt ... nrtuq rur r. ... d Prut"tt In lht 't• 
Malltuhl• .. Hn't' lvn IDt"Cllntt new Jnd ,.,lu.~hk hU)I• 
OC'\.\ ~1.\ Fmd )'ll~H nKhc and rwmna.: II ~l )tll.ll 
ach-.a~gr fk d.Jnflg-,treh.h the tn\eh'f'l(-.rnd cn.r) 
rbc pro(lti' Lam hi""' to Acl'4t11k cttct:ll\cl) ltl lmptO\'e 
)'llW hw.tno..\ Ill' Jkl"'ln.rllilt··~tlu ne\C'I' knov. wh;at mil~ 
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7:00a.m. Registration 10:55 - 11:55 a.m. 
Booth Display - Networking Noon - 2:30 p.m. 
Opening Keynote Session 
Session 2 
Lunch - Keynote Speakers 
8:30 - 9:50 a.m. 
2:45 - 3:40p.m. Session 3 
10:00- 10:50 a.m. Session 1 3:50 - 4:30 p.m. Network Reception/Booth Display 
REGISTRATION • WOMEN & BUSINESS EXPO 2000 
PRE-REGISTRATIO 
REQUIRED: 
Tht full -<by piC·IC&iSll1110n <XlSI IS 
$!19 ptr pmon On d.ly of e><nl $99 
(Groups of R or more may purchast 
uck<IS 11 SMS ptr person.) You may 
pay by cheek, VISA or Mas<crCatd 
MAIL PAYMENT AND REGIS-
TRATION FORM TO: 
Inland £lflprrr BILflntu Journal 
lll60 Vu~tyard Avenue, Suitt 306 
IUncho Cucamonp, CA 91730-4352 
• (9119) ~9765 · Fax (909) 391-
3160, or ordtr by c-ma11· 
ICb)@bus)Oilmll com 
Name ---- ------------------ lille ------------
Company/Organization -----------------------------Addrw _____________________________ _ 
City-------------------- State/Zip---------
Telephone ( Fu ( 
----- Conftrence Regrstrltaon $!19 ptr pmon 
----- Group of M SMS p<r ptnon 
COMPANY TABLE OF TEN $800 
I am enclosing my check/money order for tbe amount of S 
Pleast charge my (circle one) MasterCard VISA 
------...... ---... - ..... -
_, · 
-· 
-· 
M Exp. Date----Signature-- -----------
RESEIH'ATIONS MANDATORY (909) -'H-'-97(•5 ext. 25 
FEATURE SPEAKERS 
Jilien Montbach 
An assoctolt and destgnoted leader of 
MetLtfe Fmanctal StrvtetS for the pasl 
four )tors, )tften Montbach works wtlh 
cltenls pro•·tding the best so/uuons to thetr 
complex finanCial portfoltos She IS a 
mtmbu of tht Natrona/ AssoCiatiOn of 
insurance Fmone~ol Ad~tsors, Ltft 
Unduwrtltng Tramtng Counctl and the 
'l'auonal Assoe~o/lon of SecurtlltS Dtoltr~. 
Recently honored as o .. Woman oftht Ntw Mtllenmum, 
she contmuts to proa·tdt au/lent Stn:tct workmg wtlh lhe 
.. oman :S morktl, fomtftts and small busmtsses. 
Lin Morel 
Lm Morrf 15 on t/1/trtamlng. htgh·tnugy 
sptaktr and tratntr whose programs pack 0 
punch/ Sht IS 0 fifth dtgrtt block belt. Tat 
Chr mstructor. gold mtdoltsl and publtshtd 
author "ho has prtsented programs on 
thret conllntnts Htr cltents mcludt Btl/ 
At/anile, the Federal Al'ra/lon 
AdmmiSiro/IOII, Northrop Grumman, and 
ptok ptrformers throughout tht U.S "ho ho<t 
shartd her lnsptrtd\'isionsr• for achttl'lllg black btlt exul· 
ltnct 1n ltft 
Marcia Rosen 
MaTCia ts kno~<n as · rhe \~vmon :S 
Busuttss Thtroptst• and has mort than 
20 ytors of expmtnct ada ISing, coun· 
stlmg and gmng prestnta/IOIIS to thou· 
wnds of~<omtn tntrtprtnturs Sht has 
htlptd " omtn mo•·t bt\·ond tnttrftr· 
ences and ltmllurg mmdsttS. set thetr 
hearts and mmds on SIICCtSS. gtl support 
and ta~t oc/10n /lu nt~< book. "Tht 
I\ om all s Busmess Theroptst Eltmmate tht MmdB/ocks & 
RoadBlocks 10 Success speaks cltorly to the 9 mtllton 
KOmen KhO OKn biiSI/ItSStS Ill tht U.S today 
Kathy Sanders 
J<ath1 Sondtrs. princrpol of MPS Marketmg 
& Publtshrng Group, sptcraltus tn aSSISt· 
mg clttnts 111 CT)'SialiiZing thtrr I'ISIOn b,1 
crtotll·t graphiC or/ dtslgns Sht 
btltt• ts that crtaung an tmage IS 
tmportalll/0 tht s11cctss of publtc recog· 
111uo11. Htr company IS a full·strvrct 
oda·utiSing and morktltng compOII) 
1\hrch steks to creole tht ultrmatt tmogt for 
,lOUT bustntSS 
Muriel S. Savikas, Ph.D. 
A publtshed colllmlllsl Dr Muriel Sol'lkos tS Drrtctor oftht 
Co11nstltng and Mfdtatron 
fllslttllle 111 Manlralla/1 Beach, CA A psy· 
chologtsl m prtralt proc/tct, sht IS 
kiiOt;tl natrollolly for htr work with par· 
tnts a11d cluldrtn and as o proftssionol 
mediator ~<llh tht co11rts. Mum/ has 
founded Parentmg /0/, on mformauon 
umtr and lnttrntt llebsrtt (,..... ...... par· 
tnllng/0/com} for parents and Lds. Sht 
IS the onlmt child psychologist for AOLS 
Moms Onlmt as well as.,.,...,., babyctnttrcom 
Victoria S. Seitz, Ph.D. 
Victona Still, Ph D. ts a professor of markeung at 
Caltforma Stolt Unt<trstl); San Bmrardtno. 
Sht ts tht author of "Your £xtclllnt 
/mogt" and "Po~<tr Drtss111g" and has 
appeared on TV and radro across the 
country and 111 Canada Sht has pub· 
ltshtd hundreds of amcles for nt~<spa· 
ptrs, mogazmts, and varrous bustntss 
JOUrnals 011 tht topte of tmagt malang, 
marktwrg and publrc rtlallons 
Daniel Silverman 
An tstabltshtd ltft msurwrct proftsstonal l:l--"'!111 
for oa·u 21 years, Dan has hod lots of fun 
making lots of monty whtle dt<·tlopmg 
hts btmness. Ht has spoken to mall) dtf· 
ftrtnt groups and bttn tnttrvtt.,.td on 
TV and radto about ho~< ht msuns all 
peoplt (tvtn "Dead Mtn Wollang ") attlrt 
lowest possrble ratts 
Marilyn Snyder 
Masttr presenttr Manlyn Snydtr lrtlps entrt· 
prtnturs g~'t po~<trful prtstntallons 
Prtstdtnl of Interact II t Trammg 
C01rctpts, o consulttng firm speetalwng 
111 prtstlllatton slalls and PowerPomt 
dtstgn Stmmars, and author of • Htgh 
Ptrformanct Spealang" and "Ho"' to 
Com ty Your Mtssagt Usmg Color. • 
Morrlyn ts a nallonally·rtcogntud 
Po.,.trPomt expert 
Doni Tamblyn 
Dom Tambl)n ts a proftssrollal sptaktr and tramu an 
mttmallonally-publtShtd author, comtdtan, 
and formtr commtrctal actor 1<1/h clttnts 
ltkt Applt, Ntstlt and Ht~<ltll Packard 
For SIX \~ars sht ""'sa top-rattd tnttrna-
ltonal prtstnttr for CarttrTrack. Inc In 
1993, sht founded /lumorRults, a San 
Francrsco-based company dtdtcattd to 
tmprol'lng productmry and quoit f) of ltft tn 
/~e workplace 
Ann Thomas, M.S.Ed. 
Ann Thomas ts o former proftsstonalttnms plo1· 
tr, coach and consultant wah a Master of 
Scrtrrct m Human Ptrformallce and Sport 
Studrts from the Unntrstl) of Ttnntsstt. 
Sht crtattd tht Sports Mmd /0 years ago 
and has proltdtd stnrcts to athlttts and 
busmess proftsstonals of allltl tis Ann rs 
a scught-afttr nattOiro/ sptoku and con-
sultant 
Joan Tremblay 
Joan 1s the author of the book "The 
Chansma Faclor'' and hosl for "Women ·s 
Council" a TV show m Long Beach 
Joan 1s a certtfied uame1 of NLP and 
hypnosis Since 1995, Joan has gtven 
ovct 600 scm mats fo1 compan<es such 
as Honda, McDonald's, Coors, U.S Au 
Force and Motorola. 
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--------- GBTOYOTA---------
The all-new MR2 Spyder 
JUST ADD A LITTLE FRESH AIR. 
Introducing Toyota's new convertible roadster. The lightning-quick TOYOTA DEALERS 
OF SOUTHERN CALIFORNIA 
all-new MR2 Spyder. Catch it if you can at your Toyota dealer today. ®TOYOTA we make it easy. every day. 
www.socaltoyota .com 
MAY 2000 
! 
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-------- ®TOYOTA 
The best-selling Camry The family Sienna 
The all-new Avalon 
The tough VS Tundra The brand-new revolutionary Echo The all-new radical Celica 
HOW COULD YOU POSSIBLY 
IMPROVE ON A LINE-UP LIKE THIS? 
Camry sales based on R.L. Polk calendar years '97. '98, '99 total car registrations. 
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(tl/1/ 1/lltt·d Jrom Page .w Employment Services/ Agencies 
Compan) Name 
Add~ss 
City, State, Zip 
I.E. Offices, 
Comjlan) Wide 
Yr. Estab. I.E. 
Riverside Personne~Sv~ Inc. 1 
34. 3590 Central Av~,. Ste. 2w 1 
Riverside, CA 9b06 1978 
Search West 1 
35. 2151 ~·Convention Or. Wy., Ste. 1218 5 
Ontano, CA 91764 1982 
Corestatr Services 1 
36. 3200 Inland Empire,l#l20 4 
Ontario, CA 91761 1980 
Ultimate Staffing Service 
37. 10681 Foothtll Bfvd., Ste. 210 
Rancho Cucamonga, CA 91730 
Accountants Overload 
38. 430 N. Vineyard Av~'l Ste. 320 
Ontario, CA: 91764-:><t96 
Authorized Personnel Service 
39. 9007 Arrow Rte. 
Rancho Cucamonga, CA 91730 
G.a&e 1t Aaodaaa 
40. 5053 uMart. 1101 
Riverside, CA 92507 
JM Stalftna 
41. 615 E. Footllill Blvd . .,Ste. A 
San Dimas, CA 9177" 
PreaaJer PeriODIId lae.. 
G. 10630 Town Centtr D .. h I lOS 
Rancho Cllcamoap, U\ 91730 
KeD! Starr 1...easi02 
43. 110 W. A, Ste. 1700' 
San Diego, CA 92101 
Aa:ouawaa 0a Cal 44.. 16SO ~~~ SL Riverrik,'CA 92507 
Benchmark 
45. 2540 S. Grove Ave. 
Ontario, CA 91761 
McNaupton Associates 
46. 3600 Lime St 
Riverside, CA 92501 
Expedia Staffing Services 
47. 4141 Inland Emjltre Blvd., 1#175 
Ontano, CA 91764 
1 
72 
1994 
1 
7 
1962 
l 
1 
1976 
1 
I 
1998 
1 
2 
1996 
I 
2,000 
1980 
I 
100+ 
1989 
I 
8 
1996 
I 
I 
1994 
1 
10 
1999 
Ra11ked by .\ 'umber of Offices ill the 111/mul Empire 
Em(.'O) ees I.E. II or Searchfs!Year Av~. Candidate Pro . Recruiters SearchMa Saar) Range 
1999 ReHnues 1) pe or Search Fee 
10 N/A S:!0-50,000 4 Inland Em~ire 
WND Employer atd 
14 400 $30-110,000 
12 u.s. 
WND Contingency!Rctatners 
20 N/A SS ,()()(). S I 5, 000 
IS 
WND 
WND WND W D 
4 I.E. 
W D Employer Paid 
8 WND $30-50,000 
7 
WND 
9 N/A $6-8 
N~A W D 
8 300 $20-100,000 
6 I.E. 
$1.5 mil. 20-30% 
WND WND S 1 S-1 50,000 
5 USA 
WND 25% 
10 
2 
N/A Varies by Skill 
WND 
N/A N/A N/A 
• N/A Varies by Skill 2 Nationwide 
WND Employer 
4 WND $8-15 
3 
WND 
2 6-10 $75,000 up 
2 Nationwide $250,000 Employer 
N/A N/A $21,000 
en ices To8 Local E:o.ecutin 
Ti e 
Phone/Fax 
E-Mail Address 
FuiVPart-Time S. MitcheiUZ. Beard 
Tempora~ Co-Owners 
Acctg./0 ICC Support (909) 788· 7900n88-t676 
Admtntstration-Financial Nate Reddicks 
Technical General Man05cr 
Sales (909) 937-01 /937-0101 
Tempora'( & Permanent, Paris Gustin 
Clcncal, i&!!t Industrial Area Sales Mana~ 
Accounting, Technical (909) %'9-4818,/1; -1249 
Light Industrial, Colleen Hooker 
Clerical Nauonal Dtrector/Partncr (909) 945-2191/945-3270 
tnland@'ultimatestaffing.com 
Tem~raryp Temp-to-Hire, Sherri Stewart 
Full- tme lacements Area Man~er 
in Accounting, Finance (909) 937- 150/937-2141 
Industrial, Tina Finkelman 
Clerical Office Manf&er (909) 466-1 1 /466..()4 76 
Penn anent Arthur M. Gage 
Full Service President (909) 684-4200/684-6138 
Temp-to-Hire, Clerical, Chiquita Bell Cooper 
Technical Accounting, Prestdent/CEO 
Mgmnt., Light lndustnal ~ 56Q.002/(CXl9) 599-35~ 
c a mstaff.com 
Temporary, Full-Time, Cbariesetta Fountain 
Acco!'lltl?ai Engineenng, ~artner On-Stte anagement < ) 980-:~oo:v~o-2m 
www.premterppt.com 
Pror. Employer O'Ji·· H.R. Cassandra Mitrllell 
Outsourcmg, P~ro e, Adm., Business Devel~tnt 
Bel)efi!S, Rtsk lrsnt., ~87-STAFH 67Ul:561 
Mamtam Personne Systems cassandra-mi chell@lcellyservices.com 
Accounting KathVGans Bookkeepmg Area .P. 
l909) 686-2100/686-2662 
ganS@aocnet.com 
Production Staffing Lisa York 
Area ManaMJo (909) 93().. /930-0402 
Executive Search Spe~ MacNaughton 
Pennanent & Interim Prest ent 
(909) 788-495 1/788-4953 
sperrym@pacbell.net 
Temp & Full-lime ~ennirer Mendennau 
Accounting, Technical, 
.P. O~ns Clerical, ltght lndustnal (760) 5/438-4482 
Tht.· Ho ok of Li.,h a\ailahlt.· on Di.,k. Call 909--lK-l-9765 ua· Do\\nload ~"" fnnn \\\\\LTopList.com 
Climate Savers to Save Energy and Lower Greenhouse Gases 
The World Wildlife Fund 
(WWF) and the Center for Energy 
and Climate Solutions recently 
announced the launching of 
Climate Savers, an innovative new 
partnership to help businesses vol-
untarily lower energy consumption 
and reduce greenhouse gas emis-
sions, most scientists warn con-
tribute to global climate change. 
The first partnership of its kind 
to address emissions reductions at 
the source, Climate Savers will 
work with companies around the 
globe to craft practical ways to 
achieve energy efficiency goals and 
increase the use of clean energy 
technology. In joining Climate 
Savers, companies make specific 
commitments to reduce greenhouse 
gas emissions and participate in an 
independent verification process. 
The first two corporations join-
ing Climate Savers are IBM and 
Johnson & Johnson. 
While both companies have 
very strong records for working to 
increase energy efficiency, their 
commitment to Climate Savers rec-
ognizes that energy conservation 
also leads to reduced emissions of 
carbon dioxide (C02), the principal 
greenhouse gas. Through thi pro-
gram, the companies agree to 
extend their energy conservation 
focus and specify company-wide 
targets for reducing C02 emissions. 
"We're delighted that these two 
major multinational companies are 
the first members of Climate 
Savers," said William Eichbaum, 
WWF vice president for global 
threats. " Leaders in their fields, 
IBM and Johnson & Johnson are 
making commitments that will 
inspire other businesses to set their 
own greenhouse gas reduction 
goals." 
The decision by two Fortune 
100 companies to support C02 
reduction programs "clearly 
demonstrates that cutting green-
house gas emissions is consistent 
with the very best busines. prac-
tices," added Dr. Joseph Romm, 
director for the Center for Energy 
and Climate Solutions. 
Johnson & Johnson has 
pledged to reduce greenhouse gas 
emissions by seven percent below 
1990 levels by the year 2010, with 
an interim goal of four percent 
below 1990 levels by 2005. 
IBM has pledged to achieve an 
annual C02 emissions reductions 
equivalent to four percent of the 
emissions associated with the com-
pany's annual energy use through 
2004, from a baseline of 1998. 
With more than 4.7 million 
members around the globe and 
projects in nearly 100 countrie , 
WWF is the world's largest inde-
pendent conservation organization. 
Its Climate Change campaign is 
dedicated to understanding and mit-
igating the impacts of global warm-
ing on the world's ecosystems by 
achieving a permanent downward 
trend in C02 emissions. 
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First Annual Hispanic College Fund Charity Golf Tournament 
Raises Nearly $50,000 for Southern California Hispanic Youth 
The Hispanic College Fund is 
proud to announce that the First 
Annual Hispanic College Fund 
Charity Golf Tournament raised 
almost $50,000 in scholan;hip money 
for Southern California 
college-bound youth. The tourna-
ment, which was held on March 30 at 
Empire Lakes Golf Course m Rancho 
Cucamonga, raised more than four 
times the original goal set by the 
Hi panic College Fund. 
As owner and operator of Empire 
Lakes Golf Course and Empire Lakes 
Center, General Dynamics 
Corporation served as title sponsor of 
the tournament. 
"We are very pleased with the 
support that surrounded this impor-
tant tournament. General Dynamics 
firmly supports the efforts of the HCF 
"We are absolutely thrilled 
with the results of the tour-
nament) " stated Adam 
Chavarria) national direc-
tor of the Hispanic College 
Fund Inc. "All those who 
assisted with this tourna-
ment are to be commend-
ed)· they have helped so 
many Hispanic students 
achieve their dreams and 
become even more produc-
tive members of our com-
munities. n 
and is encouraged by the level of par-
ticipation from so many other leading 
companies," said Jeff Kudlac, staff 
vice president of General Dynamics. 
The Hispanic College Fund 
thanks the many sponsors, including 
title sponsor-General Dynamics and 
gold sponsors--Eddie Bauer, Pacific 
Bell and Jenner and Block, for their 
contributions that helped create an 
exciting and productive tournament. 
Companies that contributed 
in-kind advertising, prizes and other 
donations to the tournament include: 
The Business Press, Inland Empire 
Hispanic News and KSZZ I 
KCAL-AM Spanish Radio, New 
York Life, and Bank of America. 
Breakfast was provided by 
Hometown Buffet; box lunches by 
the Ontario Convention Center, and 
dinner by Alvarez & A•;sociates. 
LPGA Professional Sara anden; 
attended the tournament, courtesy of 
Eddie Bauer. A member of the 
Futures and Playen; West Tours in 
1996 and 1997, Sanders won the 
1997 Lodi Pepsi Classic and wa-; 
ranked second on the money list. She 
recorded six second-place finishes 
and qualified for the tour on her sec-
ond attempt. Sanders conducted a 
driving clinic for tournament partici-
pants and wm; stationed at hole #14 
during the event, giving participants 
the opportunity to meet her, ask for 
tips, and even use her driver on the 
hole. 
Established in 1993, the Hispanic 
College Fund, Inc. (HCF) is a nation· 
al nonprofit organization, dedicated to 
developing the next generation of 
Hispanic business leaders in America 
by awarding scholarships to deserv-
ing Hispanic students. All proceeds 
from the Hispanic College Fund 
Charity Golf Tournament will go 
toward providing scholarships for 
young Latinos from Southern 
California interested in obtaining their 
college education from the country's 
leading colleges and univen;ities. 
"A ~;gnificant challenge in the 
Hispanic community today is educa-
tion. It is estimated that less than 10 
percent of Latinos are college gradu-
ates today," continued Chavarria. 
Applications for scholarships 
from the Hispanic College Fund Inc. 
are accepted until mid-April for the 
following scholastic year. Recipients 
are notified in July, and honored at a 
special award'> dinner in October. Tite 
scholarship money is paid directly to 
the college or university and is 
restricted to payment of tuition and 
fees. 
For more information regarding 
the Hispanic College Fund Inc., 
please contact Idalia Pena at the 
Hispanic College Fund, Inc., One 
Thomas Circle, N.W., Suite 375, 
Washington, DC 20005 or call (202) 
296-5400. VISit the Hispanic College 
Fund, Inc. on the Web at.www.his-
panicfund.org for information or to 
apply for scholarship;. 
.:.• 
.... 
LPGA Profe.wonal Sara Sanders contluus n dnl'llzg dmzc for partzupnnts ar tlze Hisptmzc 
College Fund Charity Golf Tozmznml•nt, Mnrclz 30, 2000 at Empire Lakes Golf Course, 
Rnnclzo Cucamonga 
For information regarding the 
exciting opportunities at Empire 
Lakes Center, the mixed-use master 
planned development surrounding 
Empire Lakes Golf Course, please 
contact General Dynamics, 3270 
Inland Empire Boulevard, Suite 440, 
Ontario, CA 91764, (909) 484-4800, 
or visit www.empitelakescenter.com. 
No CosT 
EQUI1Y LOANS. 
• No Points 
• No Fees 
• No Closing Costs 
• Up to 90% Financing 
• Simplified Application 
Plus 
• Save an Extra .25% with Automatic Repaymem 
from your Foothill Checking or Savings Account 
Call l -800-500-BANK 
Ottor e,.n. I'SOO AI._"""' II aMil..,...... COSIS: No,.. •"""" '- tl dooiot""' _...'""' ........ lor 
....... '"",.,... rn,.rty ...... io _.t . ...... Oioo. a.-. c.... c-.~' GloMn' ~ ,...,_ ·O...·IoodooC.-·~Ctlt«JJ·lOO-UII•M,/ .... .......__, .... fl( @ 
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Law Firms continued Oil Page .f(} 
l. 
2. 
3. 
4. 
5. 
6. 
Ranked by .\'umber ofA.ttomeys in the Inland Empire 
Firm #Attorneys in I.E. 
Address 
Specialties Clientele # Offices in I.E. 
# Offices Co. Wide # Partners in I.E. 
City, State, Zip 
Best Best & Krieger LLP 
3750 Univer5it~ve. 
Riverside, CA 01 
ThomAson & Colegate 
3610 ourteenth St. 
Riverside, CA 92501 
GI'tSham, Savage, Nolan & Tilden, LLP 
600 N. Arrowhead Ave., Ste. 300 
San Bernardino, CA 92401 
Lewis, D'Amato, Brisbois & Bisgaard 
650 East Hospitality Lane, Ste. 600 
San Bernardino, CA 92408 
Schledlt, Shevlin & St-nherger 
801 E. Tahquitz Cnyn. Wy., Ste. 100 
Palm Springs, CA 92262 
Covington & Crowe, LLP 
1131 West Sixth St., Ste. 300 
Ontario, CA 91762 
110 
52 
22 
9 
19 
16 
18 
7 
18 
4 
16 
12 
Civil Litigation, 
Government & Natural 
City of Corona, 4 
Riverside Community Hospital Foundation, 5 
Ontano Mills Resource Law, 
Business 
Civil Litigation, 
Real Estate, Construction, 
Estate Planning, Employment 
Corporate Business, Real Estate, 
Mining, Taxation, 
Litigatioa, Estate Planning, 
Environmental 
Insurance Companies, Auto 
Companies, School Districts, 
Hospitals, Govt. Agencies 
WND 
I 
2 
2 
2 
I Public Entity Defense, Insurance Litigation, 
Business & General Litigation 
Various Cities, School 
Districts, and Numerous 
Insurance Carriers 
6 (CA) 
and Appeals, Employment Law, 
Family Law, Bankruptcy 
Real Estate Law, Commercial & Business 
l-itigation, Probate & Estate Planning, 
General BusineliS Law, Family Law 
WND 
Municipal, General Civil Litigation, 
Real Estate, Tax, Employment, 
Estate Planning, Probate, Family, 
Business Law, Bankruptcy 
Casa Colina Rehab. Hospital, City of 
Hesperia, City of Riverside/Redevelopment, 
Chaffey Joint Unified School Dist., Coach 
Sports, J. Filippi Winery, WUHS 
WND 
1. 
Reid & HeUyrr, P.C. 
3880 Lemon St. 
Riverside, CA 92501 
14 
8 
Litigation, Labor and Emt?loyrnent 
Law, Land Use, Zonmg, 
Environmental 
8. 
9. 
Redwine & Sherrill 
1950 Market St. 
Riverside, CA 92501 
Enn, Crandai~·Wade, Lowe & Gates 
9483 Haven Ave., Ste. 102 
Rancho Cucamonga, CA 91730 
Law Offices of Herbert Hafif 
II 
7 
II 
5 
11 
Condemnation & Water Law, Civil, 
Business & Tax Litigation, Real Estate & 
Business Law, Tax & Estate Planning, Probate 
Insurance Defense, Corporate 
Defense, Medical Malpractice, 
Products Liability, 
lnsurance Coverage 
WND 
Insurance Companies, Auto 
Companies, County of Riverside, 
County of Los Angeles, 
Financial Companies 
WND 
10. 269 W. Bonita Ave. 
Civil Litigation, Commercial & Business 
Litigation, Wrongful Termination, 
Product Liability, Bad Faith Litigation, 
Personal Injury Class Actions Claremont, CA 91711 
Vvaer, Saltsoa & Dobler LLP 
11. 3750 University Ave., Ste. 610 
Riverside, CA 92501 
11 
5 
Corporate, Business, Real Estate, Mining, 
Taxation, Litigation, Estate Planning, 
Environmental 
Stater Bros. Markets, 
Yeager Construction, 
Matich Construction 
Burke, Williams & Sorensen, LLP 10 Business, Real Estate, Securities & Finance, 
Environment & Public Law; Civil Litigation, 
Education Law, Workers ' Compensation Law 
Health Care, 
Toxic Tort U. 3403 Tenth St., Ste. 300 5 
Riverside, CA 92501 
Bone, Bridges, Mlldler, O'Kme & N~ols 10 
13. 3403 'tenth St., Ste. 800 2 
Litigation, Trial Work, 
Emphasis on Professional Liability 
and Employment Law 
Counties of Riverside & San 
Bernardino, Kaiser, 
Riverside, CA 92501 Farmers, Norcal SCPIE, 
NCMIC Insurance 
Elliot, Snydtr & Reid LLP 10 
14. 101 E. Redlands Blvd., Ste. 285 3 
Civil Litigation, General and 
Professional Liability Defense, 
Medical Malpractice Defense, 
Sports and Recreation Defense 
Large Medical Clinics, 
Phrsicians, 
Redlands, CA 92373 Residentia Care Facilities, 
Amusement Parks, Tracks, Recreation Assoc. 
Rose, Klein & Marias 9 
15. 3633 E. Inland Empire Blvd., Ste. 400 3 
Workers' Compensation, 
Personal Injury, 
Asbestos Litigation 
Individuals 
Ontario, CA 91764 
Middlebrook, Kaiser & Popka 
16. 1411 North "D" St. 
San Bernardino, CA 92405 
Cilli2oytnttcbe, Grossberg & Clouse 
17. 360t'lnland Empire Blvd., Ste. C·315 
Ontario, CA 91764 
Gilbert. Kelly, Crowley & Jenndt 
18. 3801 University Ave., #700 
Riverside, CA 92501 
Lobb & ('Uft' 
19. 1650 Spruce St., #500 
Riverside, CA 92507 
FuUerton, Lemann, Schaefer 
20. & Dominick LLP 
215 North "D" St., First Floor 
San Bernardino, CA 92401-1712 
8 Civil Litigation, General Trial ; Insurance Regional & National Ins. Carriers, 
3 Defense mel. Personal Injury, Premises Municipalities, Self-IOSured Gov. 
Liability, Product Liability, Empl. Law, Entities, School Districts, 
Professional Liabtlity, Med. Malpractice Defense Corporations & Professionals 
8 Corp., Bus., Gen. Civil Litigation, Courts, Cal. Jomt PoweJS lns.Autlmty, 
4 Comm. Transactions, R.EJCondemnation, Inland Empire Utilities Agency, 
Municipal Law, Empl. Law, Construction Defect, California Department 
Police Civ. Liab. Defense, Road Design/Defect L•lig. of Corrections 
8 Insurance Defense, Including Personal Injury, Regional, Na1ional and International 
3 Product Liability, Pre!TIIses Liability and Construction Insurance Carriers, Self-Insured 
Defect, Family Law, Business Litigation, Bankrup!cy, Corporations, Individuals, 
Appellate, Bad Faith Municipalities 
7 Business/Real Estate Litigation and Kentucky Fried Chicken Corp. 
2 Transactions, Insurance Defense, Snow Valley, LLC, 
7 
3 
Jnsurancc/Employment Law, San Gorgonio Girl Scout Council 
Probate, Corporate, Bankruptcy 
Business, Civil Litigation, Real Estate, 
Taxes, Estate Planning, 
Probate, Corporate, Insurance 
Diocese of San Bernardino 
Nallonal Orange Show 
Bonadiman-McCain Eng. 
St. Bernardine Medical Center 
2 
2 
I 
4 
I 
2 
1 
I 
1 
6 
2 
8 
I 
2 
I 
4 
Office Manager 
in I.E. 
Title 
Les Sullivan 
Executive Director 
Linda Asam 
Office Manager 
Kate Myers 
Financial Administr. 
Sandra Wray 
Office Manager 
Charlene Treatch 
Office Manager 
Kim Navarro Holme 
Administrator 
Roo Hill 
Administrator 
Robert H. Matheson 
Administrator 
Kathi L. Lewis 
Office Administrator 
N/A 
Lorie Hobday 
Financial Administrator 
April Van Wye 
Chief Adm. Officer 
Judy O'Neil 
Office Manager 
Julie Clancy 
Administrator 
Patti Melick 
Office Manager 
Nancy Hillhouse 
Administrator 
N/A 
Kat~ McCormick 
u~rv1sor 
Susan Lawrence 
Office Manager 
Bette Stracke 
Legal Administrator 
Local Managing Partner 
Title 
Phone/Fax 
£.Mail Address 
John Wahlin 
Chairman, Mgrnnt. Comm. 
(909) 686-1450/682-4612 
jack Marshall 
Managing Partner 
(909) 682-5550n81-4012 
tnc3@ix.netcom.com 
jo.hn C. Nolan 
Chairman, Mgmnt. Comm. 
(909) 884-21711888-2120 
info@gsnt-law.com 
Kenneth T. Kreeble 
Managing Partner 
(909) 387-11301387-1138 
Daniel T. Johnson 
Managing Partner 
(760) 320-7J6]/323-1758 
SS$law@qte.net 
Donald G. Haslam 
Co-Managing Partner 
(909) 983-9393/391-6762 
www.covcrowe.com 
Richard D. Rot.h 
President 
(909) 682-1771/686-24 I 5 
rtoth@rhlaw.com 
Justin McCarthy 
Managing Partner 
(909) 684-2520/684-9583 
Curtis L Metzgar 
Director 
(909) 483-67001483-6701 
G~g Hafif 
AttorneJ (909)6 4- 1671 
Bruce Varner 
Manatf Partner (909) -7777/27 4-7770 
vsdlaw.com 
Geoff~y K. Willis 
Member-Mgmnt. Comm. 
(909) 788-o 1 oonBS-5785 
Michael Lubrani 
Mana~ Partner (909) 1944n82-4666 
Scott Elliot 
Resident Managing Partner 
(909) 792-8861(798-6997 
scott.elliot@esrlaw.com 
Galperson/Sherwin/Vioes 
Manatl Partners 
(909) -6014/944-J722 
Michael Kaiser 
Mana~ Partner 
(909) -5751/888-7360 
Principals 
(909) 483-1850/483-1840 
sgrossberg@hotmail .com 
Peter Godf~y 
Managing Partner 
(909) 27 -4000/276-4100 
Paul Cliff 
Mana~~ Partner 
<909> 941onBS-o766 
paulcliff@email.msn.com 
Wilfrid Lemano 
Managing Partner 
(909) 88 -3691/888-5 119 
N/11 =Not Applicable WND = Would Not Disclose na = 11(}{ availnble The i11formati011 in the above liM was obtai11ed from t~e companies list~d. To the best of our knowled~e the infor'!'.ation supplied is accu· 
role as of preJS timt!. While every effort !S mode to ensure the accuracy a11d thoroughness of the liSt, omtSSIOIIS aiUI typograplucal errors sometime occur. Please send correc/IOIIS or add1twns on company feller-
head to: The Inland Empire Business JourM~ 8560 Vineyard Me. Suite .106, Rancho Cucamot•ga, CA 917304.152. Researched by Jerry Strauss Copyright2000 Inland EmpiTe Business Journal. 
Thl· Bo o k of Li'h a'ailahll' on Jli,k , Caii9U9--IM-I-9765 o1· Do,,nload ~o\\ fnnn "''"·TopLi-.t.l·om 
MAY 2000 
I n I a n d 
Empire 
Business 
Journal 
Software Version of the Book of Lists 
I t's a new year. A new century. A new millennium. And, it's time to download the newest edition of the Inland Empire Business 
Journal Book of Lists, the most powerful marketing tool you'll 
ever find. 
The Book of Lists is great for finding sales leads, conducting job 
searches, sending promotional mailings and all sorts of other uses. 
You'll find company name, key contact, address, phone, ranking 
criteria and fax numbers. All you need to do is click to 
www.Toplist.com, choose the list you want to download and 
you'll have this data working for you faster than you can say 
Happy New Century! 
And, while you're at it, you can choose to download other Top list 
data for cities all across the United States and Canada. 
Tile centuw /las turned. Just click. 
We take great pride in making sure all our lists are clean and 
ready-to-use. All of the data is loaded into TopList software using 
the same list categories that appear in this Book of Lists. You simply 
use TopList alone to view, sort by company, list/rank or zip 
code/company, print letters and labels. And, you can easily transfer 
your selected data or all the lists into your favorite software 
including Microsoft Word, ACT!, MS Access, and many others. 
TopList is available for both MAC and Windows. 
If you aren't in a hurry, we can even send it to you via snail mail 
for an additional $3.50. Call 111·414·1JII to order. 
AISI BVIIIIBIIIB IR tllskl 
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iust a clicll 
Irs easv to ordet. Here's how. 
Features 
• Easily export selected data to your favorite database program. 
• Mail any list again and again, at no additional charge. Registered 
To List® users get an unlimited single-user license & fee technical support. I! • Print Reports. • Merge data with your custom letters and print mailing labels. _...!: •m11111 • Create and save multiple letters. 
• Create your own letter format with a left & top margin control. 
• Print letters and labels to select zip codes. 
• Choose from six popular Avery label formats. 
r - - - - - - - - - - - - - - - - - - - , 
OLD SNAIL MAIL FORM 
I YeS/ !love what I'm reading about TopLisL Please rush me my order. 
Topl.ist@ $119.00 ea. 
Add 8.5" sales tall 
I Add shippinsJ!wtdling ($3.50) 
1 Add for next busincu day ($8.50) 
1blat 
O hymoat .. doMd 
CUrJe to: 0 Vasa 
0 MastetCard 
OAMEX 
I -a 0 PC 0 Macintooh 
I Oedit Catd*--------------- Exp. ------
I Signature...,,_=_,,...,---=-_.,-,-=,,---- -------------
1 N~--------------------------
I ~m~Y------------------------
1 ~~-------------------------1 Oty ______________ Staoe ____ Zip ____ __ 
L 
~-----------Fu ___________ __ 
8560 306 
Rancho OH:amonga. CA 91730 
Fu 909-39t-3160 
02000~ .... 
Price .... ovailabWty ....,... ......... 
AUodlabrud Of~..-~ 
11ft! trade-b 01 rqistaed tndaDa.rb o( 
lklr rapocuve !>olden. 
- - - - - - - - J 
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conrin11ed from Page 38 LaW Firms 
Ranked by Number of Attorneys in tile Inland Empire 
Ftrm 
Address II Attorneys in l.E. # Partners in I.E. 
Specialties Clientele # Offices in I.E. Office Manager 
# Offices Co. Wide in I.E. 
Local Managing Partner 
Title City, State, Zip 
The Miller Law Firm 
21. 237 W. Fourth St. 
Oaremont, CA 9L711 
Bel~ Orrock & Watase, LLP 
22. 2001 Iowa Ave., Ste. 115 
Riverside, CA 92507 
Holstein, Taylor, Unitt & Law 
23. 4300 Latham St. 
Riverside, CA 92501 
7 
I 
Construction Defect 
6 Insurance Defense, Estate Planning, Med. Mal/ 
3 Nursing Home Mal, Public Entity, Construction 
Defect, Wrongful Termination, 
Toxic Tort, Appelate Practice 
6 
4 
Personal Injury, 
Workers' Compensation 
Homeowners Associations 
Property Managers 
Home Owners 
County of Riverside - Risk 
Management Div., 
Ci ty of Riverside 
WND 
I 
4 
Mower, Koelkr, Nebeker, Carlson & HaUuck 5 
24. 412 W. Hospitality Ln., Ste. 300 2 
P.l., Insurance Defense, Insurance Comp.1nies, 
Builders, Self-Insured 
Companies, Contractors, 
County of San Bernardino 
I 
4 San Bernardino, CA 92408 
Mugg & Harper, LLP 
25. 325 W. Hospitality Ln., Suite 110 
San Bernardino, CA 92408 
Wilson, Borror, Dunn & Davis, LLP 
26. 255 North "D" St., Ste. 307 
San Bernardino, CA 92401 
Graves & King 
27. 3610 Fourteenth St., 2nd Floor 
Riverside, CA 9250 I 
Knobbe, Martens, Olson & Bear LLP 
28. 3801 University Ave., Ste. 710 
Riverside, CA 92501 
Cald~ell, Kennedy & Porter 
29. 15476 W. Sand 
Victorville, CA 92392 
Bloom, Rudibaugh & Gunn 
30. 805 E. Florida Ave. 
Hemet. CA 92543 
Mannerino & Briguglio 
31. 9333 Baseline Rd., Ste. I 10 
Rancho Cucamonga, CA 91730 
DesJardins, Fernandez & Smith, LLP 
32. 3838 Orange St. 
Riverside, CA 92501 
Vinoedge, Garney & Gladson, Inc. 
33. 255 W. Foothill Blvd., Ste. 210 
Upland, CA 91786 
Calas and Heise 
34. 2890 Inland Empire Bl\d., Ste. 100 
Ontario, CA 91764-4643 
Dickman & Holt 
35. 3638 University Ave., Suite 212 
Riverside, CA 92501 
Ferguson & Bernheimer 
36. 73101 Highway Ill, Ste. I 
Palm Desert, CA 92260 
Hanke & WUiiams 
37. 14726 Ramona Ave., 11410 
Chino, CA 91710 
Parker Stanbury LLP 
38. 306 W. 2nd St., Ste. 300 
San Bernardino, CA 92401 
Law Offtce or John T. Hranek 
39. 28057 Bradley Rd. 
Sun City, CA 92586 
The Bolte Law Firm 
40. 43537 Ridge Park Dr., 11201 
Temecula, CA 92590 
Mart D. Roberts & Associates 
41. 3401 Centrelake Dr., Ste. 430 
Ontario, CA 91761 
5 
2 
5 
3 
4 
2 
4 
I 
4 
2 
3 
3 
3 
2 
3 
3 
2 
2 
2 
2 
2 
2 
2 
2 
2 
2 
Premises & Products Liability, ADA Claims 
Employment Law 
Insurance Defense, 
Personal Injury, Fnmily Law, 
Civil, Business, General Litigation 
Personal Injury, Insurance Defense, 
Civil Litigation, Civil Appeals, 
Estate Planning, Trusts, Wills, Probate 
Insurance Companies, 
Cities, Counties, 
Governmental Agencies 
Travelers Ins. Co., Carl Warren & Co., 
Lawyers' Mutual Ins. Co., Lloyd's of 
London, Cities of Colton, Redlands, 
Upland, Chino, San Bernardino, Yucaipa 
Government Liability, Real Estate Law, County of San Bernardino, Lewis 
Construction Defec!~,Products~.,Professional Operating Corp., ARCO Products, I 3 
Premise Liability, wrongfull rermination, C.l. G. A., 
Busines.~ Litigation Rheem, CIGNA, Lloyds of London, City of Victorville 
Intellectual Propt;rty Law, Patents Loma Linda University Medical Center, 1 
Copyrights, Trademarks, Alfa Leisure, Inc. 5 
Related Litigation 
Real Estate, Estate Planning, Probate & Trust, 
Administration, Family Law, Personallnkury, 
Civil Litigation, Business Formation 
Transitions, Corporations 
Personal Injury, Family Law, 
Bankruptcy, Criminal, 
Estate Plannin~ Probate, 
Real Estate, ax Law 
Cor~rate and Business, 
Real Estate, ersonal Injury, Bankruptcy, 
Probate, Family and Cnminal Law 
Civil & Business Litigation, 
Real Estate, Bankruptcy 
Estate Planning, Trust Administration, 
Probat~ Elder Law 
Conservatorshtps, Guardiansh1ps 
Workers' 
Compt;nsation 
Defense 
Construction, Real Estate, 
EmploY!Dent1 Business Litigauon, Premrses, Products 
Liability Defense 
Govt. Relations, Civil Lit~1tion, · 
Land Use, Contract Disgutes, lid Waste, 
Commercial isputcs 
Busines.~ Litigption Bankru~tc' 
Estate Plannin~, amify Law, ro te, 
Genera Civil Litigation 
Personal Injury Litigation, 
Employment Law, 
Construction Defect, 
Business Litigation 
Probat~ E.~tate Plannin~ Wills, Trusts, 
amily Law, Ban ruptcy, 
Real Estate, Mediauon 
Business Law, 
Personal lnju~, Bankruptcy, 
Estate Ianning 
Labor & Employment Law 
WND 
N/A 
WND 
WND 
Pomona First Federal Trust 
Dept. & Individuals 
WND 
Owners, Contwctors, 
Design Professionals, 
Equipment Suppliers, 
Engineers 
Waste Mgmnt., Granite Con~truclion, 
Fairway Outdoor Advertising, 
Morris Communications 
WND 
Allied Group Insurance, 
Nationwide Insurance, 
Rite Aid, 
Watkins Motor Lines 
WND 
WND 
Employees, 
Employer:; 
2 
2 
2 
2 
I 
2 
2 
2 
I 
5 
Title 
Rachel Miller 
Attorney 
Cathy L. McDavitt 
Office Manager 
N/A 
Nancy Simas 
Office Administrator 
Carol Espinosa 
Office Manager 
Thomas M. Davis 
Managing Partner 
Patrick L. Graves 
Managing Partner 
Laurel Weiler 
Sharon Birdsong 
Office Administrator 
Kathy Bloom 
Partner 
Teri Bellon 
Office Manager 
Wendy Curran 
Legal Administrator 
N/A 
Michelle Grout 
Denise Zimmerman 
Monte!>Sll D. Holt 
Partner 
Phone/Fax 
E-Mail Address 
Thomas E. Miller 
CEO 
{800) 403-3337.1(949) 442-0646 
Stanley 0 . Orrock 
General Partner 
(909) 683-60 14/683-0314 
bellorrockwa@earthlink.net 
Brian C. Unitt 
Managing Partner 
(909} 682-7030/684-8061 
htul@pe.net 
J. Lowenthal 
Managing Partner 
(909) 38 I-3334/889-2007 
M. Mugg/L Harper 
Managing Partners 
(909) 885-4491/888-6866 
Thomas M. Davis 
Managing Partner 
(909) 884-8855/884-5161 
Patrick L Graves 
Managing Partner 
(909) 080-0100/680-0700 
gravesaodking@rnsn.com 
Michael H. Trenholm 
Partner 
(909) 781-923lnBI-4507 
www.kmob.com 
Jeanne Kennedy 
Secretary!freasurer 
(760) 245-1637/245-1301 
cklaw@mscomm.com 
Kathy Bloom 
Partner 
{909) 652-1400/652-3990 
John D. Mannerino 
General Partner 
(909) 9S0-11 00/941-861 0 
Lazaro Fernandez 
Managing Partner 
(909) 779-150Jm9-0 116 
Linda J Gladson 
Managing Partner 
(909) 931-0879/931-9219 
J.C. Calas/W.S. Heise 
Managing Partners 
(909) 466-4750/466-4756 
John G. Dickn,lln 
Partner 
{909) 683-3693/68 ·-3670 
Robert K. Bernheimer James Cato Ferguson 
Partner Partner 
N/A 
N/A 
N/A 
Lisa Cordero 
Administrator 
Mona Roberts 
Administrator 
(760) 776-8233m6-8255 
S.L. Hanke/R.D. Williams 
Partners 
(909) 393-61911393-6196 
Graham j. Baldwin 
Managing Partner 
(909) 884-1256/888-7876 
parstan35b@aol.com 
John T. Hranek 
Attorney 
f909) 679-6774/679-0834 awycr@pe.net 
Carrick E. Bolte 
Attorney 
(909) 676-0282/676-0373 
Marc D. Roberts 
·President (909) 605-7715/605-7719 
N!A = Not Applicable IVND = \Vould Not Disclose 110 = not available Tire i11[ormation in tire abo•·e list was obwined from the comptJnies listed. To tire best of our k11owledge the information supplied is accu-
rate as of press time. While e~.·ery effort is made to ensure tire accuracy and thoroughness of tire list, omissions and typographical errors sometime occur. Please send corrections or additions on comptJny teller-
head to: The /nla11d Empire Busi11ess Joumal, 8560 Vineyard A•·e. Stille 306, Rancho Cucamonga, CA 91730-4352. Researched by Jerry Strauss Copyright 2000 Inland Empire Business Journal. 
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Palm Springs and Coachella Valley Organizations Benefit From 
Donations by the Agua Caliente Band of Cahuilla Indians 
Continuing its longstanding tra-
dition of commitment and dedica-
tion to the local community, the 
Tribal Council of the Agua Caliente 
Band of Cahuilla Indians hosted the 
tribe's Fifth Annual Tribal Donation 
Ceremony at the Spa Hotel & 
Casino in Palm Springs. More than 
$1 million in contributions were pre-
sented by the tribe to local public 
service and community organization 
at the ceremony. 
"The Agua Caliente Band of 
Cahuilla Indians is pleased to cele-
brate our fifth anniversary of provid-
ing support as part of our long-
standing tradition to be good neigh-
bors and share our blessings with 
Palm Desert to Hold 
Workshops on Organic 
Materials Recycling 
The city of Palm Desert, in 
conjunction with the Organic 
Valley Project, will present a valu-
able workshop for specific types of 
local businesses detailing the value 
of organics recycling. The program 
targets valley companies which 
produce large amounts of garden or 
food waste - such as golf courses, 
homeowners associations, hotels, 
restaurants, landscape construction 
and/or maintenance firms, apart-
ment buildings, churches, schools, 
and hospitals. 
The city of Palm Desert will 
host the free, 90-minute workshops 
on Wednesday and Thursday after-
noons from 12 noon to 1: 30 p.m. at 
Palm Desert City Hall. The work-
shop includes lunch, and is 
designed for managers and profes-
sionals from the specified indus-
tries. Space is limited. Interested 
parties should register for the work-
shop date specific to their industry. 
Dates are: May 10 for golf course 
and turf managers; May 17 for 
churches, schools, and hospitals; 
May 24 for homeowners associa-
tion managers and board members, 
and May 31 for restaurants, hotels, 
and clubs. 
Each workshop will contain 
valuable, practical information that 
can be used immediately by the 
participants and will cover the fol-
lowing topics: AB 939 review and 
current efforts to achieve compli-
ance organic waste portion of cur-
rent landfill tonnage, where it 
comes from, what the city is doing 
to reduce it, what individuals, agen-
cies and corporations can do to 
reduce organic and other wastes. 
Review of desert soils and benefits 
of amending and mulching. Review 
of locally-produced products man-
ufactured from Palm Desert organ-
ic material. How to evaluate, pur-
chase, and use compost and mulch 
products. 
According to recent landfill 
analysis, every year Coachella 
Valley businesses and residents dis-
pose of an estimated 160,000 tons 
of organic waste, food waste and 
yard debris, comprising nearly 43 
percent of total annual landfill 
composition by weight. The pur-
pose of these workshops will be to 
reduce the amount of organic waste 
going to area landfills and to 
encourage the use of locally-pro-
duced compost in an effort to close 
the recycling loop. . 
The workshops are being 
coordinated on behalf of the city 
of Palm Desert by Steve Merritt, 
director of The Organic Valley 
Project, a local program dedicated 
to promoting the use of locally-
produced sod amendments 
derived from municipal organic 
materials. 
To register for the forums, busi-
ness leaders should leave a fax at 
345-9090 with the preferred date of 
attendance, name, title, business 
name, address, telephone, and e-
mail address. For further informa-
tion or to volunteer assistance, 
please contact Steve Merritt at 
275-0394 or e-mail smerritt@com-
munitygardens.org. 
everyone who calls the Coachella 
Valley home," said Richard M. 
Milanovich, chairman of the Agua 
Caliente Tribal Council. "Our 
Annual Tribe Donation Ceremony is 
an example of how we give back to 
help others in our community. This 
is the ' Indian Way.'" 
Over the last five years, the 
Agua Caliente Band of Cahuilla 
Indians has donated more than $4.6 
million in contributions to local 
community organizations as part of 
its commitment to Palm Springs, 
Cathedral City, Rancho Mirage, and 
the greater Coachella Valley com-
munity. 
"This donation will make an 
enormous difference to the seniors 
in our community, who need help on 
a daily basis," said Ben Green, 
directc;>r of the Mizell Senior Center, 
which runs the Meals on Wheels 
program. "We are very fortunate to 
have the Agua Caliente as neighbors 
in our community. Their dedication 
to our city and people who live here 
is inspiring." 
This year's ceremony included 
donations to 54 public service 
organizations, including the police 
departments, fire departments and 
libraries of Palm Springs and 
Cathedral City, the Palm Springs 
Boys and Girls Club; the Palm 
Springs Unified School District; 
United Way of the Desert; and the 
Barbara Sinatra Children's Center. 
"The continued support of the 
Agua Caliente Tribe has allowed 
groups like ours to expand services 
for the community members who 
have special needs," said Dr. 
William Matteson, president of the 
continued on page 46 
Computer 
Problems? 
Taking you where you w-:Jnf to go. "" 
PC & Mac • Service • Networking • Internet 
Sales • Software • Hardware • Training 
Phone Toll free 
(760) 772.8861 www 1uslhelpme com (888) 8J8.SQLUE 
;)~09 
77530 Enfield ln., Ste. Hl • Palm Desert, Cft 92211 
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Public High Schools in 
Riverside Receive 
Wireless Phone Donations 
Riverside County public high 
schools have received 330 wireless 
phones and three years' worth of air 
time, donated by Airtouch Cellular. 
The phones are specially pro-
grammed to connect directly to the 
appropriate local Jaw enforcement 
agency, and will provide school 
personnel with a lifeline in case of 
an emergency. At the touch of a but-
ton, teachers and administrators 
will be able to immediately alert 
local authorities in the event of a 
critical campus incident. 
" I am very pleased to announce 
that Airtouch has distributed 330 
phones to the 47 public high 
schools in Riverside County," said 
Nancy Hobbs, executive vice presi-
dent and general manager of 
Airtouch Cellular. "We hope by 
providing wireless access to emer-
gency services, we are taking an 
important step toward improving 
the safety of the more than 40,382 
high school students in Riverside 
County. 
"Whether it 's reporting a crime 
or accident, or providing communi-
cations in times of disaster or emer-
gencies, cellular phones can 
improve personal and community 
safety." 
Riverside County schools are 
part of a statewide program of more 
than 1,000 participating schools to 
receive the donated phones and air 
time. In May, 1999, Airtouch joined 
Gov. Gray Davis to announce a 
donation of 10,000 cellular phones 
and free emergency service to 
California public high schools. 
PrimeCare Medical Network Term-
inates Relationship with Health Plan 
PrimeCare Medical Network, 
one of the Inland Empire's largest 
physician networks with more than 
1,100 affiliated physicians in 12 
local Independent Physician 
Associations (IPAs), recently 
announced plans to terminate its 
contract with Blue Cross Senior 
Secure. The contract, which ended 
on April 30, 2000, affects approxi-
mately 2,900 patients throughout 
the Inland Empire and High Desert 
regions. 
"Despite vigorous efforts on 
the part of both parties, we were 
unable to come to terms on a new 
contract that provided adequate 
funding," said Jacob Furgatch, 
regional vice president of Southern 
California, North American 
Medical Management (NAMM), 
PrimeCare Medical Network's 
management organization. 
" It is unfortunate that situa-
tions like this have to occur. As an 
organization, our highest priority 
is to provide affiliated physicians 
and patients with the opportunity 
to enjoy quality medical care 
through a stable medical delivery 
system," Furgatch said. "We apol-
ogize to our physicians aRd 
patients for any inconveniences 
that may be caused by this occur-
rence." North American Medical 
Management (NAMM), a wholly-
owned subsidiary of PhyCor, 
develops and manages 
Independent Practice Associations 
or PODS (Physician Organized 
Delivery Systems), providing 
medical management and related 
support services to assist physi-
cians in their managed care opera-
tions. 
NAMM currently administers 
a California enrollment of more 
than 400,000 managed care mem-
bers with 29 PODS representing 
approximately 8,000 primary care 
and specialist physicians 
statewide. PhyCor Inc., headquar-
tered in Nashville, Tenn., is a med-
ical network management compa-
ny that operates multi-specialty 
groups, manages independent 
practice associations (IPAs), and 
provides health care decision sup-
port services to consumers. 
For additional information on 
this announcement, PrimeCare 
Medical Network or NAMM, 
please David Mellentine at 909-
605-8000. 
• SUBSCRIBE TODAY! 
Breaking news about our business community, from openings to expansions. 
With our new tax licenses, incorporations and calendar of events, you have 
the news to manage your business. Our special reports keep readers 
up-to-date about changes in their industries. Don't miss an issue, subscribe 
today! Includes the 2000 Book of Lists. 
• TOP LIST SOFTWARE 
Top List software allows you to write letters, print labels, print follow-up 
reports and sort data. It puts you in touch with information you need to know. 
Easy to order. For fastest service, www.toplist.com or call (909) 484-9765. 
• GOT A TIP? 
If you hear of something happening in the Inland Empire business commu-
nity, give us a call at (909) 484-9765. 
• ADVERTISING 
Advertise in the publication that reaches the Inland Empire's top executives. 
For classified advertising call Mitch Huffman at (909) 484-9765 ext. 26. 
• BACK ISSUES AND REPRINTS 
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20 or ext. 27. 
CONSTRUCTION 
NOTICES 
San Bernardino /Riverside County 
Permits 
COMM 
$2,881,300 
3/26/00 
Perris 
COMM 
$5,352,320 
3/26/00 
Perris 
MISC 
$4,020,000 
3/30/00 
Redlands 
NEW SERVICE BUILDING 
100 Sinclar St., Perris, CA 
OWNER: John Courdes 
CONTRACTOR: Facility Builders 
NEW 164,840 SQ FT MANUFACI'URING BUILDING 
100 Sinclar St., Perris, CA 
OWNER: John Courdes 
CONTRACTOR: Facility Builders 
PLAN CHECK FOR FOUNDATION AND STRUCI'UR E 
371 New York St., Redlands, CA 
CONTRACTOR: ESRI, 380 New York St., Redlands, CA 
Resource Publications 
Tel.: (800) 383-1723 or 
www .resourceguide.com 
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Tax Insurance Available to California Taxpayers for the First 
Time- New Plans Pay Costs Associated With IRS Audits 
The first insurance policies 
that pay the costs associated with 
an IRS audit are available to 
California taxpayers, it was 
announced today by Dan Walker, 
chief executive officer of the A udit 
Protection Institute. 
"Every 3.6 seconds of every 
working day, the IRS targets 
another taxpayer to audit," said 
Walker, a CPA and former tax 
auditor. "Now, California taxpay-
ers can protect themselves from 
the financial and emotional burden 
of an IRS audit." 
The plans, which are under-
written by Sutter Insurance 
Company and approved by the 
California Department of 
Insurance, pay the charges and 
additional tax assessed by the IRS 
and the costs of professional audit 
representation. For the first time, 
coverage applies to not only pro-
fessionally prepared returns, but 
returns prepared by individual tax-
payers, as well. The policies cover 
a tax return for four years and cost 
Buying a Business ... 
continued from page 24 
over cancer. 
In April, 1997, she was diag-
nosed with breast cancer-three 
months after undergoing another 
major surgery. " I was shocked when 
Janet's daughter told me her mother 
had died of breast cancer," said 
Annie. " It made me realize how 
lucky I was, and how far the treat-
ments for this devastating disease 
Annie Finger in her Mainstreet Boutique. 
have come in just 12 years." 
The Belgium native received 
radiation and chemotherapy at St. 
Jude's Hospital's Susan G. Komen 
treatment center for eight months. 
Her cancer is in complete remission. 
Her bout with cancer gave her a new 
perspective on what was important. 
"I re-examined my life and realized 
that I needed to get away from the 
high pressures of sales, and spend 
more time with my family. Running 
this store gave me the chance to do 
just that," she stated. 
"On a whim, I called Janet 
Lee's one day, and asked Dee, the 
owner, if she ever considered sell-
ing the store," Annie recounted, 
when asked how she found out the 
shop was for sale. To her surprise, 
the owner had just discussed the 
idea of selling the shop with her 
friend · the day before. " It was 
fate-for both of us!" Annie 
recalled. 
After discussing the project 
with her husband, Dr. Ken 
Finger, a paleontologist 
with Michael Brandman 
and Associates, a Tustin-
based environmental 
firm, they made an offer 
on the store. "My hus-
band has been my rock 
during the last few years," 
she said. "He knew how 
much this opportunity 
meant to me and moved 
heaven and earth to make 
my dream come true. I 
don't know what I would 
do without him." 
The most signifi-
cant change to the shop is 
its name. "Renaming the store was 
the hardest decision I had to make. 
I knew that women have associated 
the previous name with this loca-
tion for more than 22 years, but this 
was something I had to do for 
myself- to really make it a part of 
me." 
Annie will, however, leave the 
original "Janet Lee" sign mounted 
on the building temporarily. In addi-
tion to changing the name, she has 
expanded the women's and petites' 
between $55 and $321, depending 
on terms, limits and underwriting 
criteria. Coverage for fraud· is 
excluded. 
"Each year the IRS selects 
millions of taxpayers to audit," 
says Walker. "Tax insurance pro-
vides an added level of protection 
for all taxpayers, even those who 
have their returns professionally 
prepared. Tax professionals do a 
great job, but most IRS adjust-
ments are due to things like insuf-
ficient documentation or lost 
selection and added maternity wear. 
She also plans to donate surplus 
clothing, shoes and accessories to 
.the Orange County Women's 
Transitional Living Center, to help 
battered women get back on their 
feet. 
The store will remain an 
upscale designer ladies fashion 
shop specializing in affordably 
receipts." 
The plans are available from 
the Audit Protection Institute 
(API) and can be purchased online 
at www.Taxinsurance.com. Also 
available at www.Taxlnsurance 
.com is API's IRS Risk Evaluator 
™, an online tool to illustrate the 
statistical risk and costs of an audit 
based on the taxpayer's filing 
characteristics. The IRS Risk 
Evaluator™ can also be accessed 
on www.e1040.com and www. 
wwwebtax.com. 
priced, new and nearly new attire 
from top designers, such as: St. 
John's, Ellen Tracy, DNKY, BCBG, 
Evan Piccone, Ann Klein and 
Donna Ricci, for casual, profession-
al and formal occasions. 
Like Janet Lee Shops, Annie's 
Main Street Boutique sells only 
high-quality, professionally-cleaned 
clothing in excellent condition. 
FOR THE PRICE OF THIS 
You can get one 
month of this 
• IIEALftl COVERACE 
• DEtrrAL COVERACE 
• VISION COVERACE 
$4 or $6 per cHid per month· - ha--d to ~ - but true! 
CALL (909) 698-5285 TO FIND OUT HOW 
lllt:WJ[f rr.m: 
A P\Jbllc Enhty 
"Child must Iva In Sal Bemardno a ~ CoLt> ties ~you choose IEHP. coverage costs 
$4 or S6 per child depencing on yoor family Income With IEHP. you will NEVER pay more man S 18 
o month total. even ff mora man 3 Chil<i'en are ervolled 
C200J Inland Empire Health Plan All rights r~ 
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1. 
2. 
3. 
4. 
5. 
6. 
Address 
City/State/Zip 
Delta Dental Plan of California 
100 First St. 
San Francisco, CA 94404 
PMI Dental Health Plan 
12898 Towne Center Dr. 
Cerritos, CA 90703 
Hospitality Deatal Plan 
P.O.&x6950 
San BernardiiiO, CA 92408 
PacifiCare Dental and VISion 
14471 Chambers Rd. 
Tustin, CA 92780 
WeUPoiat Dental Senkes 
5155 Camino Ruiz., Ste. A 
Camarillo, CA93011 
Uaited Concordia Companies, Inc. 
21700 Oxnard St., #500 
Woodland Hills., CA 91367 
Dattal Healtll Senkes 
Enrollment. 
Inland Empire 
Companywide 
658,427 
13.7 million 
135,059 
1.3 million 
124,000 
Member/Patients 
98,836 
1,126,633 
58,822 
2.452,727 
50,000 
6,300,000 
7. 3833 Allaotlc Ave. 
45,000 
115,000 
Loog Beach, CA 90807 
Ameritas Managed Dental Plan 
8. 151 Kalmus Dr., Ste. B 250 
Costa Mesa, CA 92626 
Safepanl Dotal Plans 
9. 95 Enterprise 
Aliso Vtejo, CA 92656 
Western Dental Services, Inc. 
10. 530 S. Main St. 
Orange, CA 92868 
Go1dea West Deatal & Vlsloa 
11. 888 W. Ventura Blvd. 
Camarillo, CA 93010 
42,461 
667,728 
42,000t 
1.2 million+ 
38,300 
323,999 
8,321 
229,261 
United Dental Care 2,000 
12. A Protective Life Company 2 million 
3111 Camino del Rio N., Ste. 1000 
San Diego, CA 92108 
Pnldattlal H~ Plaa or cat. IlK. na 
13. 40 W. Cochran, #200 5,537,544 
Simi Valley, CA 93055 
Smilecare Dental Group na 
14. 18101 Von Karman, Ste. 750 
Irvine, CA 92612 
Slaile Saver Dtntal.Piu 
15. 22144 Oarendon Sl. 
Woodland Hills, CA 91367 
Reach the Tooth/Reach the Tooth Gold 
16. 8310MagnoliaAve. 
Riverside, CA 92504 
na 
375,000 
10,000 
na 
Dental Plans 
Rnnketl hy Inlcmtl Empire Enmllmt"lll 
DentiSts. 
Inland Empire 
Companywide 
1,sn 
18,137 (CA only) 
43 
693 
5,729 
1,239 
34,760 
575 
54,000 
336 
2,709 
2,180 
14,210 
260 
2,073 
841 
9,325 
97 
12,000 
865 
50,057 
12 
65 
418 
4,010 
9 Offices 
Parent Company 
Headquarters 
Year Founded I.E. 
N/A 
San Francico, CA 
1955 
Delta Dental 
San Francisco, CA 
1968 
N/A 
San Bernardino, CA 
1979 
PacifiCare Health Systems 
Santa Ana, CA 
1972 
Wellpoint Health Networks Inc. 
Thousand Oaks, CA 
Highmark, Inc. 
Camp Hill , PA 
1983 
N/A 
Long Beach, CA 
1984 
Ameritas Life Insurance Corp. 
Lincoln, NE 
1886 
Services Offered 
HMO, PPO, Managed 
Fee-for-service 
DHMO 
Vision 
Network of Local Dentists, 
Otn Assist with PPO's and 
Self-Insured Plans 
HMO, Indemnity, 
PPO 
HMO, PPO, 
Traditional 
Fee-for-Setvice 
DHMO, PPO 
Fee-for-Service 
Prepaid, 
Reimbursement 
HMO, PPO, 
Indemnity 
Safeguard Health Enterprises, lnc.DentaJ HMO, Dental Indemnity, 
Aliso Viejo, CA Dental PPO, Network Leasing, 
1975 Administrative Services, Vision 
Western Dental Services, Inc. HMO 
Orange, CA 
1985 
N/A 
Camarillo, CA 
1974 
HMO, PPO, Indemnity, Dual Choice, 
Vision, TPA 
Protective Life Insurance Co. DHMO, Indemnity 
PPO Schedule, 
Discount Plans 
Birmingham, AL 
. 1907 
Prudential Insurance Co. 
Roseland, NJ 
na 
CDS 
Irvine, CA 
1993 
Signature Group 
Schaumburg, IL 
na 
DMO, PDO 
Traditional Dental 
HMO, PPO, 
Supplemental Insurance Plan 
HMO,PPO 
Dual Choice 
Talbot Insurance & Financial Services Enhanced Self-Funded 
Riverside, CA Dental Plan 
1997 
Top Local Executive 
Title 
Phone/Fax 
E-Mail Address 
Thm Peel 
MAY2000 
Director, So. Cal. Sales 
(562) 403-40401924-3 J72 
ncasales@della.org 
Thny Barth 
Sr. Vice President 
(562) 924-8311/924-8039 
Stephanie DkkiiiSOII 
Development 
(909) 888-6919/888-0468 
Harold Gornbien 
Account Executive 
{909) 328-6319/274·3023 
Rkbard Ashcraft 
Manager, Orp. Sales, S. Region 
(909) 888-8554/(818) 703-2848 
well point. com 
Kevin M. O'Toole 
Dir., S.C. Sales & Marketing 
(818) 710-5181{704-5033 
Dr. Godfrey PemeU 
President 
(562) 595-6000/427.0001 
Richard Hines 
President 
(800) 336-6661/(714) 437-5967 
Fabian Carrillo 
Executive Director 
(800) 204-0463/(949) 4254591 
fabianc@safeguard.net · 
Samuel Gruenbaum 
President/CEO 
(800) 417-4444/(714) 480-3000 
www.westerndental.com 
Dena Allchln 
Account Executive 
(888) 310-6140/(805) 987·2205 
rnarketing@goldenwestdental.com 
GraceThmey 
Regional V.P. 
(800)619·6996/(602) 263-0187 
grace _turney@protective.com 
Bryan Geremia 
Vice President · 
(805) 955-2331/955-2330 
bryan.geremia@prudential.com 
Aaron A. Mishkin 
Dir., Sales & Marketing 
(909) 689-1462/(714) 708-5399 
Mark Johnson 
President 
(800) 333-9561/(818) 227-0412 
rcohen@smilesaver.com 
Michael O'Connor 
Vice President 
(909) 188·8500{788-2537 
moconnor@talbotcorp.com 
WD • Wou~ Not ~lose N/A=ND! Applicabk 114 = 1101 a\!Oi/oble. Tlu! informotion in the ~bove ~ist. lfas obtained from the companies listed To !he best of our knowledge the i11formotion supplied is accuraJe 
118 f1/ pre# tuM, Wlr~e eveTJ effort ullltUk to ensure the acCU1'fl? and lhoroughness of the ltst, OlfUSSIOIIS ami typographical errors sometimes occur. Please send corrections or addition.v 011 company lene~ 
to: The lnltuul Emp11e Business JourML, 8560 Vmeyard Ave., Suue 306, Rancho CucamtH&ga, CA 91730-4352. Researched by Jerry Strauss. Copyright 2{)()() Inland Empire Business Jour11111. 
T h l' B 11 11 k o f L i ., h a ' a i I a h ll' o n D i ., k • (' a II 9 U 9 - -1 X -1 -9 7 6 5 0 1- D 0 " 11 1 0 a d :\ 0 " f n 1111 " " \L T 0 p 1. i .., t. l" 0 111 
SECOND PAGE 3 
Pure Water-A Provider Top U.S. Clothing Retailers 
of Many Gifts for the Agree to Settle Saipan 
San Manuel Tribe Garment Worker Lawsuits 
by Audrey Martinez 
The last two or three genera-
tions of Americans have lived a 
better life than at the turn of the 
century. Back then, our society 
was still plagued with social stand-
ings that could keep the brightest 
or the most challenged within 
restricting walls defined only by 
money and class. Then suddenly, 
the days of poverty seemed to dis-
appear after World War II, and 
new economic stability and possi-
bility entered into the American 
Dream. 
Along with this opportunity, 
we saw new medical advances 
reduce infant mortality, while on 
the other end, parents and grand-
parents started living longer and 
more independent lives. 
Altogether, our lives were 
enhanced with remarkable discov-
eries like the television and many 
modern conveniences that, to our 
standards of today, seem almos.t 
comical. 
Life on the San Manuel Indian 
Reservation, located in the dusty 
hills of the San Bernardino 
Mountains, however, has only 
seen the poverty dissipate over the 
last 10 years. Too many Native 
Americans of my generation can 
tell you about life on the reserva-
tion prior to the onset of Indian 
gaming. 
With no running water or elec-
tricity, and only dirt roads, our 
homes were predominantly shacks 
without floors. Our grandparents 
never had the dream of being able 
to provide a better life for their 
c~ildren-a better education, a 
better chance in life as a skilled 
worker, a better home. The obsta-
cles were just too many and too. 
large. We see this even today in 
many of our Elders, who still have 
not adapted to the lifestyle that 
money can bring, choosing to live 
in some of the modest HUD homes 
orr the reservation. 
Historically, the change in the 
Native American legacy occurred 
m 1988, with a bipartisan 
Congress and then-President 
Ronald Reagan. They recognized 
Indian gaming as an opportunity to 
bring economic relief to the tribes 
while still honoring and respecting 
their rights as sovereign nations. 
Through the Indian Gaming 
Regulatory Act, they provided the 
guidelines that permitted tribes to 
enter into a new world as business 
owners and employers. 
Here on the San Manuel 
Reservation, we have been fortu-
nate. We have seen the benefits of 
a prosperous business reap new 
opportunities for our tribe. Our 
newest venture, the water bottling 
facility, is one such benefit. 
As we take our hard-earned 
resources and reinvest them back 
into tribal projects, we are provid-
ing a future for those yet to be 
born-something that previous 
generations were unable to do for 
us. 
As Native Americans, we 
honor and respect the ways of our 
ancestors who once lived through-
out the mountains of San 
Bernardino. They teach us to 
honor "Mother Earth" and her 
many gifts. Never did my parents 
ever imagine that our tribe would 
someday be able to share with the 
world a gift that lay underneath the 
dry and dusty foothills. Qnly 
because of economic planning and 
opportunity from Indian gaming, 
does our tribe have the resources 
to tap into this natural resource. 
In many cultures, water is 
cherished as the giver of life, a 
healer of sickness with properties 
to ease the pain of death. Today, as 
we become more health conscious, 
we marvel at water's healthy 
attributes and its life-sustaining 
ability. To me, as a member of the 
San Manuel Band of Mission 
Indians, water is not only all of 
those things but also one more. It 
has become another step forward 
in creating an economic stability 
that will protect our children for 
many generations. 
Jones Apparel, Liz Claiborne, and 
The May Company Support 
Groundbreaking Monitoring 
Program 
ment announced, the 17 companies 
will each make a one-time contri-
bution to a fund that will finance an 
independent monitoring program, 
as well as payments to workers, 
public education, administration 
costs and attorneys' fees. These set-
tlements will bring the total fund to 
approximately $8 million. 
Eight more leading U.S. cloth-
ing retailers - Calvin Klein Inc., 
Jones Apparel Group, Liz 
Claiborne Inc. , The May 
Department Stores Company, 
Oshkosh B-Gosh Inc., Sears, 
Roebuck and Company, Tommy 
Hilfiger USA Inc., and Warnaco, 
Inc.- have agreed to settle claims 
against them in a federal 
class-action lawsuit alleging sweat-
shop conditions in the garment 
industry on the Western Pacific 
island of Saipan, a U.S. 
Commonwealth. 
The announcement means that 
17 U.S. retailers have agreed to pay 
a total of $8 million in settlements 
and to .adhere to a rigorous system 
of independent monitoring at the 
Saipan factories of contractors who 
produce their clothing. The settle-
ment provides that in future supply 
contracts, retailers will require fac-
tories to comply with strict 
employment standards, including 
guaranteeing overtime pay for 
overtime work; providing safe food 
and drinking water, and agreeing to 
honor employees' basic human 
rights. The settlement agreement 
requires court approval and does 
not involve an admission of wrong-
doing by the defendants. 
That leaves The Gap, J.C. 
Penney, Target and Lane Bryant, 
among other defendants, who have 
not agreed to settle these claims. 
None of the primarily foreign own-
ers who actually operate the gar-
ment factories on Saipan have yet 
agreed to settle. 
"These settlements will dra-
matically improve the lives of 
thousands of garment workers on 
Saipan. The strict and independent 
monitoring established will insure 
that, in the future, rights will be 
protected and laws obeyed," said 
Jay Mazur, president of UNITE!. 
Under the terms of the settle-
"As a result of these settle-
ments, the first legally enforceable 
set of monitoring standards have 
been agreed to by retailers and will 
provide a model for the rest of the 
industry to follow," said Lora Jo 
Foo, an attorney with Asian Law 
Caucus and president of Sweatshop 
Watch. 
Verite, an Amherst, Mass.-
based non-profit group, will inde-
pendently monitor compliance by 
exercising far-reaching powers to 
oversee the conduct of contractors 
doing business with the settling 
retailers, including surveillance, 
announced and unannounced visits 
to facilities, and investigations of 
worker complaints. The monitoring 
body can provide for payment of 
back wages, reimbursement of 
impermissible recruitment fees, 
and even recommend the termina-
tion of contracts where a pattern of 
violations exists. 
Verite will report jointly to the 
retailers and to the plaintiffs in the 
two settled lawsuits. These include 
two international human rights 
groups, Global . Exchange and 
Sweatshop Watch; the Asian Law 
Caucus; and UNITE!, the labor 
union which represents many gar-
ment workers. Verite has extensive 
workplace monitoring experience, 
and. has previously served as an 
independent monitor under agree-
ment with Tommy Hilfiger USA 
Inc., among others. 
The two lawsuits at issue were 
filed in January 1999. One is a 
class actiori alleging violations of 
U.S. anti-peonage and indentured 
servitude laws and of international 
human rights law, initially filed in 
Los Angeles federal court and 
continued on page 46 
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Family's the Boss ... 
continued from page 17 
then focus on other aspects of your 
life - your family, your hobbies, 
etc. It's easy to distinguish work 
time from personal time. 
However, when you work at 
your family-owned business, having 
a distinct business role isn't always 
so easy. Typically, the senior or con-
trolling generation saw you grow up 
and may still regard you as the 
eight-year-old child who was afraid 
of the dark and who made mud pies. 
Even though you're perfectly quali-
fied to take on "adult" business 
responsibilities, your family mem-
bers may have a difficult time tran-
scending those previous family 
roles. As a result, it's not uncommon 
to see junior generation workers 
overcompensate at the business, in 
order to prove themselves. 
But even if the senior genera-
tion accepts the next generation's 
contribution to the family business, 
there are many other factors that 
cause excessive stress. Gaining 
respect from non-family employees, 
dealing with sibling or cousin rival-
ry, wanting to change the business 
but not being able to, and working 
with non-family employees, who try 
to sabotage the junior generation's 
success for their own needs, all add 
to the stress. In the end, it's enough 
to make you want to escape. 
one-time exemption of $650,000. To 
put it in better perspective; if your 
mother owns a business worth $10 
million , the government takes 
$5,142,500 upon her death 
($10,000,000 - $650,000) X 55). 
Since most families can't afford to 
pay that, many times they're forced 
to sell the business in order to pay 
the taxes. Although stressful, proper 
estate planning can alleviate this 
burden. 
Succession planning is just as 
stressful. While the senior genera-
tion wants only the most qualified 
people to become the next business 
leaders, they often have a difficult 
time choosing between the various 
family members. Rather than create 
tens ion among the family members, 
the senior generation often agonizes 
over the decision and puts it off for 
as long as possible. They are con-
cerned with showing favoritism and 
disrupting the family unit. It is 
extremely difficult for them to sepa-
rate business from family. 
The Stress-Free Family Business 
While the phrase "stress-free family 
business" may sound like an oxy-
moron, it's actually something you 
can move toward. The trick is to 
tackle the stress from both a busi-
ness and a personal perspective. 
Following are the four main ways to 
reduce and possibly eliminate the 
stress from any family-owned busi-
ness. 
Business Perspective: 
1. Schedule quarterly family busi-
ness meetings. 
should focus around estate planning, 
succession planning, and role plan-
ning. This is the time for every fam-
ily member to air his or her concerns 
about the business's future and lead-
ership. Sometimes these meeting 
can get heated, so you may want to 
consider having an outside modera-
tor step in . And in order to offer each 
family member development oppor-
tunities, it's a good idea to rotate the 
" meeting leader" designation. By 
giving every family member the 
opportunity to express concerns and 
learn about the business's issues in 
an efficient way, you're keeping 
everyone's stress level under control 
while keeping the business moving 
in a single direction. 
2. Hire an outside board of direc-
tors. 
Most family-owned businesses 
don't have an outside board of direc-
tors. However, if you want to bring 
in new values, new insights, and 
objectivity to your business, an out-
side board of directors is a must. 
When a business has a difficult deci-
sion to make, such as deciding 
which family member will be the 
next to run the business, an outside 
board of directors can offer objectiv-
ity and take the emotion out of such 
decisions. As a result, the business 
becomes more professional and 
more adaptable to changes. 
This is not to say that the board 
of directors has the final say on any 
decision. In fact, the final say 
should always rest with the family. 
However, when the family needs a 
fresh perspective to a familiar chal-
lenge, the outside board of direc-
tors helps · speed the business 's 
progress and keeps the business 
competitive. 
Personal Perspective: 
3. Simplify Your Life. 
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The biggest challenge with a 
family business is that your business 
and personal lives get merged. This 
puts you out of balance and can lead 
to an emotional burnout. In order to 
alleviate that stress, you need to 
simplify your life. 
Simplification is all about focus. 
It means leaving your work life at 
work and leaving your family life at 
home. I call this "compartmentaliz-
ing." When you focus on one task or 
role at a time, you're able to sepa-
rate yourself from any other task or 
role you may have. For example, if 
your dad is also the president of the 
company, you need to focus on 
treating him like the boss at work, 
and like dad at home. This allows 
you to have separate work and fam-
ily personas, while taking the stress 
out of business/family dealings. 
Delegation is another simplifi-
cation tactic. But delegation is not 
simply farming out your work to 
others; it's about setting up your 
support system and then determin-
ing which tasks someone else can 
better accomplish. If cleaning your 
house takes you away from other 
more productive or profitable tasks, 
then you need to hire someone to 
take over the cleaning - so you can 
focus on what's important. Not hav-
ing non-essential tasks to focus on 
greatly reduces your stress level. 
4. Learn to Say No. 
If someone tells you to do 
something outrageous, like jump off 
a 10-story building, you probably 
have "no" problem saying "no." 
However, when the request is more 
realistic, saying no becomes a chal-
continued on page 58 
Realize though, that things for 
the senior generation aren't always 
stress-free either. While they ' re in 
control and may appear to "have it 
all," their stresses come from deal-
ing with tough issues like estate and 
succession planning. If they want 
their business to continue after their 
death or retirement, they need to 
have the right plans in place. 
In order to open communication 
channels and increase everyone's 
understanding of business issues, 
you need to conduct quarterly far.ni-
ly business meetings. These meet-
ings should take place off-site and 
should focus only on the big busi-
ness issues related to the family. 
Small day-to-day operation issues 
should be avoided in order to keep 
the meeting on track. 
Coachella Indians ... 
The sad fact is that when a per-
son dies, the government takes 55 
percent of the person's estate, less a The main topics of conversation 
Top U.S. Clothing Retailers ... 
continued from page 45 
recently transferred to Hawaii. The 
other is an unfair business practices 
case filed in San Francisco Superior 
Court. 
The litigation will continue to 
be prosecuted against the Saipan 
factory owners and several other 
major U.S. retailers who have yet to 
settle. Plaintiffs are represented by 
the San Diego firm of Milberg 
Weiss Bershad Hynes & Lerach 
and the San Francisco firm of 
Altshuler, Berzon, Nussbaum, 
Rubin & Demain. 
continued from page 41 
Desert Blind & Handicapped 
Association. "They have made a 
tremendous difference." 
The Agua Caliente Band of 
Cahuilla Indians has always been 
active in the local desert communi-
ty. The tribe 's members are resi-
dents, customers, employees and 
employers in the area, and over the 
past eight years, tribal endeavors 
have been responsible for approxi-
. mately 1,080 jobs and $19.5 mil-
lions in annual economic activity 
which comes from the Spa Hotel 
and Casino gaming operations, now 
beginning its sixth year. 
"We are privileged to have 
loyal support from members of our 
community, local elected officials 
and others who back our efforts and 
make these donations possible," 
added Chairman Milanovich. "We 
are also proud of these organiza-
tions that are helping to make our 
community a safer and better place 
to live." 
Total 2000 Tribal Donation Con-
tributions: $1,088,500. 
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lVIANAGER'S BOOKSHELF 
Wisdo01 of the CEO 
"Wisdom of the CEO: 29 
Global Leaders Tackle Today's 
Most Pressing Business 
Challenges," by G. William 
Dauphinais, Grady Means, and 
Colin Price (Pricewater-
houseCoopers); John Wiley & 
Sons, Inc., New York, New 
York; 2000; 364 pages; $27.95 
A technocultural business 
revolution is taking place, and it's 
not yet clear who has won or lost. 
It may not even be a zero sum 
game. Then again, it might be the 
biggest zero sum game of all 
time. In round one, little start-up 
companies run by singul arly 
focused, highly competlltve 
geeks ate the lunch of traditional 
companies in the marketplace. 
The sheep seemed to have grown 
fangs and developed a taste for 
wolf meat. As the upstarts 
became high performers in the 
stock market, investors even 
began questioning the relevancy 
of a Dow Index dominated by the 
old line companies. The sheep 
appeared to have the wolves by 
the throat. 
That 's when the older compa-
nies, in and outside the U.S., real-
ized they might regain some 
advantages if they adopted the 
same management and marketing 
approaches as the new compa-
nies. Some began to buy large 
interests in the so-called hi-tech 
firms to gain seats on their 
boards. Others partnered with 
them in an attempt to co-opt them 
or snag their top people. Some 
did all three. It was essentially 
old wine in new bottles, but the 
strategy began to work. The old 
industrial empires were striking 
back. 
The revolution is global, 
because the communications 
technologies that gave it birth 
made it global. Even so, don't 
expect hordes of screaming 
MBAs to fill Wall Street, the 
Bourse, or even Tienamin Square, 
triumphantly waving copies of 
"The Wisdom of the CEO." 
That's partly because at 372 
pages, the book is too heavy to 
wave easily. Mostly it's because 
the book was written by three 
PricewaterhouseCoopers partners 
who analyzed a considerable 
number of their clients and deter-
mined that the CEOs who hired 
them were, not unexpectedly, 
founts of wisdom. 
The self-serving aspects of 
the book among co-authors, co-
publishers, and interviewees 
don't make "Wisdom of the 
CEO" a bad book. There are too 
many sound ideas and viewpoints 
for that. And, after all, CEOs of 
multinational organizations don't 
reach or keep their positions by 
closing doors when profitable 
ideas come knocking. 
Unfortunately, the good advice is 
sometimes offset by high sound-
ing concepts that are often trans-
lated into low behavior. Cutting 
cost , for example, by transferring 
the most labor intensive jobs to 
venues where sweatshops are the 
workplace paradigm. 
The interview of Lawrence 
Bossidy, chairman and CEO of 
Allied Signal Inc. , is typical. 
"I can provide some general 
recommendations for CEOs who, 
like myself, want not only to sur-
vive in the years ahead - but to 
succeed. 
• Take your relationships with 
customers and suppliers to a new 
level. 
• Constantly evaluate you r supply 
chain. 
• Outsource what is not a core 
competency. 
• Automate as many mechanical 
tasks as you can. 
• Constantly improve your prod-
ucts and the speed with which 
you can get them to market. 
• Reduce your working capital. 
• Educate your people. 
• Throw away your multi-year 
strategic plans; as soon as you 
complete them, they're out of 
date." 
There are better chapters, and 
there are worse. There's one 
where a CEO deliv.ers the kind of 
syrupy praise for co-workers that 
usually precedes a seven percent 
cut in the workforce. The words 
are so familiar it's enough to 
make a Pollyanna cynical. If this 
is truly the wisdom of CEOs, it's 
going to be a long business revo-
lution ... or seem like it. 
-Henry Holtzman 
Best-selling Business Books 
Here are the current top 10 best-selling books for business. The list is compiled based on information received from retail 
bookstores throughout the U.S.A. 
1. "Online Investing: How to Find the Right Stocks at the Right Time," by Jon D. Markman (Microsoft Press $24.99) (5)* 
Tips about how to invest while you're on the Internet. 
2. "The New New Thing," by Michael Lewis (Norton $25.95) (1) Stalking Jim Clark as he prowls Silicon Valley. 
3. "customers.com: How to Create A Profitable Business Strategy for the Internet and Beyond," by Patrician B. Seybold 
with Ronni T. Marshak (Time Business-Random House $27.50) (2) How to get new customers via the Internet. 
4. "The Millionaire Next Door," by Thomas J. Stanley and William D. Danko (Longstreet Press $22.00) (4) Millionaires 
are made of discipline, work, and frugality. ' 
5. "The Millionaire Mind," by Thomas J. Stanley (Andrews & McMee $26.95)** Millionaires give interviews about what 
makes them tick. · 
6. "Blown to Bits," by Philip Evans and Thomas 1. Winston (Harvard Business School $27.50)** How information tech-
nology transforms business strategy. 
1. "The Innovator's Dilemma," by Clayton M. Christensen (Harvard Business School Press $27.50) (3) How old line firms 
are brought low by high technology. 
s. "The E-Commerce Book: Building the E-Empire," by Steffano Korper and Juanita Ellis (Academic Press, Inc. $39.95) 
(9) How giants are built in electronic commerce. 
9. "Six Sigma," by Mikel J. Harry and Richard Schroeder (Doubleday $27.50)** How a new approach to quality control 
yields more profits. 
10. "How to Be A Billionaire," by Martin S. Fridson (Wiley $24.95) (7) Financial strategies of the newly minted billion-
aires. 
*(5)- Indicates a book's previous position on th~ list. 
** - Indicates a book's first appearance on the hst. 
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Inland Empire Restaurant Review 
The '01 Log Cabin at the North Woods Inn 
by Joe Lyons 
When there 's snow on the roof , 
there's a fire in the hearth! 
That o ld joke was invented by 
silver-haired men long before 
Pfizer started to make those little 
blue pills. It is an appropriate line 
at the North Woods Inn in Covina, 
because there is always now on 
the roof. Of course it's fake, but at 
night when the lights shine on it , 
you actually feel cold. Inside this 
giant log cabin, there a re stuffed 
animals on the walls and sawdust 
on the floor. It looks for all the 
world as if you have just stepped 
into the Great Northwest. 
The menu is very basic. Meat 
and potatoe<> and seafood. It has 
changed very little over the years, 
except , of course, for the prices. 
All of the dinners included 
two salads, including red cabbage, 
which I do not normally like, but I 
can ' t get enough here. You also 
get all of the incredible cheese 
bread you can eat, plus rice pilaf 
and baked potato. Most places 
make you chose between the two. 
Then, you get the whipped cheese 
butter, regular butter or mushroom 
gravy. 
Ask nicely, and you may get 
the gravy too. 
Seafood dinners include 
selections like cod, scallops, hal-
ibut, and swordfish. Chicken 
(broiled or fried) is also served. 
Meats include New York steak 
and filet mignon. 
As a matter of practice, 
because I have been here many 
times, I go for the combination 
plate. Broiled jumbo shrimp and a 
medium lumberjack steak 
($23.95). The spicy shrimp dipped 
into drawn butter actually tastes 
just like the lobster. 
My partner goes for the 
Australian Rock Lobster tail and 
steak ($34.95) but we also try a 
side order of the king crab legs. 
By themselves, the legs would be 
$24.95. 
There is also an impressive 
list of lumberjack size andwiches 
which I must confess I have yet to 
try, but they are on my list. 
It is important to note that 
the~c treats arc served as fast or as 
slO\\ as you like. If you arc in a 
hurry, the order goes right in and 
you cat. If you want to just crack 
open the complimentary bowl of 
peanuts and toss shells on the 
floor while you solve the prob-
lems of the world, then you can 
take your time. 
There are no reservat ions here 
and the giant log cabin has enough 
room to fit more than 300 people 
on a full rush like Mother 's Day. 
The point is that they are not as 
concerned with getting in two or 
three "seatings" per night as most 
places are. 
If you still have room for 
dessert, you need to try e ither the 
chocolate rum sundae or the 
blackberry sundae (both $1.95). I 
have actually gone to the North 
Woods just for the two dollar 
dessert. 
Some restaurants that I go to 
have very formal atmospheres and 
if I am in a coat and tie mood, I 
look for that. Some restaurants, as 
I have written before, have very 
informal atmospheres. Here at the 
North Woods Inn the atmosphere 
is comfortable. As I indicated, I 
can sit for three hours or more if I 
want and talk, nibble, toss shells 
and have another round. It is pos-
s ible here to arrive at 6 p.m. and 
not get around to the entree till 
nine, hy ch01ce. 
Be.,ides, orders this large 
should be savored and eaten s lowly. 
Tha11k to Jerry Ga!Jpau, 
C/earma11 \-North Woods /1111, 5.JO 
N. A zusa Al'e., Covina, Ca. Call 
(616) 331-N.J.J for huun. 
"The Winegrowers of the 
Cucamonga Valley" 
Galleano Winery 
Wine Tasting Daily 
Tours Every Sat. & Sun. 
Private Labeling · 
Custom Baskets & Mail Orders Available 
4231 Wineville Rd ., Mira Lorna, CA 91752 
(909) 685-5376 
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MEAD ON WINE 
Famed Wine Columnist, Jerry D. Mead, Dies in Carson City, Nev. 
Jerry D. Mead, 60, passed away at his home in Carson City, Nev. on 
April 12, of complications from cancer. Mead was a syndicated wine 
columnist -Mead on Wine; publisher of The Wine Trader; world-
renowned wine competition judge, and staunch consumer advocate. He 
judged competitions around the world, and founded the largest 
California-only wine competition- the Orange County Fair 
Commercial Wine Competition. 
Mead had recently completed his lOth "Jerry D. Mead's New World 
International Wine Competition" on Feb. 28. He always said that this 
event is the only competition in America, and maybe the world, to pit 
the best wines from each price cia s against each other, to determine an 
overall "best of quality" or "type." He also noted that it is the first 
American competition to offer not only bronze, silver, and gold medals 
for excellence, but also offers sponsored trophies recognizing the "Best 
of Class" and " Best of Show" wines. 
Mead came to his profession via a circuitous route. While working 
as a dispatcher for the Anaheim Fire Department, he began writing a 
wine column in 1971 for the Anaheim Bulletin, and it became syndicat-
ed in more than 12 newspapers. 
The Wine Trader, published six times a year, had attained a circula-
tion of 85,000 at the time of Mead's death. Hi advocacy for consumers 
resulted in his coining the term "the wine curmudgeon" for himself, 
which he playfully abbreviated to TWC. 
The "Jerry D. Mead New World International Wine Competition," 
based in San Bernardino, will continue in his honor. He will be greatly 
missed. 
Working With Startups Requires 
Different Approach 
by Michael Christe/man 
In the field of public rela-
tions, one of the toughest niches 
to work with is s tartups and 
small- or medium-sized business-
es that have never used a PR 
agency before. Often, the idea of 
a PR campaign, media list and 
developing angles, is new and a 
little intimidating for companies 
that don't actively pursue PR for 
themselves. 
When working with a client 
who is new to the practice of pub-
lic relations, it becomes nece sary 
to educate the client about PR 
before you can do anything else 
for them. The benefit for these 
compan ies with small marketing 
budgets using PR initiall y, is that 
they can stretch their money 
much further and reach more of 
their target audience than through 
advertising. 
I have often found that w)1en I 
am contacted by startups, they 
have heard of PR as a buzzword, 
but don ' t fully understand the 
process or what to expect. They 
might think that is it related to 
advertising or that I, as an agency, 
write an article about them and 
instantly have it printed wherever 
they want. 
This all holds true especially 
when working with smaller com-
panies. Many times the budget of 
these companies makes it hard for 
larger agencies to justify bringing 
these clients on from a financia l 
and personnel standpoint. With 
the continued growth and pros-
perity of the Inland Empire, how-
ever, startups are a growing niche 
of clients that often have some 
type of newsworthy information 
for our area, or their particular 
trade. 
The best attitude to adopt 
when taking on a smaller client or 
client who is new to PR is a 
"whatever it takes" approach. 
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Wine Selection 
! & Best Rab~~~ony 
Thomas Fogerty 
1997 Chardonnay $19.00 
Santa Cruz Mountains, 
California 
1996 Cabemet Sauvignon $25.00 
Nappa Valley, California 
Smith & Hook 
1997 Viognier $18.00 
Arroyo Seco, California 
1995 Cabemet Sauvignon $40.00 
Santa Lucia Highlands, 
Monterey, California, 
Masterpiece 
1996 Chardonnay $25.00 
Arroyo Seco, California, 
Masterpiece Edition 
Raymond 
1996 Cabemet Sauvignon $23.00 
Napa Valley, California, 
Reserve 
1996 Merlot $21.00 
Napa Valley, California, 
Reserve 
Quady 
1990 Port $22.00 
Amador County, California, 
Vintage Starboard 
1997 Black Muscat $12.00 
California, Elyssiurn 
NV Port $12.00 
California, Batch 88 
Starboard 
NV Vermouth $15.00 
California, Estate Bottled, 
Extra Dry, Vya 
NV Vermouth $15.00 
California, Sweet, Vya 
1997 Muscat $12.00 
California, Orange Muscat 
Essencia 
Prager Winery & Port Works 
NV Tawny Port $45.00 
Napa Valley, California, 
Noble Companion, 10 Year 
Old Tawny 
1994 Port $49.00 
Palodini Vineyard, Napa 
Valley, California, Royal 
Escort 
Kendaii-J ackson 
1997 Chenin Blanc $11.00 
California, Vintner's Reserve 
1997 Pinot Noir $16.00 
California, Vintner's Reserve 
1997 Sauvignon Blanc $20.00 
California, Grand Reserve 
1997 Fume Blanc $10.00 
California, Vintner's Reserve 
1997 Chardonnay $40.00 
California, Select Late 
Harvest 
1996 Merlot $42.00 
California, Grand Reserve 
1996 Pinot Noir $30.00 
California, Grand Reserve 
1997 Riesling $11.00 
California, Vintners Reserve 
Husch 
1997 Gewurztraminer $14.00 
Anderson VaHey, California, 
Estate Bottled, Late Harvest 
1997 Chenin Blanc $9.00 
La Ribera Vineyards, 
Mendocino, California, 
Estate 
1996 Chardonnay $22.00 
Anderson Valley, California, 
Estate Bottled, Reserve 
1997 Sauvignon Blanc $11.00 
La Ribera Vineyards, 
Mendocino, California, 
Estate 
1997 Muscat Canelli $14.00 
La Ribera Vineyards, 
Mendocino, California 
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POSITION SALARY 
Police Sgt. 89,033.83 
Police Lt. 102.417.92 
Spec. Pjcts Dir. 7,474.35 
Police Lt. 99,189.22 
Fire Engineer 73,903.72 
Fire Capt. 40-hr 80,745.84 
Police Sgt. 90,887.83 
Police Sgt. 93,970.99 
Police Sgt. 82,502.53 
Police Sgt. 86,942.68 
Police Sgt. 85,741.90 
Sys. Info Serv. Dir. 96,623.92 
Police Sgt. 85,423.84 
Fire Engineer 65,723.21 
Police Lt. 91,186.90 
Fire Prev. Inspec. 68,945.72 
Fire Fighter 66,275.93 
Police Sgt. 84,109.90 
Police Sgt. 88,688.71 
Fire Fighter 63,579.30 
Detective 77,007.98 
Fire Engineer 65,732.95 
Police Sgt. 82,324.15 
Fire Engineer 71,672.58 
Econ. Dev. Dir. 94,444.00 
Fire Engineer 72,231.80 
Police Sgt. 87,146.28 
Police. Corporal 65,109.23 
Fire Engineer 65,732.95 
Pol ice. Sgt. 87,751.26 
Fire Fighter 63,579.30 
Police Corporal 97,647.68 
Fire Fighter 66,275.93 
Fire Fighter 66,275 
Fire Fighter 66,275.93 
Fire Engineer 65,732.95 
Police Sgt. 8~,753.30 
Fire Fighter 61,365.86 
ReDevelopment Dir 92,131.66 
Fire Fighter 60,767.40 
Police Sgt. 80,946.32 
Fire Fighter 58,105.16 
Fire Fighter 60,767.40 
Fire Fighter 61,391.25 
Fire Engineer 55,969.40 
Fire Capt. 40-hr 65,203.85 
Fire Fighter 55,408.64 
Fire Fighter 63,579.30 
City Engineer 98,040.00 
Fire Fighter 58,459.32 
Library Director 88,435.50 
Fire Fighter 58,105.16 
Neigh.Revital.Dir 87,416.30 
Fire Fighter r60,009.54 
Fire Fighter 54,115.58 
Fire Fighter 63,579.30 
Fire Engineer 71,672.58 
Fire Fighter 57,389.83 
Police Detective 72,954.19 
CITY OF ONTARIO $110K CLUB 
OVERTIME 
11,477.36 
795.67 
0.00 
0.00 
13,206.38 
4,949.72 
5,294.22 
3,856.57 
15,694.25 
13,074.80 
11,356.60 
0.00 
14,823.01 
20,204.77 
201.74 
20,758.55 
20,081.36 
15,828.42 
7,822.73 
22,180.42 
29,024.03 
17,883.68 
13,515.70 
10,677.50 
0.00 
7,192.79 
4,535.48 
33,452.97 
17,628.41 
7,149.40 
19,050.34 
4,444.68 
15,714.83 
16,083.47 
15,539.23 
15,775.74 
862.72 
21,765.36 
• 0.00 
20,923.24 
11,836.21 
23,677.78 
20,152.29 
20,064.07 
25,693.95 
13,022.14 
26,945.30 
15,567.96 
0.00 
21,268.15 
0.00 
23,651.15 
0.00 
18,531.37 
27,819.85 
11,397.49 
2,066. 18 
20,296.24 
17,973.26 
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OTHER TOTAL 
34,079.01 134,590.20 
30,974.48 134,188.07 
36,566.17 134,040.52 
34,665.29 133,854.51 
46,663.73 133,773.83 
46,738.63 132,434.19 
35,110.71 131,292.76 
33,004.60 130,832.16 
32,394.81 130,591.59 
30,502.85 130,520.33 
33,199.26 130,297.76 
33,295.97 129,919.89 
29,291.90 129,538.75 
43,590.09 129,518.07 
37,986.80 129,375.13 
39,335.70 129,039.97 
42,583.09 128,940.38 
28,768.13 128,706.45 
31,930.71 128,442.28 
42,538.98 128,298.70 
22,072.84 128,104.85 
44,441.70 128,058.33 
32,113.95 127,953.80 
45,600.92 127,951.00 
31,744.31 126,188.31 
46,627.88 126.052.47 
34,181.77 125,863.53 
27,172.55 125,734.75 
42,250.56 125,611.92 
30,623.11 125,523.77 
42,381.07 125,010.71 
22,897.17 124,989.53 
42,960.15 124,950.91 
42,244.10 124,603.50 
42,292.97 124,108.13 
42,517.68 124,026.37 
33,196.65 123,812.67 
40,385.34 123,516.56 
31,118.06 123,249.72 
41,465.46 123,156.10 
30,220.27 123,002.80 
39,914.78 121,697.72 
40,668.06 121.587.75 
39,586.89 121.042.21 
39,299.03 120,962.38 
42,722.65 120,948.64 
38,386.39 120,740.33 
41,296.55 120,443.81 
21,700.07 119,740.07 
39,983.62 119,711.09 
30,837.42 119,272.92 
37,029.50 118,785.81 
31,089.59 103,184.56 
40,124.30 118,665.23 
36,711.64 118,647.07 
42,687.56 117,664.35 
43,459.39 117,198.15 
38,884.34 116,570.41 
25,210.09 116,137.54 
continued on page 53 
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Corporate spending in health care has risen 
rapidly in recent years. The expected cost for 
health care per employee each year will be 
S7 ,000 by the year 2005. 
The Health Insurance Association of America 
suggests that prevention is one of the best ways 
for companies to manage medical expenses. 
Employers can avoid unnecessary heal~h care 
costs when employees a re healthier. 
At Loma Linda University Medical Center, we 
offer health and fitness evaluations as well as 
on-site screenings. 
By choosing Loma Linda University Medical 
Center, vou and your employees will benefit 
from th~ service~ of one of the top health care 
providers in the nation. To reserve your on-site 
health screening o r to receive more information, 
please call: 
1-877-LLUMC-4U 
www.llu.edu 
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Because a 
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workforce is 
a healthier 
bottom line 
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Small business owners ... 
continued from page 18 
most rewarding chapters of a per-
son's life, she believes. But, for 
many people, the uncertainty of 
the amount of their retirement 
income clouds their sunny picture 
of the future . 
Will the money saved be 
enough, considering the amount 
taxes and inflation can erode a 
family's savings? McGuire ug-
gests a life insurance program, 
which can be structured to gener-
ate tax-deferred cash flow, as one 
of many options. 
"The most effective plan for 
your retirement," 'McGuire contin-
ued, "is a systematic savings pro-
gram!" We can direct transfer of 
funds to pay the. premiums on 
policies and products to fund your 
retirement plans. Before you 
know it, you won't even notice the 
transfers anymore, and you will 
have accumulated enough to help 
meet your goals. We have found 
that procrastination is the only 
thing that gets most people into 
trouble. The clock is ticking! 
Judi L. McGuire, CA Agent # 
OC68457, can be reached at the 
New York Life Insuran ce 
Company, 560 E. Hospitality 
Lane, Suite 300, San Bernardino, 
CA 92408; phone: (909) 888-
1315, ext. 451. 
-----------------------------------
CLASSIFIED ORDER FORM 
FAX 909·391·3160 
FAX or MAIL 
DISPLAY RATES: $70/inch; 1" min. LINE RATES: 
$11.65/line; 6 lines min. Avg . 30 characters/line. Frequency 
discounts available for BOTH display & line. CONFIDEN-
TIAL BOX CHARGE: $25/insertion. Box # will be assigned 1 
by the publisher. Business card ads can be purchased at a 
flat rate of $150. Fill out form below in full. Use additional 
sheet of paper for ad copy if needed . Type or print clearly. 
All ads must be pre-paid - no exceptions. Send check, 
M .O. , VISA, or M/C. Deadlines: 20th of the month pre-
ceeding date of issue. 
Catego~:-----------------------------------------
AdCopy: ______________________________________ __ 
Date(s) of Insertion: ---------------------------------
Name: __________________________________________ _ 
Company: ______________________________________ __ 
Address: ________________________________________ _ 
City, State: ---------------------------------------
Credit Card #: -------------------------------------
Exp. Date: ____________ ~P~h~o~n~e~: --------------~-----
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Winter Graphics South Wins 
Inland Empire Ad Club Award 
Winter Graphics South, a 
Temecula-based, full·service advertis-
ing agency, triumphed with 'Overall 
Best of Show' and five (5) additional 
awards from the Inland Empire Ad 
Club (IEAC) in the American 
Advertising Federation Addy® Awards 
annual competition. 
The ' Overall Best of Show' and 
'Best of Show Print ' awards honored 
Winter Graphics South for the 
Congressional Medal of Honor Society 
1999 National Convention marketi ng 
campaign. Designed for the 
Congressional Medal of Honor 
Convention Organizing Committee, 
the award-winning materials included 
the convention announcement poster, 
event tickets, and the Patriots Award 
Dinner program. 
Winter Graphics South also 
accepted a prestigious Addy® Award 
for the city of Ontario, Ontario 
International Airport, "Gateway to 
Southern California" brochure; and 
citations of excellence for the city of 
Ontario, "Technology: A Click Away" 
brochure and the California Housing 
Finance 1998-1999 Annual Report. 
With a consistent record of 
achievement in numerous regional and 
national design competitions, Winter 
Graphics South was awarded the 
IEAC's ' Best of Show' for the 
National Historic Landmark Mission 
Inn direct mail brochure in 1997, and 
Addy® Awards for the City of 
Temecula's "Right Fit" brochure in 
1998, and Riverside Convention & 
Visitors Bureau 's marketing campaign 
in 1996. The design work of Winter 
Graphics South also appears in design 
annuals both nationally and interna-
tionally. 
Established in 1987, Winter 
Graphics South has built an extraordi-
nary reputation for quality and creativ-
ity in the design field. The firm spe-
cializes in integrated advertising and 
marketing campaigns and materials, 
corporate identity packages and annual 
reports, and maintains long-term rela-
tionships with an impressive list of pri-
vate and public sector clients. 
Providing unique solutions to client 
design and marketing needs, Winter 
Graphics South can be reached by tele-
phone at (909) 693-0508. 
MANNERINO =~BRIGUGLIO 
L A W 
"Laws were made to be broken" 
Christopher North, May, 1830 
"Had laws not been, we ~ever had been blam 'd; for 
not to know we stnn 'dis innocence" 
Sir William Davenant 
1606-1668 
933 3 BASELINE ROAD, SUITE 110 RANCHO CUCAMONGA CA 91 730 
(909) 980-1100 • FAX (909) 941 8610 
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POSITION SALARY OVERTIME OTHER TOTAL 
Fire Fighter 66,275.93 7,375.14 42,128.65 115,779.72 
Fire Fighter 59,240.20 16,159.82 40,330.50 115,730.52 
Fire Fighter 58,105.16 18,471.74 38,894.45 115,471.35 
Police Sgt. 75,283.14 12,966.89 26,854.56 115,104.59 
Fire Engineer 58,371.49 16,925.96 39,770.70 115,068.15 
Fire Engineer 57,046.09 19,725.15 38,104.01 114,875.25 
Fire Fighter 58,105.15 17,147.71 38,818.01 114,070.88 
Police Officer 80,825.07 10,146.94 22,899.41 113,871.42 
Police Sgt. 85,571.44 314.16 27,735.95 113,621.55 
Fire Fighter 57,459.06 16,596.65 39,474.99 113,530.70 
Police Detective 73,075.52 18,657.30 21,613.05 113,345.87 
Police Corporal 67,124.42 26,191.04 19,695.68 113,011.14 
Fire Captain 57,033.14 17,221.74 38,711.09 112,965.97 
Police Sgt. 75,596.51 10,283.94 26,644.64 112,525.09 
Planning Dir. 90,894.45 0.00 21,452.06 112,346.51 
Fire Fighter 55,408.64 18,635.12 37,899.97 111,943.73 
Fire Fighter 54,115.58 21,197.68 36,627.83 111,941.09 
Police Corporal 61,352.64 31,016.18 19,459.59 111,828.41 
Fire Fighter 60,801.80 11,837.87 38,990.71 J 11,630.39 
Fire Fighter 63,579.30 5,484.07 42,344.68 111,408.05 
Fire Fighter 58,105.16 13,418.99 39,314.42 110,838.57 
Police Officer 56,859.15 33,924.85 19,729.43 110,513.43 
Fire Fighter 58,459.32 12,361.06 39,463.32 110,283.70 
Police Corporal 63,644.85 25,591.06 21,011.44 110,247.35 
Fire Fighter 56,283.88 15,771.94 37,749.29 109,805.11 
Police Detective 78,398.12 3,564.81 27,821.83 109,784.76 
Pol ice Officer 68,583.16 22,352.02 18,330.71 109,265.89 
Police Detective 71,545.91 17,752.67 19,819.92 109,118.50 
Police Detective 71,454.91 13,557.54 23,801.50 108,904.95 
Police Corporal 65,150.09 24,071.15 19,270.23 108,491.47 
Fire Fighter 56,283.88 14,872.44 36,985.87 108,142.19 
Police Officer 63,291.01 22,101.56 21,080.32 107,372.89 
Police Officer 59,215.83 24,609.36 23,350.59 107,175.78 
Police Detective 65,856.91 20,169.94 20,543.42 106,570.27 
Fire Fighter 54,094.12 14,284.11 37,734.75 106,112.98 
Police Corporal 66,412.90 16,632.23 22,802.27 105,838.40 
Police Detective 72,954.19 12,624.80 19,735.57 105,314.56 
Fire Fighter 58,105.16 10,137.65 36,983.94 105,226.75 
Police Corporal 67,438.64 15,661.80 22,048.97 105,149.41 
Police corporal 66,242.78 13,194.05 25,703.89 105,140.72 
Fire Fighter 56,283.88 10,915.87 37,458.88 104,668.63 
Fire Fighter 54,263.48 15,160.50 35,193.16 104,617.14 
Police Detective 72,188.37 12,913.29 18,948.70 104,050.36 
Police Detective 75,514.39 8,123.08 21,342.54 103,980.01 
Fire Fighter 60,80180 ' 4,229.35 38,661.36 103,692.51 
Police Detective 75,976.26 7,537.78 20,011.09 103,525.13 
Police Officer 56,668.95 23,179.49 23,406.91 103,255.35 
Gen. Serv. Dir. 84,730.45 0.00 18,453.91 103,184.46 
Police Corporal 65,286.92 13,772.46 23,642.89 102,702.27 
Fire Fighter 54,115.58 12,384.25 36,110.38 102,610.21 
Police Officer 59,139.77 20,760.59 22,649.04 102,549.40 
Police Corpora 64,949.73 19,113.54 18,382.20 102,445.47 
Police Corporal 60,502.13 19,912.49 21,8598.15 102,273.77 
Police Detective 77,104.58 3,977.98 21,000.85 102,083.41 
Fire Fighter 56,283.88 7,211.45 38,276.69 101,772.02 
Police Detective 75,296.35 4,279.52 21,855.10 101,430.97 
Police Officer 54,643.95 25,519.44 21,228.48 101,391.87 
Police Corporal 54,642.81 11,512.69 23,488.41 101,343.32 
Police Detective 73,365.48 7,52.34 20,451.50 101,329.32 
Assl City Engineer 81,773.56 0.00 19,257.40 101,030.96 
P~lice Corporal 66,818.51 12,723.99 10,561.16 100,103.66 
•Otb Cos . p . 40lk t ·b tions education reimbursements, uniform allowances, professional dues, car allowances, etc. 
ec ts. enstOn. con n u • I b . f th full . . . 
•*"'-•-• Cos ...: and other costs to reflect the tota cost tot e ctty o at -time pos~tton. 
1\luu t: The total of salary, ove ... rne 
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Riverside County Mobile 
Bus Washing, 30019 
Westlake Dr., Menifee, CA 
92584-8016, Darryl Palmer 
Riverside Pump Svc., 27590 
Airstream Way, #1147, Sun 
City, CA 92585-9525, 
Suzanne Mucklon 
Roadrunner Golf Cars, 269 
Wild Horse Dr., Palm Desert, 
CA 92211-3220, Tom 
Houshar 
Robert Kincaid, 2990 I 
Gifhorn Rd., Menifee, CA 
92584-8617, Robert Kinca1d 
Robert Rives & Assoc., 15 
Via Valverde, Cathedral C.ty, 
CA 92234-15:.?.8, Kathleen 
Rives 
Rock, 16532 War Cloud Dr., 
Moreno Valley, CA 92551-
2525, Roxceola Collen 
Rodeo, 794 Libby Dr., 
Riverside, CA 92507-2514, 
David Barnekow 
Roots, 2609 Pres1d1o Ln., 
Corona. CA 92879-7899. 
William Preston 
Roses Candy Delights, 2148 
Sunridge Cir, Rivers1de, CA 
92503-660 I, Norman 
Dew mer 
S & C Business Svc., 637 
Copenhagen St., Hemet, CA 
92545-2308, Sheryl Carne 
S AD D Racing, 16075 
Rawhide Ln., R1vers1de, CA 
92504-9585, James Cardey 
S I C, 20S6 Evanston C1r., 
Corona. CA 92881-7244, 
Edward Godwm 
Saffell Construction & 
Management, 41637 Elk Run 
Dr., Murrieta, CA 92562-
2216, Michael Suffell 
Salt of The Earth Human 
Resource, 6157 Darcee Dr., 
Rivers1de, CA 92509-6273, 
Lome Gnffin 
San Jacinto Golf Center, 550 
S. Warren Rd., San Jacinto, 
CA 92582-3724, David Kruse 
San Remo Trading 
Company, 24859 Mattus 
Way, Moreno Valley, CA 
92551-4011 , Remo Falabella 
Sandpiper Mgmnt Svc., 
78483 Calle Huerta. La 
Quinta, CA 92253-2372, 
James Montgomery 
Sandwich Com, 4026 Mount 
Vernon Ave., Riverside, CA 
92507-4804, Moon Lee 
Sandy's Generator 
Servicing, 30637 Bayport 
Ln., Menifee, CA 92584-
8976, Jesus Sandoval 
Renaud 
Sav A LifPius, 21492 Mazie 
Ave .. Perris, CA 92570-9098, 
Patnck Lawson 
Schaffer Tile & 
Construction, 4526 Clyde 
Way, Riverside, CA 92509-
3362, Clyde Schaffer 
Serrato Realty Investments, 
2007 Parkridge Ave., Norco, 
CA 92860-2873, Alejandro 
Serrato 
Seven Friends Investment 
Co., 37862 Pineknoll Ave., 
Palm Desert, CA 92211-2127, 
Bernard Schatz 
Shepherds Home Care For 
The Elderly, 13343 Bambi 
Ct., Moreno Valley, CA 
92553-3289, L. Chong 
Shurtliff Drywall, 220 I 
Caballeros Rd., Norco, CA 
92860-2506, Robert Shurtliff 
Siggys Restaurant, 38496 
Calaveras Rd., Temecula, CA 
92592-8901, James Stavrak1s 
Sign Shop, 33094 Red Rock 
Cir., Memfee, CA 92584-
8744, Lisa Zuyen 
Smart Club, 64250 Dora! 
Dr., Desert Hot Spnngs, CA 
92240-1135, Mary Terry 
Smith Electric, 12800 Quinta 
Way, #A, Desert Hot Springs, 
CA 92240-4852, Steven 
Smllh 
Smith Realty & Mortgage, 
39938 Chalon Ct., Temecula, 
CA 92591-2030, Larry Sm1th 
Snap On Tools, 19933 
Promenade Cir., Rivers1de, 
CA 92508-3249, Kent 
Llllibndge 
So Cal Financial, 31 55 E. 
Escoba Dr., Apt. 292, Palm 
Spnngs, CA 92264-5562, Pete 
Snyder 
So Cal Roofing Svc., 32081 
Corte La Puenta, Temecula, 
CA 92592-6380, James 
Magnin 
So Cal Security Systems, 
73829 Smoke Tree Ct., Palm 
Desert, CA 92260-6149, 
Steven Brackett 
Sock Doc, 23103 Wing Elm 
Cir, Wildomar, CA 92595-
8657. Rita Swi~her 
Soft Pro Computer Training 
Center, 2557 Chauncy Pl., 
RiverSide, CA 92506-4563, 
Jere Fox 
Soft Winds, 40237 Holden 
Cir., Temecula, CA 92591-
1613, Jennifer Sieben 
Sar TraDSC:ription, 28834 
McAbee Ave., Moreno Valley, 
CA 92555-8215, Susan 
Sound Body, 30317 Stargazer 
Way, Murrieta, CA 92563-
6837, Kurt Lundell 
South Coast Systems, 3338 
June a., Riverside, CA 
92503-0905, Mukhtar Baig 
Southland Svc., 9430 Corral 
St., Riverside, CA 92509-
4916, Duncan Johnston 
Southpark Builders, 36374 
Indian Knoll Rd., Temecula, 
CA 92592-8464, Michael 
Cady 
Southwest Celluar Access, 
1270 Los Robles Dr., Palm 
Springs, CA 92262-4126, 
Cleatus Kindlund 
Southwest Wood Products, 
41797 Shady Ln ., Hemet, CA 
92544-6499, James Gutierrez 
Southwestern Pool Svc., 
22840 Calcutta Dr., Sun City, 
CA 92587-75 13, Scott Meyer 
Sparkle, 2726 5th St., 
Riverside, CA 92507-4100, 
Davene Holtmann 
Sparkling Pool Svc., 49005 
Marimba Ct., La Quinta, CA 
92253-2415, Brett Banta 
Speed Motors, I 0380 
Magnolia Ave., Rivers1de, CA 
92505-1808, Mostapha Zidan 
Sports Outlet, 2770 W. 
Devonshire Ave., Hemet, CA 
92545-5007, Chang Kang 
Spots 8 Gone Carpet Care, 
1470 Satinwood Ct., 
Riverside. CA 92501-1877, 
Bruce S1mmons 
Stenger Ames, 38676 
Tand1ka Trl., Palm Desert, CA 
92211-7086, Glenna Stenger 
Steven Uraine Architect, 
28362 Vincent Moraga Dr., 
Temecula, CA 92590-3655, 
Steven Ura1ne 
Strategic Geriatric Options, 
2161 Sam\ Lawrence St., 
Riverside, CA 92504-5304, 
Mavernie Mitchell 
Stronghold Engineering 
Inc., 3421 Gato Ct.. 
R1verside, CA 92507-<>SOO, 
Beverly Ba1ley 
Succinct Office Solutions, 
32009 Camino Nunez, 
Temecula, CA 92592-6343, 
Suz1 Harb 
Sulor Arts, 67150 Ovante 
Rd., Cathedral City, CA 
92234-3461, Lawrence 
BustmannSun City Coin 
Gold and Silver, 32480 
Lmdenberger Rd., Memfee, 
CA 92584-9252, Ronald 
Fischer 
Sundek of Desert, 191 
Figuaro Dr., Palm Springs, 
CA 92264-6443, Alan Weaver 
Superior Masonry, 7429 
Lakeside Dr., Riverside, CA 
92509-5354, Anthony, 
Cipponeri 
Susies Ungerie, 13915 Day 
St., Moreno Valley, CA 
92553-8257, Sangki Chong 
System Technologies, 810 
KJlmarnock Way, Riverside, 
CA 92508-6077, Norman 
Barto 
T & A Realty, 6340 Vonnie 
Ct., Riverside, CA 92504-
1413, Tony Choi 
T & K Enterprises, 932 
Cornerstone Way, Corona, CA 
92880-5491, Anthony 
Pennello 
T & P Clothing and 
Accessories, 4278 Acacia 
Ave., Norco, CA 92860-1206, 
Derrick Soto 
T & R Trucking, I 053 6th 
St., Norco, CA 92860-1444, 
Tommie Maroney 
Tacomienda, 855 S. 
University Dr., Riverside, CA 
92507-6090, Libia Nevarez 
Tamarisk Landscape, 68170 
Bella Vista Rd., Cathedral 
City, CA 92234-5615, 
Roberto UriosyegUI 
Tanyas Pooch Caboose, 
39125 Diamond Valley Rd., 
Hemet, CA 92543-9620, 
MAY2000 
Tanya Bain 
Taqueria Don Amigos, 
50903 Suncrest St., Apt. D, 
Coachella, CA 92236-3337, 
Grande Pacio 
Taqueria El Tirantes, 68300 
Ramon Rd., Ste. 10, 
Cathedral City, CA 92234-
3368, Carlos Lara 
Tax Ease, 3447 Edinburgh 
Ave., Apt. 6, Riverside, CA 
92507-3820, Culinderia 
Bennett 
Telsor Corp., 42181 Avenida 
Alvarado, Ste. B, Temecula, 
CA 92590-3429, Frank Simon 
Temecula Motor Cars, 
39912 Chalon Ct., Temecula, 
CA 92591 -2030, Nevil 
Parsons 
Temecula Trading 
Company, 45599 Caminito 
Olite, Temecula, CA 92592-
1200, Sue Thorfinnson 
Ten Bears, 3916 Broadmoor 
St., Riverside, CA 92503-
4014, Donna Dungee 
Terry's Kitchen, 4614 Solo 
St., Riverside, CA 92509-
Coming Soon 
. tbe June Issue 
Cotning ,n 
biNLAND EMPIRE I us1ness 1ourna 
•ts your compny oa OUR tl\t? It SPACE RESERVATION 
sbould be!! If you tblak your comp•· 
ay qualllk's to be Included oa aay or DEADLINE 
tile juae lists nd yoa bave aot 
~lved a simple qaestio .. alre from May 20 
lt~latld Empir~ Busi,.~ss Jourt~al, 
please coatact: 
(909) 484-9765 
For information call: 
(909) 484-9765 
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4022. Adzura Frljochic 
That's Great, 33934 Palm 
Lake Cir., Thousand Palms, 
CA 92276-4410, John 
Newman 
The Alliance Group, 1953 
Las Posas Rd., Corona, CA 
92882-3757, David Schneider 
The Avalon Management 
Group, 31608 Railroad 
Canyon Rd., Sun City, CA 
92587-9406, Eleanor Jones. 
The Barking Shark, 63679 
Cardinal St., Indio, CA 9220 I, 
Alejandro Hernandez 
The Brightside, 184 E. Paseo 
Florida, Palm Springs, CA 
92262-7208, Marilyn 
Kauffmann 
The Country Rose, 30895 
Avenida del Reposa, 
Temecula, CA 92591-1751 , 
Naomi Viselli 
The Culinary Plan, 22886 
Canyon Lake Dr., Sun City, 
CA 92587-8003, Valerie 
Zlendick 
The Cum Rag Co., 3603 
Jefferson St., #147, Riverside, 
CA 92504-3521, Dean 
Keeling 
The Hernandez Company, 
31149 Corte Alhambra, 
#2562, Temecula , CA 92592-
5465, Pascual Hernandez 
The Jericho Water 
Company, 10406 Indiana 
Ave., Apt. I 54, Riverside, CA 
92503-5397, Lloyd 
Lutheringer 
The Klean Cloth Company, 
3418 Ridgecrest Dr., Corona, 
CA 92881-8352, Tyrone 
Harris 
The Lake Cntry Club Sales, 
41905 Boardwalk, Ste. X, 
Palm Desert, CA 92211-9092, 
Pro Realty & Invest Inc. 
The Paint N Paper Lady, 
33310 Skylark Dr., #748, 
Lake Elsinore, CA 92530-
6440, Lisa Craver 
The Pleasure Connection 
Luxury, 28179 Fruitwood 
Dr., Menifee, CA 92584-
8717, Robert Moreno 
The Pluto Group, 24069 
Chatenay Ln., Murrieta, CA 
92562-1901, Stanley Pluta 
The Rockland Company, 
1970 Trevor Ln ., Corona, CA 
92881 -7464, Lisa Allgood 
The Trainers Angel, I 0 I 0 La 
Terraza Cir., Apt. 307, 
Corona, CA 92879-7992, 
Robert Von Zabern 
The Wet Look, 25431 Clover 
Glen Cir., Murrieta, CA 
92563-5354, Eric Hueter 
The Window Guy, 52230 
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Avenida Martinez, La Quinta, Temecula, CA 92592-1005, Steven Elder Boykms 
CA 92253-3299, Timothy Chris Werner West Coast Svc., 344 I 0 Loi A & D Transport, 494 S. 
Bloom Triangle Termite & Pest Ln., Temecula, CA 92592- Macy St., Spc. 5, San 
The World's Biggets Barber Control, 35685 Carissa Ct., 9115, Juan de Dios Llamas Bernardino, CA 92410-0102, 
Shop, 427 Bond Dr., Perris, Wildomar, CA 92595-8689, Western Bankers Group, Alberto Escalona 
A & G Trucking, 577 N. "D" CA 92570-1753, Margarita Michael Edwards 254 Gracefield Way, 
Reynolds Trinity Tax Svc., 356 Mary Riverside, CA 92506-6133, St., Ste. 112F, San 
Three Beaz Used And Rare Ln ., Hemet, CA 92543-5969, Kathryn Wright 
Bernardino, CA 92401-1344, 
Books, 1478 Le Conte Dr., June Higa Western Chemical, 5870 Kevin Wilson 
Arlington Ave., #91188, A & M Flowers, 733 Valadez Riverside, CA 92507-5984, Triple J Cleaners, 72790 N. 
St., Apt. B, Upland, CA Steven Graziano Sunrise Way, #ISS, Palm Riverside, CA 92504-2037, 
Tiffin Restaurant, 529 Springs, CA 92262, John Alan Koch 
91786-3418, Alfonso Alfaro 
Hamilton Dr., Corona, CA Quinn Whiskers N Paws, 324 N. A & T General Building 
92879-5852, Mohammad Twice Is Nice, 26520 Palm Canyon Dr., Palm 
Construction, 7465 Henbane 
Ashraf Ridgemoor Rd., Sun City, CA Springs, CA 92262-5642, 
St., Rancho Cucamonga, CA 
Tile Pros, 30830 Stern Dr., 92586-2727, Dorothy Benne\\ Kenneth True 
91739-9731, Jose Rivera 
Menifee, CA 92584-9208, Ultimate Woodworks, 885 Williams Independent Auto 
A 1 Comfort Air, 701 W. 
Rock Ridge Ct., Corona, CA Repair, 14169 Martinique Buena Vista St., Barstow, CA Joel Rizzo 92311-2614, Harold 
Tim Burkett Trucking, 92880-9238, Danny Ponce Dr., Moreno Valley, CA 
Unique Aircraft Interiors, 92553-2914, Yong Kim Hernandez 15341 Spyglass Dr., Lake 
Wizcat Advisors, l 39 AAA loti. Svc., 11108 Elsinore, CA 92530-1215, 4010 Lorita St., Riverside, 
Turquoise Dr., Perris, CA Banyan St., Alta Lorna, CA Timothy Burkel\ CA 92509-2631 , Juan Dela 
Tip Top Barber Shop, 12443 Cerda 92571-4713, Gael Sladky 
91737-9124, Iqbal Javed 
Universal Tile, 42170 Sarah Wm Daniell Fine Art, 406 A C G, 25142 Aspen Ave., Deep Valley Trl., Moreno 
Way, Temecula, CA 92590- N. Palm Canyon Dr., Palm Lorna Linda, CA 92354-3537, Valley, CA 92555-5431, 
3401 , Paul Phillips Springs, CA 92262-5657, Sean Lee Leroy Ward A Gift Solution, PO Box 
Tipton Transcription, 205 S . Universal Tile & Mehdi Fallahian 
Fabrication, 42170 Sarah Women of Destiny, 11247 2307, Lake Arrowhead, CA Belardo Rd., Apt. A, Palm 
Way, Temecula, CA 92590- Warmington St., Riverside, 92352-2307, Anita Hearne Springs, CA 92262-6344, 
3401 , Paul Phillips CA 92503-5809, Sanova A Sharper M Edge, 10271 Elaine Hauser 
Uprising Adventure Guides, Rapoport Mescalero Rd., Phelan, CA Today's Window Fashions, 92371-8492, David Matsell 
45625 Gleneagles Ct., 69844 U.S. Highway Ill , Ste. Wonder Disc Company, 40589 Sunflower Rd., #40, A Special Touch Cleaning, 
Temecula, CA 92592-6065, H, Rancho Mirage, CA Murrieta, CA 92562-5890, 13282 Desert Vista Dr., 
Christine Valdez 92270-2849, Jewish Adv. 
Top Duck Designs Svc., Travel Raymond Cruz 
Victorville, CA 92392-6801, 
Vaughan Enterprise, 9210 World Wide Professional, Donald Lester 10074 Delphi Ct., R1vers1de, 
Box Springs Mountain Rd., 39580 Bainbridge Cir., A Y U D A Attorney Svc., CA 92503-5426, Raymond 
Moreno Valley, CA 92557- Murneta, CA 92563-6834, 2575 Chino Hills Pkwy, #116, Henry 
0708, Charlene Vaughan Louis Defalco Chmo Hills, CA 91709-5116, Top Tow, 9649 Bellegrave 
Venomwear, 40895 V1sta Wow Sales, P.O. Box 3733, Guillermo,Lopez Ave., R1verside, CA 92509-
Mumeta, Murneta, CA Riverside, CA 92519-3733, Abkal Www Abkal Com, 2646, John Obrien 
92562-5929, Jerri Boswell David Crawford gg19 Topaz Ave., Hesperia, Topaz Pool & Spa, 5 1870 
Vera Search, 32148 Rock Xpert Communications, CA 92345-8013, Simon Avenida Villa, La Quinta, CA 
Elm Dr., Wildomar, CA 2344 E. Tahqullz Canyon Gonzales 92253-3 J 73, Dustin Arnold 
92595-8030, Denise Knig~t Way, #5, Palm Springs. CA Accounting & Tax Resource, Toshiba Business Solutions, 
Vic's Lawn Svc., 41295 Ladd 92262-7032, William 35011 Willow Springs Dr., 1159 Iowa Ave., Ste. I, 
Ct., Hemet, CA 92544-6385, Goodwin Yucaipa, CA 92399-5933, Riverside, CA 92507-2112, 
Victor Olvey Yassco Construction, 42 William Warner Matthew Thullen 
Visions West Window & Bella Firenze, Lake Elsinore, Accurate Roof Loading, Touching A Soul, 6581 
Doors, 32071 Corte Bacarro, CA 92532-0117, Kellie 6155 Palm Ave., Apt. 3505, Western Ave., Riverside, CA 
Temecula, CA 92592-6398, Hemminger San Bernardino, CA 92407-
92505-2125, Martha Solorio Brian Smith Yucca Valley Florist And 2094, William Nash Touchpoint, 38200 Via 
W M & K Sales, 1753 Gifts, 64946 Barnes Ct .. Adrenaline Motorcross Majorca, Murrieta, CA Greenview Ave., Corona, CA Desert Hot Springs, CA Park, 7250 Arrowhead Lake 
92562-8547, Gordon Bleil 92880-1298, Wayne Blundell 92240-1450, Catherine Rd., Hesperia, CA 92345-
Towaku, 771 S. Williams Walinetworks, 22412 Grove Brockman 7547, Jerry Doddy Rd., Palm Springs. CA 92264-
Rd., #1362, Wildomar, CA 2000 Art Creations, 22745 Adtek Computers, 1649 E. 
1546, Clifford, Bochner 92595-8926, John Wall Ramona Ave., Apple Valley, "G" St., Apt. 223, Ontario, Toyamasters, 1336 W. 6th Web Effex, 5657 W. Rim CA 92307-4136, Harry CA 91764-4442. Flaura St., Corona, CA 92882-3167, 
C.r., Rivers1de, CA 92509- Farnham Vanderstappen 
Cary Cecil 4968, Jean Fellous 3day Cal, 8440 Maple Ave., Advance Vacuum & Sewing, Transition by Design, 75620 Wells Trucking, 17411 Curt1s Ste. 101 , Rancho Cucamonga, 2122 Palm Ave., H1ghland, 
Calle del Sur, Indian Wells, Ave., Lake Elsinore, CA CA 91730-3873, Vanessa CA 92346-4504, Robert 
CA 92210-8577. Susan 92530-5817. Mark Wells Bendnx Glennon 
Hendnck~on West Coast Exhaust, 2526 3sonz Svc., 608 N. Madera Affordable Affection, 8649 
Transportable Case Supply Sen a St., Corona, C A 92882- Ave., Ontano, CA 91764- Hamilton St., Alta Lorna, CA 
Center, 40516 Via E.~trada , 6819, William Vancleave 4414, Hector Macias 91701-4512, Sandra Kunst 
Murrieta, CA 92562-3501, West Coast Satellite, 490 I 4positive Knowledge, 1604 Affordable Air 
David Rosenthal Green River Rd., Spc. 183, Fullerton Dr., San Bernardmo, Conditioning, 17891 Pine St., 
Tres Flores Apartments, Corona, CA 92880-0695, CA 92407-3349, Terry Hesperia, CA 92345-6239, 
31973 Paseo Parallon, 
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Rodney Woodard An as 98 Plu , 9710 Mesa St., Arrowhead 'frading Post, Vancouver Ave., Fontana, CA Pioneer Ave., Spc. 34, 
Aguilar Bakery, 1016 Jupiter Victorville, CA 92392-1806, P.O. Box 4301 , Blue Jay, CA 92336-0655, Chane! Redlands, CA 92374-1611, 
Ln., Crestline, CA 92325, Ana Amaya 923 17-4301 , Marie Harvey Weathington Richard Pulsifer 
Ignacio Aguilar Anderson Property Svc., Artistic Nail And Hair Be By Me Firewood, P.O. Bon Footwears, 14188 
AI Kon Distribution, 48938 51000 Canyon Rd ., Morongo Salon, 12053 Mariposa Rd., Box 1833, Crestline, CA Mendocino Ct., Fontana, CA 
Mojave Dr., Morongo Valley, Valley, CA 92256-9559, Ste. D, Hesperia, CA 92345- 92325-1833, Michael Harding 92336-3608, Cheng Teng 
CA 92256-9243, Albert Roberta Anderson 1616, Donna Hollmann Beaumont Market, 14125 Boone's Cleaning, 329 Craven Andy's Kung Fu San Soo, Artworks, P.O. Box 403297, Los Robles Ct., Rancho Artesia Ave., Yucca Valley, 
Aleantar & Sons, 2159 1322 N. Corona Ave., Hesperia, CA 92340-3297, Cucamonga, CA 91739-2125, CA 92284-1606, Helen Boone 
Magnoha Ave., Ontario, CA Ontario, CA 91764-2214, Donald Palmer Hitendra Patel Brightwork Publishing, 
91762-6047, Ramon Alcantar Andrew Sura Associates Bail Bonds, 1126 Beautiful Nails, 7748 San 8824 Monte Vista Rd., 
Aleka Concrete, 9032 Angwin Consolidated, 11254 W. Foothill Blvd., Ste. 180, Francisco St., Highland, CA Phelan, CA 92371-8516, 
Amaryllis Ct., Fontana, CA San Mateo Dr., Lorna Linda, Upland, CA 91786-3776, 92346-5631, Lang Chiem Mark Moseley 
92335-4293, Gonzalo CA 92354-3226, William Lawrence Gonzales Benefit Options, 4424 San Brown Family Partnership, 
Gonzales Soloniuk Association Of Real Estate, Jose St., Apt. 32, Montclair, 1516 Linda Vista Ave. , 
Algobertos Taco Shop, Anthony Foof Warranty 936 San Jacinto St., Redlands, CA 91763-1760, William Redlands, CA 92373-5625, 
55315 Santa Fe Trl.. Apt. 2, Svc., 5842 Villa Dr., Alta CA 92373-6630, Steven Cook Janice Brown 
Yucca Valley, CA 92284- Lorna, CA 91737-2950, Smith Betty Marshalls Eldorado Budgetgear Com, 65911 29 
3132, Margarita Ruiz Anthony Larocque Associationresvces Com, Manor, 56925 Yucca Trl., Palms Hwy., #266, Joshua 
Alisas Piano Studio, 13002 Anthony's Leasing, 4733 29100 Whitegate Ln ., #152, Yucca Valley, CA Tree, CA 92252-5205, Jeff 
Haverford Ct., V1ctorville, CA Torrey Pines Dr., Chino Hills, Highland, CA 92346-6810, 92284-3752, Betty Marshall Stedifor 
92392-7234, Alisa Aslanyan CA 91709-7804, Martin Vernon Funn Bev's Bookkeeping Svc., Business Associates, 15637 
All Recycling, 850 N. Durber Asylum Books, 37411 15111 Pipeline Ave., Spc. Comanche Rd., Apple Valley, 
Oakdale Ave., Rialto, CA Antique Lam Wildwood View Dr., #40, 188, Chino Hills, CA 91709- CA 92307-3218, Garrett 
92376-4453, Alfredo Reproductions, 710 11th St., Yucaipa, CA 92399-9561, 2653, Beverly Wilkins Martin 
Gonzalez Redlands, CA 92374-3525, Wendy Cook Bheyrryscyon, 338 N. 6th Bysteve Music, 11469 Old 
All 'frade Decking, 1145 W. William Bayer Atlas Appliance, 508 E. 7th Ave., Upland, CA 91786- Bridge Ct., Fontana, CA 
Wh1ttlers Ln., Ontario, CA Apple Valley Acupuncture St., Upland, CA 91786-6744, 5331, Bryan Harris 92337-0848, Patricia 
91762-6715, Brent Mantooth Clinic, 19920 Sahale Rd., Richard Moulton Big G Installations, 919 N. Livingston 
Amera Clean, 15551 Skylark Apple Valley, CA 92307- Auto Body 2000, 325 I N. Verde Ave., Rialto, CA C & C Builders, 32291 
Ave., Fontana, CA 92336- 7204, Hyun Gi Tamarind Ave., Rialto, CA 92376-4158, Jose Gayton Avenue E, Yucaipa, CA 
4129, Wendy Ayal Apple Valley Blazers 92377-3657, Manuel Medina Billing Solutions, 3413 92399-1783, Jose Cartagena 
Ameribooks, 20800 U.S. Baseball Club, 13630 Automation Control, 4815 Cedarglen Rd., Ontario, CA C & D Fabworks, 7788 
H1ghway 18, Apple Valley, Pawnee Rd., Ste. 5, Apple Jadestone St., San Bernardino, 91761-0396, Georgina Pipeline Rd., Wrightwood, 
CA 92307-3528, Barbara Valley, CA 92308-5758, CA 92407-6854, Felipe Fontanilla CA 92397-9683, Gary 
Wilkerson Andrew Lucas Marquez Billoria, 1213 Overland Ct., Guernsey 
American Construction, Aqua Sweep Pool Svc., 6865 B & B Nurserytown, 10866 Upland, CA 91786-25 13, C DS Wholesale Tools, 508 
13424 Ironstone Ave., Lacey Ct., Chino, CA 91710- Larch Ave., Bloomington, CA Victoria Vann N. Imperial Ave., Ontario, 
Victorville, CA 92392-6281, 7301, Kurt Fe1erabend 92316-2710, Lucinda Smith Bishop Construction Svc., CA 91764-4084, Lillian 
Thomas Bell Ar Pro Roofing, 3640 N. B B B Enterprises, 1732 2916 Palm Ave., Highland, Murcia 
American Credit Lugo Ave., San Bernardino, Plaza Serena, Ontario, CA CA 92346-1970, Matt Le C L F Products & Svc. 
Association, 9007 Arrow CA 92404-1633, Mikel 91764-3117, Brenda Corbett Ve que Center, 63 10 Chino Ave., 
Rte., Ste. 240, Rancho Gustafson B D Consultant Group, Black Gilrs Gallery, 1363 Chino, CA 9 1710-4672, 
Cucamonga, CA 91730-4400, Aragon Industries, 2343 N. 12837 17th St., Redlands, CA Windsor Dr., San Bernardino, Gretchan Vetter 
Anthony Green Orange Dr. , Upland, CA 92373-7541, David CA 92404-5445, Sharon West C M S Painting, 11 798 Burl 
American Property Svc., 91784-1329, Joseph Aragon Schumaker Bloodies Clip Shop, 2235 S. Dr., Fontana, CA 92337-0549, 
29149 River Run Ln., Arriola And Son Tr-ucking, Baron Svc. Company, 8780 Augusta Pl., Ontario, CA Cory Swedelson 
Highland, CA 92346-3917, 13150 Olathe Rd., Apple 19th St., Alta Lorna, CA 91761-5771, Sharlene C M S Publishing & 
Douglas Stewart Valley, CA 92308-6 111 , Louis 9 1701 -4608, Mildred Reddig Simpson Contracting, 7522 Nye Dr., 
American Underground Arriola Basic Tool 'Company, 13995 Blue Morse Tr-ucking, 13066 #1309, Highland, CA 92346-
Entertainment, 932 Arrowhead Business Northstar Ave., Victorville, Pondera Ct., Victorville, CA 3743, Steve Peters 
Kensington Dr., Redlands, CA Systems, 5650 N. "D" St., CA 92392-9421 , Rosa 92392-8517, Thomas Cafe Nho, 2145 Redwood 
92374-4906, Timothy San Bernardino, CA 92407- Rodriguez Hathaway Ave., Ontario, CA 91762-
Summerfield 2669, Gary Saxe Basket Kase, 14539 Bluesky Enterprises, 140 W. 6345, Cuong Le 
Complaints ... Praise! Suggestions? E-Mail 1.;1s @ 
iebj@busjournal.com 
Thank you! 
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BANKRUPTCIES 
J . Osc~r Acevedo, Myrian J . 
Acevedo, fdba Acevedo 
Family Restaurant, 3450 
Washington St., Riverside; 
debts: $225,849, assets: 
$193,017; Chapter 7. 
Edward A. Allen, aka 
Edward Anderson Allen, 
fdba All Systems Go, 3088 
North "G" St., San Bernardino; 
debts: $47,251 , as~ets: 
$21,075; Chapter 7. 
Melinda Ruth Bird, dba 
Melinda Bird Cleaning 
Services, 634 W. Wilson St., 
Banning; debts: $93,675, 
assets: $61 , 730; Chapter 7. 
Daniel Bocock, aka Daniel 
John Randall, Sheryl Lynn 
Gittings, aka Sheryl Lynn 
Moss, dba Church Referrals, 
40607 Acacia Ave., Hemet; 
debts: $58,938, assets: $6,685; 
Chapter 7. 
Todd Allen Chambers Jr., 
Lachell Martin, Chambers, 
aka Lachell Diane Martin, 
faw Hi-Desert Games, 935 
Mesqu ite Drive, Barstow; 
debts: $147,927, assets: 
$102,612; Chapter 7. 
Donald R. Echlin, Susan K. 
Echlin, fdba Aeselin 
Antiques, 668 Edgar, 
Beaumont; debts : $127,095, 
assets: $136,650; Chapter 7. 
Robert Lee Eliason, fdba 
Top-End Performance, 45278 
Deep Canyon Road, #C201 C, 
Palm Desert; debts: $47,040, 
assets: $5,400; Chapter 7. 
Jerry Guzzetta, Letha 
Guzzetta, dba Pacific 
Techtronics, 3981 0 
Wildflower Drive, Murrieta; 
debts: $279,828, assets: 
$208,005; Chapter 7. 
John E. Hawkswell Jr., aka 
John Edgar Hawkswell Jr., 
Sumee L. Hawkswell, aka 
Sumee Uu Hawkswell, dba 
Power Wash, dba Hawkswell 
Family Day Care, 4231 
Ironwood Drive, Chino Hill ; 
debts: $261 21 1 assets: 
$196,980; Cha~er 7. 
Marvin Anthony Holman, 
fdba Bengal Enterprises, Inc., 
11978 Raley Drive, Riverside; 
debts: $500,000, assets: 
$105,500; Chapter 7. 
Donald Richard Marquis Sr., 
aka Don Marquis, Margo 
Claire Marquis, aka Margo 
Marquis, aw Don Marquis 
Graphics, 381 Old Toll Road, 
Blue Jay; debts: $1 ,023,283, 
assets: $573,902; Chapter 7. 
Edwin A. Mcintyre, fdba 
Mcintyre Consulting, 11639 
Arroyo Road, Hesperia; debts: 
$224,605, assets: $162, 760; 
Chapter 7. 
Curtis James Metheny, fdba 
M.D., Builders, fdba M.C. 
Plumbing, fdba M.D. 
Builders Developers, fdba 
Curtis Metheny Company, 
fdba M.D. Builders, Inc., 
23377 Gray Fox Dr., Canyon 
Lake; debts: $91 ,728, assets: 
$7, 150; Chapter 7. 
Amalia Meza, aka Amalia 
Meza Flores, aka Malia Meza 
Nevares, dba Tacomieno 
Restaurant, 855 University 
Drive, Riverside; debts: 
$305, 155, assets : $1 ,517,650; 
Chapter 13. 
Rick Jones Moreland, Usa L. 
Moreland, dba Ricks, Rotors, 
World Wide, 14510 Gayhead 
Road, Apple Valley; debts: 
$20,877, assets: $11 ,980; 
Chapter 7. 
Arthur Munoz, Carolyn 
Munoz, fdba Banker's 
Electric, 6163 Etiwanda Ave., 
Rancho Cucamonga; debts: 
$400,254, assets: $317,900; 
Chapter 7. 
Robert James Olcbawa Jr., 
Johanna Marie Olchawa, dba 
Olchawa Enterprises, dba R. 
J . Olchawa Engineering, dba 
J. M. Olchawa Acctg & Tax 
Service, 11773 Arless Dell, 
Grand Terrace; debts: 
$462,858, assets: $306,564; 
Chapter 7. 
Gary Wayne Packham, aka 
Gary W. Packham, aka Gary 
Packham, Frances Hildegard 
Packham, aka Frances H. 
Packham, aka Frances, 
Packham, fka Blanch~s 
Alterations, 43161 Port Mana 
Road, Bermuda Dunes; debts: 
$101, 110, assets: $10,910; 
Chapter 7. 
Palo Verde Valley Cinema 
Inc., dba Blythe Cinema 3, 
dba Blythe Cinema 4, 691 W. 
Hobson Way, Blythe; debts: 
$1,790,988, assets: $575,304; 
Chapter 7. 
Paul Martin Pederson, 
Penelope Lucille Pederson, 
aka Penny Pederson, fdba 
Dog ' n Cat Supplies, fdba 
PmP Vending, 31143 Outer 
Highway 18 South, Runnmg 
Springs; debts: $85,640, assets. 
$11 ,084; Chapter 7 
Ricky Wayne Pedersen, 
Darlene Kay Pedersen, dba 
Pedersen Electric, 12925 
S.V.L Parkway, Victorville; 
debts: $95,473, 
$14,175; Chapter 7. 
assets : 
Loren D. Pearson, Nedra F. 
Per son, dba Pearson's 
Trucking, dba Wendall's 
Trucking, dba Oak Hills 
Lounge, dba Wooden Nickle, 
7056 Topaz Ave. , Hesperia; 
debts: $200,332, assets: 
$172,325; Chapter 7. 
Raymond E. Peyton, fdba 
Real Communications, 3535 
Banbury Drive, #104, 
Riverside; debts : $45,548, 
assets: $9,285; Chapter 7. 
Robert N. Rindt, Patricia J. 
Rindt, dba B and P Mobil 
Truck Parts and Services, 
15181 Van Buren, Space 211 , 
Riverside; debts: $96,556, 
assets: $49,900; Chapter 7. 
Kenneth Ray Roberts, Diana 
Lynn Roberts, aka Diana 
Lynn Campbell-Roberts, dba 
Roberts Multimedia 
Photography, 36268 Village 
Road, Yucaipa; debts: 
$429,333, assets: $318,635; 
Chapter 7. 
Robert D Romo, aka Robert 
Romo Jr., dba R & R 
Remodeling, 956 Grand Ave., 
Colton; debts: $98,790, assets: 
$40,635; Chapter 7. 
Barry Charles Rushton, faw 
Ruffles Palm Springs Hotel, 
faw Raffles & Company, 291 
E Mel Ave., 271 , Palm Springs; 
debts, assets schedule not avail-
able; Chapter 7. 
Moses M. Sarinana, Kathy K. 
Sarinana, fdba Modern 
Tatoo, fdba Shopping Cart 
Recovery Service, fdba 
Fumar De Moises, 24375 
Jackson Ave., #207 A, Murrieta; 
debts: $33,210, assets: 
$47,225; Chapter 13. 
David Paul Sivewright Jr., 
Kristine Louise Sivewright, 
aka Kristine Graham-
Margason, aka Kristine 
Margason, dba Ideal 
Connections, 12400 Cypress 
Ave., Space 20, Chino; debts: 
$122,:! 15, assets: $65,959; 
Chapter 7. 
Perry Elsworth Stockw.ell, 
Rose Mary Stockwell, dba 
Perry's Plumbing, 9999 
Foothill , Space 55, Rancho 
Cucamonga; debts: $104,402, 
assets: $51 ,820; Chapter 7. 
Gregg David Stotesbery, 
Catherine Anne Stotesbery 
Landscape Maintenance, dba 
Gregg Stotesbery Landscape 
Maintenance, 190'-..>6 Sheffield 
St., Hesperia; debts: $114,095, 
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assets : $92,26 1; Chapter 7. 
Paul E. Strachan, Betty L. 
Stracha n, aka Betty L. 
Johnson, dba Paul's Flsh and 
Chips, 29305 Quiet Harbor St., 
Lake Elsinore; debts, assets 
schedule not available; Chapter 
7. 
Shawna S. Strange, dba SSS 
Enterprises, 34988 Juniper 
Ave., Yucaipa; debts: $10,331 , 
assets: $550; Chapter 7. 
Roger Lee Taylor, aka Roger 
L. Taylor, fdba Taylor 
Window Fashions, 1532 
Home Ave., San Bernardino; 
debts: $58,834, assets: $5, 170; 
Chapter 7. 
Ultra Shield Products 
International, Inc., 1400 B S 
Vineyard Ave., Ontario; debts: 
$1 ,978,474, assets: $120,555; 
Chapter 7. 
Vaco-Jarrett & Associates, 
California Limited 
Partnership, 336 Sierra Madre 
South, Palm Desert; debts : 
$787,000, assets: $1 ,489,000; 
Chapter I I. 
William Anthony Vernon, 
aka Wm Anthony Vernon, 
aka V. A. Vernon, aka Tony 
Vernon, Sheri Lynn Vernon, 
aka Sehri Vernon, aka Sheri 
L. Nicholas, dba Tony Vernon 
Painting, 14711 Cinnamon 
Drive, Fontana; debts: $92,323, 
assets: $8,650; Chapter 7. 
Shawn Edgar Washington, 
'fracy Washington, dba 
Shawn Washington 
Accountancy, fdba Advanced 
Business Group, 5704 
Applecross Drive, Riverside; 
debrs: $297,765, assets: 
$187,813; Chapter 7. 
John Lowell Weekley, dba 
Sound Bank, 851 Cenlral Ave., 
Redlands; debts., $245,298,: 
$159,000; Chapter 7. 
Kyung W. Whang, Kyung S. 
Whang, dba 12th Street. 
Laundry, 2255 Century, 
Riverside; debts: $150,382, 
assets: $227,625; Chapter 13. 
Dale Arden White, fdba ARJ 
Enterprises, 1017 E. Colton 
Ave., Redlands; debts: 
$102,300, assets: $44,109; 
Chapter 7. 
John Wayne Wilson, Karen 
Kay Wilson, fdba N. W. 
Photography, 218 D Grayson 
Way, Upland; debts: $32,257, 
assets: $16,420; Chapeer 7. 
Claudia K. WoiOdnd, fdba 
Wolfk.ind Enterprises, 38960 
Cale Herrnonsa #14, Murrieta; 
debls: $34,295, assets: 
$12, 780; Chapter 7. 
Matthew E. Worthing, 
Brandy C. Worthing, aka 
Brandy C. Munselle, dba 
Chip Medic, 19480 Palomar 
St. , Lake Elsinore; debts: 
$240,742, assets: S 188,360; 
Chapter 7. 
For total protedio~ 
rely on the first name 
~security. 
~[I]~~ 
tntnlooon F1ro CCTV Aa:no 
OdKtic. Alum MonolorintJ Control 
st- s,.t.mo s,-mo Sysl>omo 
~~[I] 
:S 
W~t're a leldins Nbonal 
SC<:Urity <"OmfWIY with n 
strong local ~tuwnt to 
prot«! you through w;e of: 
• Cost-<!'Hective S«Urity 
technolog-
• A full ranse of systo= 
capabil-
(800) 238-4636 
ADT-INFO 
• Sir.~ 111SQib!Lon •nd 
s.rvicr 
• Our own UL-Iisled central 
SUI Ions 
Call us today fOf' a FRF.E 
profetsioNl approlisal of 
your M'CUrrty ~ods. 
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Working With Startups ... 
continued from page 49 
When I begin working for a start-
up, it's not unusual for me to 
pitch angles and ideas that I 
would not normally pitch for a 
larger client. Newer local compa-
nies that are concerned with local 
PR can benefit from mentions in 
everything from chamber of com-
merce newsletters, to the local 
weekly hometown paper. For 
startups and companies that want 
to increase their exposure in their 
industry, pitching to trade maga-
zines is somewhat easier, with the 
only constraint being time spent 
- versus their budget. 
inquiries, more sales orders, etc. 
It also becomes easier to pitch the 
client because of the contacts you 
have made and the client's grow-
ing name recognition. The added 
bonus is that the increase in rev-
enue over time can then be used 
to spend more on public rela-
tions, targeted mailings and well-
placed advertisements. 
When local startups do begin 
to get coverage, they often begin 
to feel a small but immediate 
impact by receiving more 
At deadline ... 
continued from page 3 
lyzing, reformatting, and distribut-
ing information. 
Does the IRS Want You? 
Most people believe the IRS 
will not audit them, because their 
incomes are just too small, accord-
ing to an article published in the 
"Audit Protection Connection" 
written by Dan Walker, MBA, 
CPA, and CEO of the Audit 
Protection Institute. This is not 
necessarily true, Walker noted, as 
"one in 69 individuals with total 
incomes of $25,000 or less, who 
just file a short form 1040A, are 
audited. 
"Many of these returns include 
an earned income tax credit, and 
the IRS finds that a lot of mistakes 
are made in calculating and qual_i-
fying for that credit, so they spend 
a lot of time auditing this type of 
return. If you have a small business 
with less than $25,000 in gross 
receipts and file a small business 
schedule 'C,' you are in the highest 
audit risk category. One in 31 of 
these returns will be audited!" All 
in all, the vast majority of tax 
returns that show less than $50,000 
annual income, are most likely to 
be audited, and the average amount 
due is $5,943. 
While working for startups 
and smaller companies can some-
times feel more like desperate 
pleading than public relations, 
the rewards can feel wonderful 
provided it's economically feasi-
ble to work with such clients. 
Michael Christelman Public 
Relations can be reached at 909-
272-3363 on the Web at 
www.mcpublicrelations.com. 
"These statistics (from 1997), 
confirm what we learned during the 
Senate investigation of the IRS -
lower income taxpayers and small 
business owners are heavily audit-
ed. Why? Because they tend to be 
easily intimidated by the IRS; are 
not experienced at dealing with 
taxing authorities, and most cannot 
afford to pay for professional serv-
ices out of their own pockets." 
The Audit Protection Institute 
has established a Web site, the IRS 
Risk Evaluator, whic~ provides a 
confidential source for taxpayers to 
evaluate their own risks of an audit. 
Log on to www.taxinsurance.com. 
Verizon Wireless Donates 
Satellite Phones 
Verizon Wireless (formerly 
Airtouch Cellular) is donating satel-
lite phones and a year of free satel-
lite and cellular airtime to four sher-
iff's departments in Orange, Los 
Angeles, San Diego, and 
Sacramento Counties. The tri-mode 
Globalstar phones offer satellite, as 
well as digital and analog cellular 
service, and will provide emergency 
communications assistance for each 
department 's "search and rescue" 
team. The phones will supplement 
existing two-way radio communica-
tion in remote locations, such as 
canyons and mountainous regions, 
where traditional wireless service is 
unavailable or unreliable. 
Wells Fargo ... 
continued from page 27 
them out, and to working closely 
with the California Council of the 
Blind to improve ATM access for 
vision impaired customers." 
The California Council, with 
46 chapters statewide, is an affili-
ate of the American Council of the 
Blind. Four blind individuals; the 
Disability Rights Education and 
Family's the Boss ... 
continued from page 46 
lenge. Since most people are anx-
ious to please others, especially 
bosses and family members, saying 
no is an art rarely practiced. 
The next time your family busi-
ness demands more than. you can 
give, remember that you have to 
take care of yourself first. You sim-
ply can't handle everything. Say no 
gracefully while respecting the other 
person and letting him or her know 
that you care, 
For example, if your dad (who's 
also your boss) asks you to take on a 
new project that you know you can't 
handle, make him realize all you're 
currently doing. You may say some-
thing like, "I have all these other 
things I need to do. Can you help me 
prioritize what it is you think I 
should be doing?" Rather than just 
adding more to your load, let the 
other person help you determine 
which· things can slip. When you're 
not trying to be like superman, 
you ' ll feel your stress level decline. 
INLAND EMPIRE 
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Defense Fund, Berkeley; the law 
firm of Saperstein, Goldstein, 
Demchak & Baller, Oakland; and 
the Law Office of Elaine B. 
Feingold, Berkeley; also partici-
pated in the planning. 
In California, Wells Fargo- a 
diversified financial services com-
pany - provides banking, insur-
ance, investments, mortgages, and 
consumer finance from more than 
1,300 stores and other distribution 
channels. 
While being born into an entre-
preneurial family with a business 
already booming does have its 
advantages, just like any business it 
also has its fair share of challenges. 
But, by taking time for yourself and 
keeping your perspectives in order, 
you can survive the stresses that 
come with the territory. When you 
do, you'll enjoy all the rewards a 
family business has to offer. 
Laura-Michaud, MBA, is an expert 
on family business issues. As the 
third- generation family member for 
Be/tone Electronics, she helps hun-
dreds of family-owned operations 
through various issues specific to 
family businesses. She is also presi-
dent of The Michaud Group, a firm 
dedicated to bringing personal and 
business success to their clients. Ms. 
Michaud routinely conducts semi-
nars on customer loyalty, employee 
retention, personal growth and fam-
ily business topics. For a complete 
list of her topics or to inquire about 
any of her business building tools, 
contact The Michaud Group at 
630-927-5555. 
* NEWS & WEATHER 
* COMMENTARY 
*BUSINESS 
*FEATURES 
*HEALTH BREAK 
* SPOR,TS 
* ENTERTAINMENT 
* RESTAURANT REVIEWS 
The Inland Empire's 
only Local TV 
Newscast 
' 
ask your cable company 
where to find us! 1 
MAY2000 
Real Estate Notes 
Cummings, Inc. has entered into a 7-year lease, at approx imately 
$1,4000,000 with Iowa Riverside, fo r indu trial and office space at the 
Hunter Columbia Business Park in Riverside. Chris Hauso and John 
Boyer of NAI Capital Commercial represented both parties in the trans· 
action ... The Bradco Companies announced its recent acqu isition of 
Coldwell Banker Golden West Real Estate, a 17-year real estate fran-
chise in Barstow. Former owners, Bob and Thelma Hoffman, will remain 
in a sales capacity for an undetermined period .. . The City of Pomona 
Redevelopment Agency has entered into an exclusive negotiating agree-
ment with National Properties Group and Maya Theaters for the devel-
opment of a Maya cinema at the Pomona Ranch Plaza, a 35-acre region-
al power center anchored by Wal *Mart and Home Base ... Pasadena-based 
brokers, Craig Washington and Glenn Session have launched 
RealtyCity.net, " the world's first fully-automated Internet-based real 
estate company ... The SARES*REGIS Group and FSC Realty of Beverly 
Hills, recently began construction on Estancia at Mission Grove, a $22 
million development of 208 luxury apartment units in Riverside. The proj-
ect will be constructed by ·Regis Contractors and managed by the 
SARES*REGIS Group, with the first units planned for completion in late 
2000 .. .The Carleson Family Trust purchased an 8,000-square-foot, retail 
property in the amount of $1.3 million from Bowie San Bernardino, LP. 
Chris Holder, Burnham Real Estate Services ONCOR*International, 
represented the buyer and CapRate Properties represented the 
seller ... During the last two weeks of this year's first quarter, Investment 
Development Services Inc. (IDS) closed leases of more than 900,000 sq. 
ft. for space in state-of-the-art-distribution facilities throughout the Inland 
Empire ... Bridgestone/Firestone has leased an entire 323,000 sq. ft. distri-
bution building in the Jasmine Distribution Center. Brett Tremaine of 
Lee & Associates represented the tenant. Belden and IDS cooperated in 
representing the project owner, Adaya Asset Corporation ... National 
Distribution Center has subleased 175,000 sq. ft. of space from IDS for 
expansion in Corona ... AJA Investments has broken ground for its new 
development, Rancho Manzanita Homes, in Ontario ... The Ryan Plaza 
sold for $1,210,000. Drew Wetherholt and Donald Colvin of Marcus & 
Millichap's Ontario office, represented the principals ... The Cottonwood 
Apartments in Fontana sold for $9,500,000. Reza Ghaffari of Marcus & 
Millichap's Ontario office represented the principals ... Design firm J.ones 
& Jones, based in Seattle, has been retained by the Agua Cahente 
Cultural Museum to design its new museum ... The Ortis Family Trust 
sold 9.5 acres of industrial land along Arrow Route in Upland for 
$1,600,000. Daum Commercial Real Estate Services represented th~ 
seller. 
tU :r.t1l; l"Ya.t · m 
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SHUTTLE 
Door To Door 
Shuttle 
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It Doesn't Take a Lawyer! 
by Jack Mandeville 
The law library fo r San 
Bernardino County isn' t just for 
lawyers. In fact, the library, located 
at 401 N. St. in San Bernardino has 
a daily average of 104 patrons, 42 
percent of those being lay persons. 
The library also has two other coun-
ty locations. One is located in 
Rancho Cucamonga in the Law and 
Justice Center at 8303 N. Haven 
Ave, and the other location is in 
Victorville, behind the Roy Rogers 
Museum at 15455 Seneca Ave. 
The libraries are not owned or 
operated by the county, but by a 
board of trustees that is able to 
maintain a smooth-running opera-
tion. The funds to operate the 
libraries come from Civil Court fil-
ing fees - $23 from each one. 
The current board of trustees is 
comprised of: D. Elliott Whitlock, 
Esq. , , president; the Honorable 
Frederick Mandabach; Jules 
Fleuret; Rex Victor; John Wade and 
Raymond Van Stockum; Brian 
Simpson, Esq. and Charles 
Doskow, Esq. - who are appointed 
by the board of supervisors. The 
county law librarian is Carolyn 
Poston. 
The Law Library is home to 
more than 113,00 books; 14,023 are 
on electronic format (CD), etc. The 
library also has an often unknown 
department on the lower level 
known as Government Documents, 
headed by Marjorie Meritt. In 1984, 
the library became a Select 
Government Depository. Here, one 
can find everything from Senate 
Bills to automotive safety statistics 
published by the Department of 
Transportation. 
The Law Library for San 
Bernardino County is open Mon.-
Thurs., 8:30 a.rn.-7 p.m.; Friday 
from 8:30 a.m.-5 p.m., and 
Saturday from 9 a.m.-3 p.m. The 
library is free to use, however, no 
books may be checked out. Copiers 
are available at aU branches. The 
fibrary staff cannot give out legal 
advice, but can assist patrons in 
finding legal information. 
From famiJy law to bankruptcy, 
penal codes to eviction forms, visi-
tors are sure to find what they are 
looking for. As the quote on the out-
side of the library suggests- "It's 
not so much knowing the law, but, 
whe~ to find the law." 
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You ARE WHAT You KNow 
SUBSCRIBE NOW! 
Subscribe for two years to 
the Inland Empire Business 
Journal and receive 
complimentarily our: 
2000 Book of Lists Resource Publication 
(value: $30) 
Yes, I want to subscribe to the Inland Empire Business Journal 
0 One year $24 annual subscription 
0 Two years $48 subscription, plus complimentary 
0 1999 Book of Lists resource publication 
2000 Book of Lists only $30 + $2.50 shipping & handling 
Please send information about advertising in the 1999 Book of 
Lists 
·or, charge to my credit card: 0 Master Card []Visa 
Credit Card Number Exp. Date ______ _ 
Company _______________________________________ _ 
Name 
Addre~ss-----------------------------------
City/State Zip _____________ __ 
Phone# __________________________________________ __ 
MAKE CHECKS PAYABLE TO: 
INLAND EMPIRE BUSINESS JOURNAL, {909) 484-9765 
8560 Vineyard Ave., Ste. 306, Rancho Cucamonga, CA 91730-4352, Fax (909) 391 -3160 
-
~-..... 
--
Helping lluNieu II Good BuUieaa 
C.ll Toll FrM 177-19-HELPS for referrala 
to free and low-co.t ..me:. to help your 
buelneea 
cornnulity coleges 
MAY2000 
Save This 
Date! 
10™ANNUAL 
Chaffey College Foundation 
Pro-Am Golf Tournament 
Tuesday, June 6, 2000 
at the NEW 
SIERRA LAKES GOLF CLUB 
FONTANA 
Sponsorship opportunities 
and playing slots available. 
Information forthcoming, 
or please call the Chaffey 
College Foundation Office at 
909-941-2765. Chaffey College Foundation 
A chantable nonprofit corporation 
All proceeds are us~ to support Chaffey College operating programs, 
equtpment, and student scholarships. 
GROW THE COLLEGE OF BUSinESS 
~ PUBLIC ADMiniSTRATIOn 
Privat~ support promotes academic excellence in business education for the 
be"!eftt of our rE1gtOn . These benefits include academic standards that meet 
natt<;>l)al accredttatton, student scholarshiQs, and state-of-the-art technology, 
factltttes and programs a' Cal State, San Bernardino. Recent innovations at 
Cal State tncfude essenttal Qartn~rships between the business community and 
the untversity, a new lnla~~ Emptre Center for Entrepreneurship, the new 
Arrowhea9 La_b for ~unttes Ana_lyses, technologically advanced classrooms, 
and expenenttal l~amtng through Internships. Consider CHARITABLE GIFT 
.f.!,NNUITIES for pnvate supporf of Cal State, San Bernardino's mission and 
goals. 
In today's economic environment CHARITABLE GIFT ANNUITIES 
established through Cal State, San Bernardino offer these advantages: 
Benefits for donors 
Guaranteed income for life 
Partially tax-free income 
Benefits for Cal State 
EducatiOnal programs that meet 
highest national accreditation 
stondards 
Scholarships that provide graduates 
as today's workforce c;nd tomorrow's 
community leaders 
- -Ftnanciai resources to create innova-
tive partnerships for the economic 
advancement of the region 
There are many ways that you can contribute to Cal State. Federal tax 
laws ·specifically encourage charitable giving by making donations tax 
deductible. 
CALIPOIUIIA na-r. UIIIYIIIWITY 
aAN aiiiiNAIIDIMO 
The Opportunity for the Future 
For more information contact: • 
Lorri Kazlauskas 
();rector of Development 
College of Business & Public Adminastration 
Cal State, San Bernardino 
5500 University Parkway 
San Bernardino, CA 92407 
(909) 88CH295 
ema.t looikOcsusb.edu 
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INVESTMENTS & FINANCE 
THE GAINERS 
Top five, by percentage 
"1 .. 1-1 E LOSERS 
Top five, hy percentage 
Company Current Beg. of Point %Change Company Current Beg. of Point %Change 
Close Month Change Close Month Change 
Wastson Pharmaceutical Inc. 46.063 39.688 6.375 16.1 PFF Bancorp Inc. 14.000 15.500 -1.500 -9.7 
Life Financial Corp. 3.250 3.000 0.250 8.3 Kaiser Ventures Inc. 13.125 14.063 -0.938 -6.7 
CVB Financial Corp. 15.000 14.125 0.875 6.2 National RV Holdings Inc. 14.813 15.813 -1.000 -6.3 
Foothill Independent Bancorp 10.000 9.625 0.375 3.9 Channell Commercial Corp. 13.000 13.750 -0.750 -5.5 
Fleetwood Enterprises Inc. 15.188 14.750 0.438 3.0 American States Water Company 28.688 29.750 -1.063 -3.6 
.................................................................................................................................................................................................................................................................................................................................................... . 
~arne Ticker 4/25/00 3/31/99 ck Chg. 52 Week 52 Week Current 1:::\d~angt· 
Close Price Open Price Month High Low P/E Ratiu 
American States Water Co. AWR 28.688 29.750 -3.6 39.75 24.00 16.0 NYSE 
Channell Commercial Corp. CHNL 13.00 13.750 -5.5 21.00 6.75 12.6 NASDAQ 
CVB Financial Corp. CVB 15.000 14.125 6.2 23.70 13.25 12.9 AMEX 
Fleetwood Enterprises Inc. FLE 15.188 14.750 3.0 29.25 14.00 5.6 NYSE 
Foothill Independent Bancorp (L) FOOT 10.000 9.625 3.9 15.38 9.00 9.8 NASDAQ 
HOT Topic Inc. (H) HOlT 35.875 35.000 2.5 37.44 8.00 26.8 NASDAQ 
Kaiser Ventures Inc. (L) KRSC 13.125 14.063 -6.7 19.38 10.00 5.7 NASDAQ 
Keystone Automotive Inds. Inc. KEYS 6.000 5.875 2.1 19.50 4.75 6.3 NASDAQ 
Life Financial Corp. (L) LFCO 3.250 3.000 8.3 5.88 2.38 NM NASDAQ 
Modtech Holdings Inc. MODT 8.063 8.000 0.8 14.00 4.75 13.7 NASDAQ 
National RV Holdings Inc. NVH 14.813 15.813 -6.3 27.75 12.63 5.0 NYSE 
PFF Bancorp Inc. (L) PFFB 14.000 15.500 -9.7 23.75 12.25 7.0 NASDAQ 
Provident Financial Holdings Inc. PROV 14.188 14.063 0.9 20.56 12.56 5.2 NASDAQ 
Watson Pharmaceutical Inc. (H) WPI 46.063 39.688 16.1 48.00 26.50 27.4 NYSE 
Notes: (H)-Stock hit 52 week high during the month, (L)-Stock hit 52 week low during the month, NM - Not Meaningful 
..................................................................................................................................................................................................................................................................................................................................................... 
Five Most Active Stocks Monthly Summar·~· -'125/00 Duff & Phelps, 
Stock Month Volume (OOO's) 
Watson Pharmaceutical Inc. 12,843,100 
HOT Topic Inc. 4,736,000 
Fleetwood Enterprises 3,776,600 
Keystone Automotive lnds Inc. 1,695,800 
PFF Bancorp Inc. 1,015,100 
D&F/IEBJ Total Volume Month 26,368,600 
Advances 
Declines 
Unchanged 
New Highs 
New Lows 
9 
5 
0 
2 
4 
LLC 
One of the nation 's leading investment baakiag 
and finanaal advisory organizatiOns. All stock 
dala on this page is provided by Duff & Pbelps, 
LLC from sources deemed reliable. No recom-
mendation is intended or implied. (310) 284-
8008. 
Inland Empire Economic Partnership Assists in Acquiring DSL Services 
IEEP's technology coalition roundtable is meeting 
to discuss these issues, and to bring them to the atten-
tion of the service providers. ''In just a few short 
months, we are already making progress; so we're 
encouraged," Miggins said. 
A few months ago, the Inland Empire Economic 
Partnership (IEEP) introduced the concept of a tech-
nology coalitions roundtable to address the issue of 
Digital Subscriber Line (DSL) service throughout the 
Inland Empire. At the time, companies in the region 
were expressing concern that without DSL service, 
they would have to consider moving out of the region. 
Comprised of representatives from local business-
es, government, phone and cable companies, the IEEP 
technology coalition has already demonstrdted that its 
efforts are paying off. 
Omnivision, a Highland-based company, was con-
nected to the DSL service last week through the efforts 
of Pacific Bell, and has resolved it will stay in the area. 
The company, in fact, plans to double its number of 
employees over the next two years. 
"The DSL service will enable Omnivision's 
employees to download data, graphics and audio/video 
files at higher speeds, and for a company that deals in 
high technology this is crucial to its success," said 
Sarah Miggins, vice president of economic develop-
ment at lEEP. 
'The installation of this service throughout the 
region is extremely important for companies that are 
already here, and for those that will consider relocating 
to our region in future months and years," Miggins 
added. 
DSL service features on-line access speeds 100 
times that of the once cooventional 28.8 kilobit per sec-
ond modem. 
The roundtable meetings have included Pacific 
Bell, GTE, the San Bernardino County and Riverside 
County Economic Development Departments, in addi-
tion to local cities, counties and elected representatives. 
The I.EEP hopes to attract other concerned mem-
bers to become part of its technology coalition round-
table group, and to ensure DSL technology is soon 
available in all corners of the Inland Empire. 
For more information, contact Sarah Miggins at 
909-890-1090. 
• 
PAGE 62 • INLAND EMPIRE BUSINESS JOURNAL MAY 2000 
RESOURCE DIRECTORY 
I'"F~~·()~' 
E7C:>U~MR:T «;Ar..TR:I:21,._,E-
FOR ALL YOUR CORPORATE CATERING NEEDS 
FEATURING 
• Executive Lunches • Compan}' Picnics • Box Lunches/Mixers 
• Continental Breakfast • Grand Openings • Detivery/Full Service 
(909) 923-8030 • Fax (909) 923-8620 
/\, ll'c llll't I }, II/ /It'\ t I :_:,·[ t l \t ( 11//t/ 
t lit///( l {!I ll!ttl\l II Ill\[ llllf'lt'\\/1111 
BEST KEPT 
REAL ESTATE 
SECRETIN 
SOUTHERN 
CALIFORNIA 
Beautiful Sprim: Valley Lake 
http:/ /www.buysvl.com 
STRATEGIC INTERVENTIONS 
A Consulting Group 
DEVELOPING: 
Organizational Alignment 
Strategic Planning 
: Management Competencies 
: Workforce Planning 
• Performance Improvement 
CALL: 
( 800 ) 530-3231 
An Inland Empire Company 
With over 300 restaurants operating nationwide, Wienerschnitzel remains the industry's 
niche leader! If you're considering expanding your multi-unit restaurant or retail company, 
count on our demonstrated success for exciting franchise opportunities throughout 
California, the Southwest and Pacific Northwest: 
• Single and multi-unit opportunities 
• A comprehensive 6 week training program 
• Operations and advertising support. 
• Liquid assets requirement 100K. 
• Financing assistance through SBA 
For more mformation, send letter of interest or call Frank Coyle, Director of Franchise 
Development at: 
800-764-9353 ext. 609 
P.O. Box 7460 • Newport Beach, CA 92658-7460 
www.wienerschnitzel.com 
Your Home or Ours ... it's your choice 
Locattdon 
Hinoric Roule 66 
Call Now for Reservations 
909-466-1111 
8179 Spruce Ave, Rancho Cur.amonsa 
www.beslwestel n.c:omhleritageinnranclloc:ucamonga • &-maN: sales<4bwhi @aol.com 
Environmental Due Diligence 
• Personal Attention ~ • Rapid Turnaround 
• Professional Reports 
(949) 442-8341 
(909) 930-0999 
• 
• 
• 
• 
• 
• 
• 
• 
Euro{iean Craftsmanship at ci.f[ordable rates 
Electrfcat Painting 
Plumbing Roof Repairs · 
Carpentry Tile & Marble Work·-
•Marble Polishing Specialisr' 
Jerry BeiJ • Esl. 1970 
• 
• 909-943-0482 Pqer/meblle 909-508-4032 
MAY 2000 
I'J.fihj1·I§I·1ft.Ji·'·;r4BJ 
JOIN THE HIGH 
DESERT'S MOST 
PROGRESSIVE 
CHAMBER OF 
COMMERCE 
Just say "YES" when our rep-
resentative calls you, or contact 
the Apple Valley Chamber of 
Commerce 
(760) 242-2753 
UPLAND CHAMBER OF COMMERCE 
The Chamber of Commerce is PEOPLE ... dedicated to helping each other. 
Members of the chamber work in the following areas: 
• Business Services: 
Networking, referral service, educational seminars and low cost 
advertising . 
• Governmental Affa irs : 
We ensure that a united voice for business is heard at the Federal, 
State, County and City level. We are the "Watch Dog" on legislative 
matters that impact business. • 
• Eco n o mic Deve lo pment: 
The primary responsibility of the chamber is to create and support 
a positive business climate and to provide members an opportun1ty 
for growth and profit. 
• Commun ity Develop m ent: 
The leadership of the chamber is dedicated to the concept of a well 
balanced community. . 
Telephone ( 909) 931-4108 Fax ( 909/931-4184 
WISE ABO liT MAIL 
Fh-c rears ago nuT ctagk "~ 
hom lnlo a slow lmt shnplc J1106U.1 
system. I lc teamed "-.>' to flltXccl 
up mail, ancltn c11t tlunugh rKJ4tal 
rcgnJaUnns to make an cffccU\'C 
RU1Uing. 
~lam· posur.l changes later, our 
ca~lc Is sUit gmwtJlg In wt!Wiont. 
Oftcn Urnes. f'mart.cr then the Post 
Office. 
lf)1J1.t need hdp with n mall· 
ing fmm 5.000 to 5 ml111cm ph:ccs, 
We C"lln &ef\'C )'0\1 , 
We w111 help I!IClrt through 
the maze of postal n:gulaUnns. lo 
8&1\'C you the mosl money ~lblc 
We &en-c I.Auduceece that. mall 
nC"'"'SlcU.crs. magazln\.."8, pmtnn8. 
&elfinallcn, cata~s. or •nr other 
t),X of mAil . Our C'UStnmcra ht.-ncOl 
fmm c.~rkncL' \\'\: haw obu.Lnctl 
from worldng with the Post om(."\:. 
Let our \\1sdom hdp you work 
smarter nol hanlcr. 
· · · ·, Southern California y . 'Biniery & Ma.ifin!J_lnc._ 
"·~.· "~ ,' 10661 Business Dr., Fonlana, 9233? 
(909) 829-1 949 FAX (909) 829-1959 
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PROFESSIONAL 
WOMEN'S 
ORGANIZATIONS 
0 Professional Women's Roundtable (PWR Chapter of the 
National Assn. for Female Executives): Robbie Motter, Exec. 
Dir., 909-679-8048. 
0 Inland Empire National Association of Women Business Owners 
(IE-NAWBO): Anita Starks, President, 909-931-4441. 
0 Executive Women International, Inland Empire Chapter: 
Rebecca Sawyers, 909-799-1999. 
0 American Business Women 's Association, San Bernardino 
Chapter: Patricia Heacock, 909-427-1839. 
0 American Business Women 's Association, Redlands Chapter: 
Terry Brown, 909-793-1131. 
0 Women to Women Networking Group, Inland Empire: 
Patricia Heacock, 909-427-1839. 
0 Colton Business & Professional Women: Estella Aboytes, 
909-794-3633. 
0 Professional Women of Redlands: Theresa Lantz, 909-796-7419. 
0 East Valley Professional Women's Netwo~k: Terry Brown, 
909-793-1131. 
0 Rialto Business & Professional Women: Janetta Anderson, 
909-877-0625. 
0 Yucaipa Christian Business & Professional Women's Council: 
Sharon Orr, 909-820-2080. 
0 Womens Referral Service: Jo A Della Penna, 909-394-4603. 
This information was provided by " For You Magazine." 
IRCOIPOI8/IJ Now 
You can now incorporate in any 
state, including name reservation, 
by phone, fax, or Internet. Think 
of it. In less than 7 minutes, your 
small business can be enjoying 
big business benefits. Call now. 
·50 State Incorporations 
• Complete Services 
• Low-Cost Guarantee 
• Guaranteed Workmanship 
Laughlin Global, Inc 
www.laughlin-global.com 
sssn7o-o4oo 
Save Forever 
Self-employed? 
You pay a 1~.3% tax. 
INCORPORATED? 
You can pay ZERO ... 
Make over $50,000"? 
You've hit the 28% 
bracket. 
INCORPORATED? 
Pay only 15% ... 
Count the savings! 
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Boo of Lists 
TopList A llows You To: 
0 Print matlmg labels and follow-up reports. 
0 Create exportable text files. 
0 Load and use over 30 additional ·'Book of Lists." 
0 Plus more! 
TopList Is: 
0 Self-installing and menu prompted. 
0 Available for IBM/PC or computers 
0 Also available in ACf!-ready formats. 
It's Easy To Order. For fastest service, 
www.toplist.com 
or call (909) 484-9765 ext. 27 
Toplist@ St25 00 ea ,add 7 5% sales taxJsh•pp1ng and handling S3 50mext business day ($8 50) 
BUS~ IO .sU~IN£SS 
COUIUf.ll SERVICE 
'1: 
ONE WEEK ? SAME DAY 
. 
Ycu lrDa-Cwty bL5i1ess mail wl be pCked l4l ~ COliier 
lWICE a fB.J ard hard delvered on cu next I'Olie. 
.S."*-Awr·•n.~ 
• same Day Delivery • Special Messenger 
• Couriers • Bag Exchanges 
• Tailored Delivery Systems • Ovemlgtt Letter Service 
• Paroel DefMNY 
~LP. 
---For Service in the Inland Empire call: 
1 • 800 • GO • 4 • ICBM 
Serving all of Southern California 
MAY2000 
BUSINESS INFORMATION RESOURCES 
WEB SITES 
Aviastar Communications, Inc ............. http://www.aviastar.net 
Agricultural Export Program (AEP), Calif. Dept. of Food and Agricultu re 
................................................................ http://www.atinet.org/aep 
Ba nk@ H om e, Union Bank's Internet Ba nking Center 
................................................................ http://www.tdmi .com/ usa 
Business Ba nk of California 
................................................................ http://www.businessbank.com 
Califo rnia Sta te Government Home Page 
........... ........ ....................................... http://www.ca.gov 
Center for Interna tional Trade Development 
................................................................ http://www.resources4u.com/ci td/ 
C ity Business G uide C ITIVU Ra ncho C ucam onga 
................................................................ http://www.citivu.com 
Columbia C h ino Valley Medica l Center 
................................................................ http://www.cvmc.com 
F irst Fed er al Savings of San Gabriel Valley 
.......................... ...................................... http://www.firsrfederalsgv.com 
Giant I.E. RV ........................................ http://www.gtantrv.com 
I.E. Sm all Business Dev. Ctr ................ http://www.iesbdc.org 
San Antonio Community Hospital ..... . http://www.sa;h.org 
Small Business Developm. Center ........ http://ww'v-'. iesbdc.org 
U.S. P resident ...................... .................. http://www.whitehouse.gov 
E-MAIL A DDRESSES 
Bill Leonard ...... .................................... senator.leonard@ sen.ca.gov 
California Center for Health Improvement 
................................................................ cchimail@ aol.com 
Inla nd E mpire I nternational Business Associa t ion 
..................................................... ........... ieibatrade@ aol.com 
U.S. Government Printing Omce, GPO Access 
. 
............................................................... gpoaccess@ gpo.gov 
U.S. President ...................................... president~' whitehouse.gov 
BULLETIN BOARD SERVICES (BBS) 
lnformalll>n "\UbJCCI to change Yollhnul nol1ce and ;orne opcrato" nM) charge fees 
Alice's Wonderland: Amateur rad1o. PSion .1nd Renegade supp<Ht, CD-ROM, No R.IIIOS, On-line 
games, oiCII\e mt!.s .... lgc 0.1.\CS; (90<>) 5<l74l69 
Apple Ehte II: NetYoorked messagmg, on-hne games, transfers for Apple II and M.tc, 14.4 haud. 
(909) 3S<l-533K 
1M Blueprint~ fiBS: CAD·plolttng St!'o1ce; drop "DWG" Auto-CAD files, 7tppcd and lc<t file 
1n CAD hbroll}, 14 4 b.IUd, (310) 595-50!18. 
Mine and You,.., BBS: WWIV Networks, L11ge File, MSG Ba:.e. Games, Internet e-ma1l and Loc.ll 
Echos. Fees free; (760) 244-0826 . 
Ebix - Busines.-= Bu"nes.s managemcnl. 1.1bor 1.1ws, CPA 1\sues, hum.w re\Ources, employee ben· 
elits. 14.4 b.1ud, 24 hours, (714) 239·61l64. 
lnveo>torLink: Stock. commO<hty pnct!.s. real estate, daily news, personal finance. mutual funds, 
28.8 b.IUd, (818) 331-4611 
Mommadillo'~ BBS & Breakfast: WwivNct, E-ma.l, TradeWar<l\. Lord Scrabble On-hne, 14.4 
baud, (31 0) 432·2423. 
PC-Windowmaker BBS -A.U.G.I.E.: Computer user group club BBS, supporting IBM, AIJII and 
Mac downloads, on-hne games, RIP menus, 28.8 baud (909) 637-1274 
---------------------------------~ LIST YOUR BULLETIN BOARD 
NameofboMd ______________________________________________ ___ 
Phonenumber-------------------------------------------------
0 General Interest 0 Product support Modem speed ---------------
0 Spe~~:---------------------------------------------
E-mail services -----------------------------------------------
Fearures----------------------------------------------------
Fees ________________ _ 
Hours-------------------------------
Votce phone-------------------------------------------------
The lnl•nd Empare Bualnesa .Journal •• comptllng a hat of the local bullettn boarda If you 
w o uld like to have your board ancluded, hll out th•s coupon and marl 1t to Inland Emptre 
Bus •ne ss Journal Ann Bulletin Boarda. 8560 Vmeyard Ave Ste 30&. Rancho Cuc•monga 
CA 91730· 43S2 
8 Aging Parent Seminar (Session 1), will be held at Lorna Linda University Wong Kerlee 
Conference Center from II :30 a.m. to 
I :30 p.m. Some of the issues addressed 
will include legal, financial, housing, 
long-distance care and government pro-
grams. Cost $15 for both days. (Session 
II presented on May 15.) CEU credits 
available. Call 909-558-8596 to regis-
ter. 
8 The Inland Empire Economic Partnership Foundation (IEEPF) invites residents and members of 
the region 's business community to par-
ticipate in the third annual JEEP Golf 
Tournament, set for May 8 at the new 
Sierra Lakes Golf Club in Fontana. The 
event will begin with registration and 
lunc h from 10:30 a.m. to noon, a put· 
ling contest at 1 I :30, cart staging at 
12:15, and a shotgun start at 12:30 p.m. 
Dinner and awards at 6 p.m. will con-
clude the event. For more information, 
contact Margie Oswald at the JEEP 
Foundation, at (909) 890-1090, ext. 
236, or Tournament Director Debbie 
Hoffman at (909) 486-9544. 
1 ORobert Dickman will be the presenter for the May ASTD meeting on May 10, at the 
University of Phoenix in Ontario; 
11:30-12 p.m. lunch and networking; 12 
p.m.-1 presentation, and 1:30-4 work· 
shop. Cost for lunch and noon presenta· 
tion-$15 members, $20 for non-mem-
bers, cost for workshop on\y-$20 mem· 
bers, $25 non-members; cost for both 
lunch presentation and workshop-$35 
members and $40 for non-members. To 
register, contact Ann Ronan at aro· 
nan@som.llu.edu or (909) 558-8191. 
11 The Inland Empire Center for Entrepreneurship will present the first annual conference on 
Entrepreneurship and the Academy on 
Th urs., May I 1, at 8:30 a.m., in the 
Student Union Events Center at Cal 
State, San Bernardino. The theme for 
this year's conference is Building 
Bridges to the Fuwre: Connecting the 
Academy to the Entrepreneurial 
Community in the New Millennium. 
The keynote speaker is Dr. Bettye 
Burkhalter, an internationally-known 
educator and successful entrepreneur. 
For registration information contact the 
College of Extended Learning at (909) 
880-5981, ext. 310. 
13 The 70th Season fi nale for the San Bernardi no Sym pho ny Orchestra, 
"Choral Spectacular," may be heard a t 
the California Theater, 562 W. 4 th St., 
San Bernardino, CA . Cost: $15-individ· 
ua \; $25/couple; $5/students; a nd 
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$30/ family (2 adults and children). 
Order tickets by telephone, by calling 
909-381-5388. 
13 Annual Rose Show and Art Exhibition sponsored by the Temecula Valley Rose 
Society, and held at the Temecula 
Community Recreation Center; 30875 
Rancho Vista Road. Admission is 
FREE, although donations are greatly 
appreciated. The art show and boutique 
booths will open at 10 a.m. The rose 
show begins at 12:30 p.m. For addition-
al information, call 909-695-ARTS. 
18 The Palm Desert Chamber of Commerce Pre· Tournament Mixer (for the 6th annual 
Golf Tournament), from 5:30 p.m. to 
8:30 p.m., at lhe New Desert Willow 
Clubhouse in Palm Desert. For further 
information , including directions, please 
call 760-346-6111. 
19 The Palm Desert Chamber of Commerce is holding its 6th annual Golf Tournament at 
the Desert Willow Golf Resort, 
Mountain View Course. Check-in/ regis-
tration and continental breakfast will 
begin at 7 a.m., with an 8 a.m. scramble . 
Awards and prizes will be distributed 
during the 1 p.m. luncheon. Volunteers 
are needed from 7 a.m. to I p.m., for a 
variety of tournament activities. To 
obtain additional information regarding 
registration and cost, or to volunteer, 
please call 760-346-6111. 
00 
2o" Developing Managing Skills" workshop, conducted by the Service Corps of 
Retired Executives (SCORE), Palm 
Springs Chapter. The workshop will be 
held at the Palm Desert Public Library's 
community room, from 9 a.m. to noon. 
$20, in advance; $25 at the door. For addi-
tional information or free business coun-
seling from SCORE, call 760-320-6682. 
29The 8th Annual Rubber Duck Race to benefit the Olildren's Fund, will be held at the National 
Orange Show in San Bernardino, beginning 
at I p.m. Duck aooplions are $5 and are 
available at Baker's Drive-Thru Restaurants 
throughout the Inland Empire, as well as the 
Orange Show on the day of the event, from 
11 a.m. to 12:45 p.m. 100 percent of all dol-
lars raised, directly benefit the children 
served. Admission is FREE. For additional 
information or to volunteer, call The 
Childrens' Fund at 909-387-4949. 
13 A Lean Enterprise seminar, aimed at executive and mid· level managers, will present 
specific strategies for "Creating a Rapid 
Customer Response System," May 13, 
at the Ontario Marriott Hotel. Co-spon· 
so red by APICS--The Educational 
Society for Resource Management's 
Inland Empire Chapter Inc. and the 
California Manufacturing Technology 
Center (CMTC), the one-day seminar 
will run from 7:30 a.m. to 4:30 p.m. 
Call 5760 483-8467 for registration . 
SAVE THE DATE 
1 The fifth annual Coachella Valley Economic Development Summit will 
be held on May 15 from 2-4 p.m. at the 
Dora\ Hotel and Resort in Cathedral 
City. The theme for the summit this 
year is " Balancing Growth, 
Development and the Environment." 
Call s (60 779-4292 for reservations. 
1 Aging Parent Semtnar (Session II), held at Lorna Linda University Wong 
Kerlee Conference Center from II :30 
a.m. to I :30 p.m. For information call 
909-558-8596 (details listed in May 8 
Calendar entry). 
18 On Thur. May 18, from I to 3 p.m., Acker & Associates will present the first Inland 
Empire Airport Development 
Symposium at the Ontario Airport 
Hilton on Haven Ave in Ontario. Don't 
miss this important event. Seating is 
limited to 138 people. RSVP immedi· 
ately. Call (909) 987· 7043. 
18 Cattle Drive. The San Bernardino County Fair hosts 2000 Kicks on Route 
G6! . The 2000 Fair in Victorville will 
be the final stop of " this ornery bunch 
f beef" as it makes its way down the 
o • "II 
center of the fair; the Earp Society WI 
re-enact the "gunfight at OK Corral." 
Si nging, good grub and plenty of laughs 
are certain. Fair Admission: $6/13 yrs. 
and up; $5/military; $4/seniors; $3/kids 
(6 to 12), and FREfJkids under 6. For 
information contact Sherry Regner at 
760-951-2200. 
2~ --------------------------------------------------
May 12 The lOth annual Women and Business Expo is set for May 12, 2000 at the Ontario 
Convention Center. This dynamic expo will feature major keynote speakers, over two dozen 
breakout seminars, and tons of networking opportunitis:s. Sponsorship and exhibit spaces are 
already filling up. Call for further details. Contact (909) 484-9765. 
~----------------------1 REGULARLY SCHEDULED EVENTS 
I Monday 
I Business Builders of Rancho 
Cucamonga, weekly, 7 a.m. at Socorro's 
I Mexican Restaurant, 10276 Foothill Blvd., 
I Rancho Cucamonga. Membership: $25. 
I Contact: Dawn Grey, (909) 484-5244; Shirley Patrick, (909) 625-2386. 
I Personal Break Through/ Networking, 
I weekly, 7 a.m. al 7385 Carnelian St., Rancho Cucamonga. The club meets to discuss max-
I imiztng business and personal leverage, 
I Contact: Warren Hawkins, (909) 626-2681 or (909) 517-0220 (pager). 
I 
Thesday 
Business Network International, Inland 
Valley Chapter, weekly, 7 to 8:30 a.m. at 
Mimi's Cafe, 10909 Foothill Blvd., Rancho 
Cucamonga. Contact: Michael Bailey, (909) 
948-7650. 
Ali Lassen's Leads Club, Claremont 
Chapter, weekly, 7:15 a.m. at the Claremont 
Inn, 555 W. Foothill Blvd., Claremont. 
Contact: (909) 981-1720. Reg10nal office: 
(800) 767-7337. 
Wednesday 
Business Network International, Victor 
Valley Chapter, weekly, 7 a.m. at Marie 
Callenders, 12180 Mariposa Rd., Victorville. 
Visitors welcome. Contact: Jo Wollard (760) 
241-1633. 
Business Network International, Chino 
VaJiey Chapter, weekly, 7 a.m. at Mimi's 
Cafe, Spectrum Marketplace, 3890 Grand 
Ave., Chino. Contact: (909) 591-0992. 
Business Network International, 
Rancho Cucamonga Chapter, weekly, 7 a.m. 
at Plum Tree Restaurant, 1170 W. Foothill 
Blvd., Rancho Cucamonga. Contact: 
Michael Cunerty, (909) 467-9612. 
Toastmasters Club 6836, lhe Inland 
Valley Earlybtrds of Upland, weekly 6:45 
a.m. at Denny's, northwest corner of Seventh 
Street and Moun lam Avenue in Upland. Info: 
Nancy Couch, (909) 621-4147. 
The lnslttule of Managemenl Accountants 
Inland Empire Chapter, the fourth Wednesday 
of the month, 6:30a.m. at the Mission Inn, 3649 
Sevemh St., Riverside. Contact: Ester Jamora 
(818) 305-7200 Ext. I 06. 
The Rancho Cucamonga Women's 
Chapter of Ali Lassen's Leads Oub, weekly, 
7:15 a.m. at Mtmi 's Cafe, 370 N. Mountain 
Avenue. Info: Patricia Brookings, (909) 981-
4159 or (909) 594-5159. 
Thursday 
Business Network International, Victor 
Valley Chapter, meets every Thursday at 7 
a.m. al the Ramada Inn, Interstate 15 and 
Palmdale Road in Victorville. Visitors are 
welcome. For more infonnalion, call Rodney 
Sanders at (760) 953-7297. 
BOMNlnland Empire Monthly 
Meeting Thursday, March 9, 2000 12:00 
noon, Double Tree Hotel. Guest Speaker: . 
BOMA Californta Lobbyist, Les Spahnn, 
Legislative issues in property ownership 
and management. Cost: $30. Reservations: 
(909) 882-7868. 
Sunday 
Claremont Master Motivators 
Toastmasters Club, weekly, 6 to 7:30 
p.m. in the Jagels Building at Claremont 
Graduate School, 165 E. lOth St., 
Claremont. Contact: Chuck or Dolores 
Week, (909) 982-3430. 
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EXECUTIVE TIME OUT 
The Hotel Jerome Crown Jewel of Aspen 
by Camille Bounds, Travel Editor 
The Crown Jewel of Aspen, 
Cclorado is the world-renowned 
Hotel Jerome! A history to be reck-
oned with. 
The history of this $30,000,000 
museum masterpiece is as interesting 
as the area in which it resides. (A 
more complete picture of Aspen will 
be publishedjn the next few months.) 
Completed by Jerome B. Wheeler in 
1889, after the original developers 
abandoned the project, Wheeler 
decided to create the most luxurious 
and finest establishment, to match the 
"Ritz" in Paris. 
The hotel included 90 guest 
rooms, with 15 bathrooms, indoor 
plumbing, hot and cold running 
water, and the first elevator west of 
the Mississippi. The Hotel Jerome 
also had the distinction of being the 
first building in the West to have elec-
tric lights throughout. 
multimillion d Uar ~DO\ tiOD 
From 1943 through 1956 the 
Hotel Jerome slowly disintegrated 
and eventually closed. The sad 
demise was almost complete when-
after a few false starts - farsighted 
investors realized the historic value 
and decided to restore the hotel to its 
former grandeur. A multimillion dol-
lar renovation was completed in 
you are either in Shangrila or at the 
Hotel Jerome in Aspen. 
The lobby is extraordinarily 
understated and plush at the same 
time. Restored antique sofas and 
chairs are comfortable and homey. 
The area above rises three stories to a 
glass ceiling and gives a light, pleas-
ant, relaxing ambiance. The original J 
bar, Jacob's Corner, the library, and 
Wheeler, formally the president 
of Macy's department store in New 
York City, not only contributed to the 
development of the Hotel Jerome, but 
when growing Aspen needed an opera 
house, he built a fine one. 
Opulence IS the keyword as sho"n in this photograph of the gractous mterior of the lobby at the hts· 
roric, world-renowned Hotel Jerome 111 Aspen, Colorado. 
A tax problem 
Due to tax problems, Hotel 
Jerome fell on hard times in 1893 
when the silver mines crashed. 
Fortunes were lost overnight; mines 
closed and businesses failed. Jerome 
Wheeler hung on, but in 1909, the 
property was finally lost to back 
taxes. 
An interesting bit of history tells 
of a Syrian drummer, Mansor Elisha, 
who was a frequent guest of the Hotel 
Jerome. He took a job with the hotel 
as a bartender and made the hotel his 
home. In 1910, he leased the property 
and then bought the Hotel Jerome for 
back taxes. 
AD elqa.at ~ boue 
As an elegant establishment, the 
Hotel Jerome became home to many 
of Aspen's formerly eminent cou-
ples. During the Great Depression 
and through World War ll, the hotel 
became a boarding house with room 
and board priced at $10 a month; 
dinner could be bought for fifty 
cents. But, during this time the 
Jerome fell into neglect and disre-
pair. 
1989, which brought the Hotel 
Jerome back to a reflection of the 
Victorian heyday of Aspen, during its 
prosperous silver mining days. 
With 93 elegant guest rooms, (no 
two rooms are the same), stunningly 
furnished with original, restored, and 
custom-made pieces that reflect the 
Victorian ambiance throughout the 
property, the facility offers every 
amenity possible with service and 
standards that qualifies it for listing in 
the Leading Hotels of the World. 
Eff".cie t, rdned -.gemeat 
This hotel is the finest. Under the 
genteel, relaxed guidance of general 
manager Anthony DiLucia, the Hotel 
Jerome runs like a well-tuned ski lift. 
The happy crew that greets, serves, 
maintains and sweeps, is an extension 
of DiLucia's ability to run a smooth, 
efficient, relaxed operation without 
the ostentatious ego that a property of 
this caliber sometimes evokes, mak-
ing it stuffy. Very refreshing. 
Uabdievable r... genict 
When you can order anything on 
the menu from room service 24 hours 
a day, and it is perfectly delivered on 
a silver tray in less than 15 minutes, 
the Century Room restaurant and 
ballroom are fascinating looks at the 
elegance of an era gone by. The Hotel 
Jerome is a stunning and unique expe-
rience. 
Flawless preseatatioD 
The Century Room restaurant at 
the hotel could be nothing less than the 
finest, as is the rest of the property. 
Under the watchful eye of Executive 
Chef Todd Slossberg, glorious cre-
ations are served with perfection. 
Service and presentations were flaw-
less. A complete list of the finest wines 
is available. A few of the signature 
items included: a mouth-watering trout 
filet on orzo with lemon butter; fruit-
wood smoked arctic char (a lovely, 
delicate fish) and as the cliche goes, it 
really melts in your mouth. The roast-
ed Colorado lamb loin doesn't get 
much better than this anywhere on the 
planet. Starters and salads are up to par 
with the entrees. Desserts are deli-
ciously lavish, but the banana caramel 
cheesecake is a study in grand deca-
dence. Everything on the Century 
Room menu is perfection. For reserva-
tions and information for the Hotel 
Jerome, call (800) 331-7213. 
l'oearb~ di.niqg 
Take a dog sled ride to dinner for 
a serendipity adventure during the 
winter months - by dog sledding to 
"Krabloonik's" for dinner. As a work-
ing sled-dog kennel, this has to be one 
of the most unusual places to dine. 
" Krabloonik" means " big eyebrows," 
which is the Eskimo term for "white 
man." 
The entrance passes about 300 
baying or yipping sled dogs 
(Malamute, Eskimo and Siberian -
commonly grouped together under 
the name of Husky). Each is on its 
own little pedestal. Darling, irre-
sistible puppies run free and if you are 
an animal lover, allow about an extra 
15 to 20 minutes before your reserva-
tion, because once you contact these 
little charmers you just can't let go. 
About a 20-minute ride from the 
Hotel Jerome, Krabloonik 's offers a 
unique menu for game lovers that 
can't be matched. Everything from 
quail, wild boar, caribou, north 
American elk- to white tail deer are 
expertly prepared and elegantly 
served. Two hundred wines and a 
European beer list is available. Soups, 
salads and appetizers are delightful, 
but be careful, the entrees are 
extremely generous. Reservations 
during the winter season are absolute-
ly necessary. For restaurant reserva-
tions and kennel tours, call (970) 923-
3953, and for dog sled rides, call 
(970) 923- 4342. 
Italy . Aspen 
For a truly Italian experience, 
visit Campo de Fiori, just a short five-
minute walk from the Hotel Jerome. 
Elizabeth and Luigi Giordani greet 
the!r guests like long-lost relatives, 
and the warm jovial atmosphere gives 
the feeling of not wanting to leave 
when all is imbibed and enjoyed. 
Besides all that, the food and wines 
are superb. The seafood entrees and 
pastas are to be savored and enjoyed. 
Service is fittingly upbeat and friend-
ly, and reservations are recommend-
ed. Call (970) 920-7717. 
Getting there: United and United 
Express will get you to Aspen from 
Los Angeles. 
Camille Bounds is the travel editor 
for the Inland Empire Business 
Journal and Sunrise Publications. 
Where else can you step off a plane at an international airport 
and immediately be at your meeting or convention? Nowhere but 
Ontario, the Gateway to Southern California! 
Ontario 's new Convention Center showcases all the latest in advanced technology 
and telecommunications. 
• 
• 
• 
• 
Fiber-optic ports stationed every 30 feet in the Exhibit Hall and Ballroom for 
computers, telephones, fax machines, and high speed ISDN data line 
connections for enhanced telecommunications speed 
Uplink and downlink capabilities for satellite communications 
Computer capability/hookups in all meeting rooms and to all booth locations 
State-of-the-art video teleconferencing facilities for domestic and 
international video conferences 
Boasting more than 225,000 total square feet, the advanced design of the Ontario 
Convention Center makes it the ideal venue for conventions, trade shows, exhibits, 
meetings of any size and just about any special event looking for an 
exhibit hall, meeting room, or ballroom. 
• 
• 
• 
70,000 square-feet of Exhibit Hall space column-free 
24,000 square-feet of Meeting space, divisible into as many 
as 24 rooms 
20,000 square-feet of Ballroom space, in up to 3 separate sections 
Ontario Convention Center 
2000 Convention Center Way, Ontario, CA 91764 
909/937-3000 • 800/455-5755 • Fax 909/937-3080 
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Corporate spending in health care has risen 
rapidly in recent years. The expected cost for 
health care pe r employee each year will be 
$7 ,000 by the year 2005. 
The llcalth Insurance Associa tion of America 
suggests that prevention is one of the best ways 
for companies to manage medical expenses. 
Employers can avoid unnecessa ry health care 
costs when employees are healthie r. 
At Lorna Linda University Medical Cente r, we 
offer health and fi tness evaluations as well as 
on- ite screenings. 
By choosing Lorna Linda University Medical 
Cente r, you and your employees will benefit 
from the services of one of the top health care 
providers in the nation . To reserve your on-site 
health screening or to receive more information , 
please call : 
l-877-LLUMC-4U 
www.llu.edu 
Because a 
healthier 
workforce is 
a healthier 
bottom line 
